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In our recent member value survey, Ohio CPA leaders in all 
sectors identified talent management among their top three 
business challenges.

What’s driving the concern? An increasingly complex 
business environment and the undeniable fact that while 
there’s a full pipeline of accounting graduates right now,  
our profession is losing ground in retaining CPAs in the  
3-5 year experience range. These young professionals  
who invested the time to earn their CPA license are in  
many cases leaving the profession without a trace. It’s  
a trend we’re seeing in Ohio and one the AICPA reported 
during recent visits with larger regional firms.

That’s troubling when you consider the profession’s  
most experienced members also are retiring at a faster  
rate each year.

It’s expensive to recruit and train talent and many 
organizations are turning to outside consultants for a 
comprehensive model to address their talent concerns.  
CPA firms, in particular, have great technical expertise  
at the top ranks, but many are realizing that these same 
leaders need help in how to develop people and keep  
them for the long haul.

I’m a firm believer that a talent management program can 
drive higher results and build better teams who are motivated 
to innovate for an organization. Recently, The Ohio Society 
engaged Stacy Feiner, PsyD, a talent management consultant 
with SS&G Parkland in Cleveland, to work with our entire 
staff.

Dr. Feiner’s approach to talent management is fairly 
straightforward: her model starts with having a vision at the 
highest level of the organization—vision for the culture you’re 
trying to create. Then your talent management process must 
align with your strategies for growing the business.

In practice, it focuses on hiring and developing the right 
people, aligning talent with organizational strategy, and 
creating succession plans to ensure growth as associates 
move on to other roles or leave the organization.

There is a strong 
and recurring 
theme dominating 
conversations among 
CPAs in Ohio and 
CPA association 
executives: how do 
we leverage talent to 
drive growth in our 
organizations and 
in the profession?

The talent equation is one that businesses everywhere  
face as they seek to build their bench strength across  
the organization.

Letter from the CEO

Talent management starts 
with vision at the top
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When done right, talent management 
ensures that leaders have insight into 
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drive performance that is in sync with 
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Learn more about Dr. Feiner’s approach 
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summer Professional Issues Update. 
The PIU is available on-demand in 
the OSCPA Store as a complimentary 
benefit to members.

What’s your vision of talent management? 
I’d love to hear your thoughts.

Scott D. Wiley, CAE
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ensures that leaders have insight into 
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Read CPA Voice on your tablet!
The CPA Voice app is available now 
for the iPad and Android tablets.
On your iPad, visit the App Store and search  
for “CPA Voice.” From Android tablets,  
go to the Google Play Store and search  
for “CPA Voice.” Download and  
install the app, and you can then  
read this and upcoming issues 
of Voice in a format designed 
specifically for your device, 
not for paper.
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As a person of a certain age, 
when I started my career I had 
to get my GAAP Guide out 
to try to find the appropriate 
section that dealt with the 
issue I was working on. I 
didn’t receive any CPE for 
that, but it was important,  
so I did it.

My question is this: Why 
shouldn’t you get CPE when 
you’re learning? For those of 
us who are accustomed to earning CPE one hour at  
a time during a class, there are welcome changes ahead.

The Ohio Society of CPAs in June made an announcement 
that could move continuing professional education a step 
closer to the kind of pragmatic, necessary learning all of 
us are engaging in during our work day. Ohio will be the 
first state in the nation to launch incremental CPE, allowing 
continuing professional education in 10-minute increments. 
The Accountancy Board of Ohio approved the change, 
pending approval by the Joint Committee on Agency  
Rule Review.

By Mark Van Benschoten, CPA 
2014-2015 OSCPA Chair of the Board

Ongoing education is a cornerstone of 
the accounting profession. Of course, 
not all of this education is the type that 
showcases your transcripts. Throughout 
our careers we educate ourselves through 
research. More often this education has 
to do with the issues and concerns of 
the day than with completing my CPE.

CPAs of all ages should 
embrace changes to CPE

For those of us who are 
accustomed to earning CPE one 

hour at a time during a class, there 
are welcome changes ahead.

Opinion
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As expected, some CPAs have had questions about this 
option. I urge those people to take an equally close look  
at traditional CPE. For example, some larger firms hold 
annual events where CPAs can earn most of their CPE.  
But is there a limit to how much a person can truly learn in 
one sitting? Can you sit through eight hours of instruction 
and, while getting credit hours, not gain much toward 
becoming a better CPA?

Some in our profession are focused on meeting the 120-hour 
CPE reporting requirement at the expense of seeking ongoing 
education that hones their skills as a CPA. That mindset is 
in opposition to the intent of the requirement and a point of 
concern for the ABO and the Society’s Executive Board.
When 10-minute CPE is available, CPAs will be able to 
take self-study CPE in blocks as short as 10 minutes and 
accrue it toward their 120 hours. For the CPA who uses this 
tool wisely, this can be a natural evolution to the traditional 
self-study model of learning about a new topic, but with the 
added value of CPE credit.

Yes, times are changing, but the truth is that they always 
have been. Providing quality continuing education has always 
been a top priority for The Ohio Society of CPAs. Last year 
the Society launched on-demand CPE in one-hour blocks 
that you can take when it’s convenient for you. OSCPA’s  
On-Demand library is available online and via all mobile 
devices, enhancing the convenience. Many sessions  
from our in-person events are also available online in  
the OSCPA Store.
 
For those who learn best in person, OSCPA will continue to 
offer many live seminars and conferences.

Things will continue to change, but the good news  
is that your options for learning have increased to meet the 
new challenges you face. That will help you, your employers 
and your clients.

For more information on the change in CPE, contact OSCPA 
Executive Vice President Laura Hay.

When 10-minute CPE is available, CPAs will be able to take self-
study CPE in blocks as short as 10 minutes and accrue it toward 

their 120 hours. For the CPA who uses this tool wisely, this can be 
a natural evolution to the traditional self-study model of learning 

about a new topic, but with the added value of CPE credit.
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Tax

By Jason Rauhe, CPA 

The Internet and other 
technological developments 
have made it easier than ever 
for companies of all sizes 
to sell their products and 
services overseas. But that 
doesn’t mean international tax 
issues have gotten any less 
complex. Here are four issues 
to consider as you explore 
global business opportunities.

► Many companies don’t realize they’re eligible for an ICDISC. This 
arrangement can reduce taxes on export profits by 40% or more and 
defer tax payments on those profits.

► Transfer pricing is a tricky and often overlooked area that brings severe 
penalties for noncompliance.

► Companies with foreign accounts should ensure that they file the FBAR, 
or Report of Foreign Bank and Financial Accounts, with the IRS. Failure to 
do so can result in severe penalties.

► Beginning July 1, 2014, U.S. companies that make payments to foreign 
entities must begin withholding 30% of payments for noncompliant 
entities under The Foreign Account Tax Compliance Act (FATCA).

TAKEAWAYS

Going global: Four hot 
issues in international tax
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Are you paying more tax 
than necessary?
Manufacturers and others that export 
American-made goods overseas 
can enjoy substantial tax benefits by 
setting up an interest-charge domestic 
international sales corporation (ICDISC).

These benefits are also available for 
architecture and engineering services 
related to foreign construction projects 
and for certain software exports.

An IC-DISC is designed to receive 
commissions on export sales on a 
tax-advantaged basis. A corporation on 
paper only, an IC-DISC does not have 
offices or employees and it’s not required 
to provide any services, so it’s relatively 
inexpensive to set up and operate. If an 
IC-DISC is structured properly and meets 
certain requirements, it can reduce taxes 
on export profits by 40% or more and 
defer tax payments on those profits.

Despite these benefits, the tax break is 
considered to be underutilized. Why? 
One reason is that many companies 
don’t realize they’re eligible. For 
example, companies that manufacture 
component parts that ultimately are 
incorporated into exported products 
may qualify even though they don’t 
export their products directly.

Is the price right?
Transfer pricing is one of the top audit 
issues for the IRS and other revenue-
strapped tax authorities. It refers to 
the prices for which related parties 
— such as a U.S. corporation and 
its foreign subsidiary — exchange 
goods, services or intangible assets 
in cross-border transactions.

Governments are concerned that 
companies will manipulate these 
prices in order to shift profits 
to lower-tax jurisdictions.

Contrary to popular belief, transfer 
pricing restrictions aren’t limited to 
international transactions. They also 

apply to domestic companies that  
do business with related parties across 
state lines.

To deter tax avoidance, transfer pricing 
rules require related parties to set prices 
that are comparable to those charged 
in arm’s-length transactions, using one 
of several accepted methods. It’s also 
a good idea to document intercompany 
pricing decisions contemporaneously 
(in some countries documentation 
is required) to ensure compliance 
with the rules. The consequences of 
noncompliance are severe: in the U.S., 
for example, penalties range from 20  
to 40 percent of the tax underpayment.

Are your foreign accounts  
in order?
Individuals and entities with a financial 
interest in, or signature authority  
over, certain foreign accounts are 
required to report these accounts  
to the IRS annually on Financial  
Crimes Enforcement Network  
Form 114 — Report of Foreign Bank 
and Financial Accounts (FBAR). The 
form is required if the aggregate value 
of foreign accounts — such as bank 
accounts, brokerage accounts, mutual 
funds or trusts — exceeds $10,000  
at any time during a calendar year.

Penalties for failure to file required 
FBARs include substantial monetary 
penalties and, in extreme cases, 
imprisonment. In some cases, these 
penalties apply to a company’s officers 
or employees with signature authority 
over foreign accounts.

Are you ready for FATCA?
The Foreign Account Tax Compliance 
Act (FATCA) was enacted in 2010 in  
an effort to prevent U.S. taxpayers  
from hiding assets overseas. The Act 
requires foreign financial institutions  
and other foreign entities to file reports 
with the IRS identifying their U.S. 
account holders or major investors.

The Act encourages compliance by 
imposing a 30% withholding tax on 
certain U.S.-source payments — including 
interest, dividends, rents, royalties and 
compensation. As of July 1, 2014, U.S. 
entities and others in control of these 
payments must begin withholding 30 
percent of payments to noncompliant 
foreign entities. If your company 
makes payments to foreign entities, 
your tax advisors can help you verify 
and document their FATCA status and 
determine your withholding obligations.

Jason Rauhe is a principal and director of international 
tax at Rehmann. He is based in the frm’s Troy, MI office.

MORE TO EXPLORE

Moving from Tax Preparer to Trusted Advisor
On-Demand | Course #46390

Tax preparation has become a commodity service, which makes it difficult for tax preparers 

to set themselves apart from others. Tax professionals who move from tax preparer to 

trusted advisor solidify client relationships and increase the value of their services. Led 

by Butch Rogers, CPA, MT, consultant, RBR Consulting, LLC, this course is designed to 

challenge and equip tax professionals to become more than just tax preparers.
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Accounting & Auditing
section editor: Laura Hay, CPA, CAE

Currently, U.S. GAAP has varying revenue recognition requirements across different types 
of transactions and different industries. The new standard, which is more principles-
based, seeks to make the accounting consistent for transactions that are economically 
similar. The standard also seeks to provide users with more useful information about 
the nature, timing, and uncertainty of revenue from contracts with customers.

New standard will impact CPAs
By Laura Hay, CPA, CAE

Don’t gamble on revenue recognition

On May 28, FASB and IASB jointly issued their long-awaited converged 
revenue recognition standard, to improve comparability and reduce 
complexity in how revenue is recognized in financial statements.
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Most companies are expected to feel 
some impact, with changes to the number 
of deliverables to which revenue must be 

allocated, the way in which revenue is allocated 
to those deliverables, expanded disclosures, 
the requirements for judgment to be applied, 

and the timing of revenue recognition.

Certain industries which are 
more impacted by the standard, 
including construction, software, 
telecommunications and real  
estate, have long been preparing  
for the change, but other entities  
are now beginning to examine  
the application of the standard  
to their customer contracts.

Most companies are expected to  
feel some impact, with changes  
to the number of deliverables to  
which revenue must be allocated, 
the way in which revenue is allocated 
to those deliverables, expanded 
disclosures, the requirements for 
judgment to be applied, and the  
timing of revenue recognition.

Core requirements
The standard includes principles  
that a company will apply to determine 
the measurement and timing of  
revenue recognition. The underlying 
principle is that an entity will  
recognize revenue for the transfer  
of goods or services to customers  
in the amount to which the entity 
expects to be entitled in exchange  
for those goods or services.

Revenue recognition is determined 
using a new five-step process:
1. Identify the contract with a customer.
2. Identify the separate performance 

obligations in the contract.
3. Determine the transaction price.
4. Allocate the transaction price to  

the performance obligations in  
the contract.

5. Recognize revenue when (or as) 
the entity satisfies a performance 
obligation.

Key changes
As a result of applying the new 
requirements to customer contracts,  
the most significant changes include:

• An end to industry-specific rules,  
as there will be consistent  
principles across industries for 
recognizing revenue.

• Disclosure requirements are  
more robust, requiring information 
about the nature, amount, timing,  
and uncertainty of revenue and  
cash flows.

• The timing of revenue recognition 
will be similar to the past for many 
companies, but the new guidance 
will need to be applied to specific 
contract circumstances to make  
that determination.

► The new revenue recognition 
standard will provide more 
consistent accounting for  
similar transactions and more  
useful information about  
revenue from contracts.

► In effect, the new standard  
will require entities to recognize 
revenue it receives for the  

transfer of goods or services  
to customers using a new  
five-step process.

► The new revenue recognition 
standard may require renegotiating 
current contracts.

► The standard takes effect for 
U.S. public companies for annual 

reporting periods beginning  
after December 15, 2016 and  
for U.S. private companies for 
annual reporting periods starting 
after December 15, 2017.  
However, private companies  
can elect early adoption  
beginning December 15, 2016.

TAKEAWAYS

Continued on page 10  



10 The Ohio Society of CPAs  |  CPA Voice   |   August 2014

MORE TO EXPLORE

Revenue Recognition
Sept. 11 | Cincinnati | Course #46422
Sept. 30 | Independence | Course #46462

Changes to revenue recognition are coming, so make sure you’re ready for the new 

standard. For years, revenue recognition has been the cause of audit failures and the focus 

of corporate abuse and fraud allegations. This course will provide you with the tools to work 

with the current guidance and new principles of revenue recognition and, through practical 

examples, will help you avoid revenue recognition traps. Make sure you’re up to date with 

the latest FASB guidance!

Accounting & Auditing
section editor: Laura Hay, CPA, CAE

• Each distinct performance obligation 
will have revenue recognition impact.

• Companies will allocate the 
transaction price to each performance 
obligation in the contract on the basis 
of the relative standalone selling 
price of the underlying goods or 
services, except when a discount or 
a variable amount of consideration 
relates entirely to one or more of the 
performance obligations.

• Variable consideration will be 
included in the transaction price  
to the extent it is probable that  
a significant reversal in the amount  
of cumulative revenue recognized  
will not occur. As a result, revenue 
from contingent fees, such as 
performance bonuses or royalties, 
may be recorded earlier than it  
is currently.

• Utilization of time value of money 
could affect the amount of revenue 
recorded for long-term contracts.

Revenue is a critical performance 
measure for businesses, and changes 
could affect contract and covenant 
terms. Some agreements may need  
to be renegotiated with lenders or 
employers to maintain the original intent.

Effective date
The standard takes effect for U.S.  
public companies for annual reporting 
periods beginning after December 
15, 2016. U.S. private companies are 
required to apply the standard for 

annual reporting periods starting after 
December 15, 2017, but can elect early 
adoption beginning December 15, 2016. 
Companies using IFRS must apply the 
standard after January 1, 2017.

Companies may adopt a full 
retrospective approach, or may  
elect to not restate comparative  
years if additional disclosures are 
provided, including disclosing  
what revenue would have been  
under the former guidance.
FASB and IASB are working on 
transition guidance; however, 

companies should not delay in 
considering the impacts of the standard.

Due to the extent of the changes, 
companies should begin evaluating 
elements of contracts, business 
processes and systems to 
determine if the appropriate data is 
being captured, and to enable the 
business judgments necessary for 
implementation of the new standard.

Laura Hay, CPA, CAE is executive vice president of
The Ohio Society of CPAs and staff liaison to the
Accounting & Auditing Committee. She can be reached
at lhay@ohiocpa.com or 800.686.2727, ext. 322.

Continued from page 9  

Due to the extent of the changes, companies should begin evaluating 
elements of contracts, business processes and systems to determine 
if the appropriate data is being captured, and to enable the business 

judgments necessary for implementation of the new standard.
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► Cloud computing has empowered 
us with the tools necessary to 
cut technology costs and take 
advantage of enterprise-grade 
technology without large scale 
investments.

► Cloud computing can help 
you manage your customer 
relationships, even in you don’t 
have a formal customer relationship 
management system.

► Cloud-based accounting solutions 
are safer and present less risk than 
housing the data yourself.

► By combining an integration 
applications strategy with cloud 
delivery, businesses can position 
themselves for efficient, cost-
effective growth and improved 
competitiveness, while focusing 
more on their core business and 
less on the underlying technology.

TAKEAWAYS By Ken Klika 

As information technology (IT) 
and accounting professionals, 
we seem to always be in 
search of the same things: 
• Ways to build customer relationships.
• Streamlined processes for managing 

those relationships.
• The ability to foster an environment  

of collaboration among employees.
• Methods to do so cost-effectively. 

Evaluating whether a cloud 
solution is right for you

Public Practice

Continued on page 12  
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Perhaps you’ve already made an initial foray into cloud computing, 
or have moved select resources. If so, you may be wondering how 

to take cloud computing to the next level in your business.

Business & Industry

Continued from page 11  

MORE TO EXPLORE

CPE Day

Sept. 25 | Akron | Course #46458
Sept. 30 | Lima | Course #47069
Nov. 18 | Marietta | Course #47130

The 2014 Fall CPE Day is the perfect place to learn from the experts 

and industry leaders you know and trust. Get the latest on tax, A&A 

and more. Plus you can satisfy your three-hour ethics requirement 

and network with your peers. Join us for one of our most popular 

events and get the information you need on topics that are changing 

the industry.

by standards of the CPA profession,  
I would argue that they are time-tested 
by organizations of all shapes and 
sizes, and you certainly would not be 
considered an early adopter if you 
decide to move any or all of these 
applications to the cloud.

Customer relationship 
management 
Even though many organizations  
have yet to implement a formal 
customer relationship management 
(CRM) system, many of us are surely 
leveraging the concept, if not the 
formality of true CRM. If you’re  
in search of a way to enhance  
customer relationships, sales 
capabilities and sales management, 
look no further than placing CRM  
in the cloud. With solutions like 

same services and resources from 
anywhere, at any time, via the Internet. 

However, while cloud-based software 
solutions have begun to proliferate, the 
question still remains for many, “What 
systems do I consider putting in the 
cloud?” Perhaps you’ve already made 
an initial foray into cloud computing,  
or have moved select resources. If so, 
you may be wondering how to take 
cloud computing to the next level in 
your business. 

For now, let’s look past some of the 
low-hanging fruit (like email or social 
networking applications, for example), 
and focus on the advanced computing 
made possible by cloud technology. 
While some of the applications I will 
mention here may be considered risky 

As luck would have it, cloud computing 
has answered our call, by empowering 
us with the tools necessary to cut 
technology costs and take advantage 
of enterprise-grade technology without 
large scale investments. Along with 
promising ways to reduce IT expenses 
and risk associated with business 
interruptions or security breaches,  
cloud computing has given us the 
means to be more productive, agile,  
and develop closer relationships with 
those we conduct business with. 

For the past several years, information 
technology has been undergoing a shift 
from computing resources and services 
based on on-premise equipment, to the 
cloud, where users can access those 
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NetSuite, Microsoft Dynamics  
CRM and Salesforce.com in the  
market today, there are many viable 
options for your business. 

Information exchange/
client portals
One of the most challenging areas  
we face is facilitating the exchange  
of information with clients in a way  
that allows us to overcome complexity 
on two fronts:
1. Security
2. Ease of use

Whether you build your own client portal 
and host sensitive client data in the 
cloud, or leverage a third-party solution 
such as CCH’s ProSystem fx Portal or 
Microsoft SharePoint, these tools – if 
used properly – can lend both security 
and usability. 

From my experience, much of the 
perceived concern surrounding the 
security of cloud computing is related 
to the ease of use of sending files 
via email – generally an insecure 
transfer mechanism. Client portals, 

on the flip side, allow for meeting 
confidentiality requirements of customer 
data without having to internally 
support sophisticated infrastructure 
requirements. What’s more, client 
portals keep your clients’ best interests 
in mind and allow you to manage client 
relationships without placing onerous 
expectations on the clients themselves. 
In a nutshell, it’s all about striking a 
balance between security, the cost of 
security, and ease of use, and cloud 
solutions provide just that. 

Why not put my accounting 
data in the cloud?
Frequently, I hear business owners 
express a general level of distrust 
when it comes to putting their sensitive 
data, such as financial systems, 
on the Internet by leveraging cloud 
computing solutions. While I can 
certainly understand their initial reaction 
and hesitation, I would emphasize 
the fact that cloud-based accounting 
solutions are safer and present less 
risk than housing the data yourself. In 
fact, thousands of businesses have 
made the migration to hosted financial 

systems, moving past the point of 
distrust and taking note of the advances 
this technology is bringing to the table 
on many fronts – security, availability of 
data, up-to-date applications and more. 
All of this is provided at a lower cost 
over what we could do ourselves. 

For many organizations, the resources 
required to support an active business’s 
IT infrastructure can be enormous. 
With the growth of cloud computing, 
businesses must take a strategic long-
term view of their application footprint 
– understand how applications and 
business processes cross departments 
and lines of business, and optimize 
their applications and architecture 
around collaboration and process. By 
combining an integration applications 
strategy with cloud delivery, businesses 
can position themselves for efficient, 
cost-effective growth and improved 
competitiveness, while focusing more 
on their core business and less on the 
underlying technology. 

Ken Klika is director, networking services at BCG 
Systems, Inc.
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A tool that could help your business

Feature
section editor: Gary Hunt

Business intelligence:
Second in a two-part series

Business intelligence:
A tool that could help your business
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By Charlie Gaddis, CPA, CMA, MBA

In the July issue of CPA Voice, 
we discussed how business 
intelligence (BI) is a set of 
theories, methodologies, 
architectures and 
technologies that transform 
raw data into meaningful 
and useful information for 
business purposes. Because 
of its flexibility, it can bring 
order to the most chaotic 
environments.

This month we’ll get to some of the 
details and learn now transforming data 
into information can create a competitive 
advantage and boost profits.

Unlike relational databases that most 
Enterprise Resource Planning systems 
are built around, BI databases take one 
fact, like account balances or sales 
amounts, and assign multiple attributes 
to that fact. This type of database 
utilizes a “STAR” schema. 

Star schemas are very efficient, in that 
they allow the entire database to be 
stored in memory resulting in lightning 
fast performance. These in-memory 

databases are referred to as “Online 
Analytical Processing” or OLAP for 
short. Technically there are two types  
of OLAP databases, multi-dimensional 
and relational. 

In Relational OLAP databases or 
ROLAP, the base data and the 
dimension tables are stored as relational 
tables and new tables are created to 
hold the aggregated information. This 
methodology relies on manipulating the 
data stored in the relational database 
to give the appearance of traditional 
OLAP’s slicing. ROLAP databases tend 
to be slower than the traditional multi-
dimensional version but have more 
flexibility from the dimensional aspect. 
ROLAP databases also tend to be “read 
only” databases making them a poor fit 
for planning. Many ERP systems will use 
this type of OLAP primarily due to its 
dimensional flexibility.

In multi-dimensional OLAP databases or 
MOLAP, the base data and dimensions 
are optimized in a multi-dimensional 
array. Because of the optimization of 
the data MOLAP databases are very 
fast due to optimized storage, multi-
dimensional indexing and caching. 
These OLAP databases tend to live 
in RAM memory as opposed to hard 
disks. They are extremely efficient 
at aggregating data. Some MOLAP 
databases have the ability to write back 
to the database making them ideal for 
planning and budgeting.

Continued on page 16  
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Dimensions – The attribute associated 
with a fact is called a dimension. Part 
of what makes OLAP so powerful is the 
ability to aggregate the dimensions on 
the fly. Some common dimensions and 
their aggregations include: 
• Time rolled up to quarters, 

halves and years
• Accounts rolled up to Income 

Statement and Balance 
Sheet reporting lines

• Customers rolled up by sales 
person, regions or geography

• Products rolled up to 
groups, type or use

Planning what to make a dimension 
and what should be a consolidation is 
a key factor in developing dimensions 
and their associated hierarchies. A 
common feature associated with many 
OLAP tools is the ability to have multiple 
hierarchies. 

Below is a sample of an OLAP 
dimension and hierarchy. Bold 
characters represent aggregations. 

ETL – Extract, Transform and Load   
Most BI tools have a means to 
retrieve data, transform and load data 
into the database more commonly 
known as cubes. The ETL tool is the 
bridge between your raw data and 
the processes, steps and algorithms 
to transform that data into a format 
that can be best optimized by OLAP 
engine. These are the tools most 
commonly utilized by consultants but 
also power users to load data. The 
most important part of an ETL process 
is gaining access to the data itself.  
The data can be accessed in many 
forms from delimited files, to SQL 
calls or API commands. One of the 
strengths of OLAP engines is its  
data neutrality. 

Sample extract from a typical BI 
database

In this sample, the fact at the end  
of the table is an account balance.  
The first two columns relate to time. 
Time is a common dimension in BI 
applications. In this case we are  
looking at month and years in the 

Feature
section editor: Gary Hunt

Continued from page 15  

Year Qtr. 1 Jan Feb Mar
Europe 37,531,213 11,165,606 3,966,565 3,299,073 3,899,968

West 18,409,785 5,435,129 1,944,269 1,705,313 1,785,547
Germany 4,251,250 1,375,093 513,627 424,298 437,167
France 3,778,889 1,222,305 456,558 377,154 388,593
Switzerland 1,908,892 520,133 147,934 170,262 201,937
Netherlands 1,508,386 418,030 154,106 123,412 140,512
Belgium 2,124,028 574,859 234,818 210,561 129,480
Luxembourg 394,706 111,829 45,329 32,481 34,018
United Kingdom 3,682,251 982,154 283,778 308,757 389,619
Ireland 761,382 230,726 108,118 58,388 64,220

East 6,938,844 2,011,966 733,209 553,957 724,800
South 7,568,314 2,394,960 875,755 650,950 868,255
North 4,614,269 1,323,550 413,332 388,853 521,366
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first two columns. Next is a flag to 
differentiate that type of data being 
interrogated. This dimension would not 
exist in the source data but would be 
defined during the load process. In this 
cube the user stores both actual and 
budget data, allowing variance analysis 
to be performed at a push of a button. 
Columns four through seven hold the 
break out of the account number. In 
this sample, the customer can analyze 
their results based on account number, 
department, location or product type. 

User Interface or UI – The user 
interface of BI tools on the surface look 
very different but fundamentally have 
some common characteristics. Most 
BI tools will have a web component. 
This allows reports and analysis to be 
shared among key decision makers. In 
addition to being able to analyze reports 
dynamically, many tools will allow the 
data to be interrogated right from the 
web allowing ad hoc analysis to be 
performed on the fly.

The second user interface, which is 
becoming more common, is the mobile 
interface. With the flood of mobile 
devices hitting the market being able 
to deliver, BI via mobile has become 
critical. Luckily since most mobile 
devices support a browser, being 
able to deliver mobile BI is a common 
functionality. Mobile BI today is mostly 
about dynamic reporting but technically 
most functionality is possible just limited 
due to screen real estate. 

Jan 2013 Actual 1300 10 1 10 MTD -37584
Jan 2013 Actual 1300 10 1 10 YTD 124806.6
Jan 2013 Actual 1300 10 2 10 MTD 86988
Jan 2013 Actual 1300 10 2 10 YTD 188635

Finally, my favorite but less common 
user interface is Excel. Most BI tools 
can produce a flat file extract but some 
have created a tight interface allowing 
you to slice right in Excel. The ability to 
create dynamic analysis and reports that 
update on the fly is invaluable. Add the 
ability to write back to the cube allowing 
you to budget as well as report, and you 
have the ultimate analytical tool.

In closing – Business Intelligence  
can be a huge benefit to a business. 
With new product offerings like  

that offered by Beyond Intelligence 
(www.BeyondIntelligence.org), BI is no 
longer out of reach of the mid-market. 

Charlie Gaddis, CPA, CMA, MBA is the managing  
partner and founder of Beyond Intelligence. He has  
been working with business intelligence systems  
for more than 20 years. Gaddis has also designed,  
developed and deployed business intelligence  
systems to global leaders such as Hugo Boss,  
Novar Controls (acquired by Honeywell) as well  
as several mid-market companies. He is available  
at Charlie.Gaddis@BeyondIntelligence.org or  
call at 330.485.3888.

MORE TO EXPLORE

Cloud Accounting: Tools of the Trade
On-Demand | Course #46401

Join Ryan K. Watson, CPA, co-founder and principle of Upsourced Accounting, as he provides 

a brief review of “the cloud” and dives directly into the accounting technology ecosystem to 

provide actionable insight into evaluating and adopting these tools.



18 The Ohio Society of CPAs  |  CPA Voice   |   August 2014

OSCPA News
section editor: Gary Hunt

Discover. Share.
Succeed.
The 2014 Cincinnati 
Accounting Show
Sept. 16-17 | Product #46428
Sept. 16 (Day One Only) | Product #46429
Sept. 17 (Day Two Only) | Product #46430

Join us in the Queen City for 
impactful information on the 
industry’s hottest topics from 
experts you trust.

Get dialed into the latest developments 
in tax, accounting, auditing and more at 
the 2014 Cincinnati Accounting Show. 
This is your opportunity to network 
with peers, gain specialized knowledge 
from industry experts and invest in your 
professional development. You’ll also 
have the chance to fulfill your three-hour 
ethics requirement.

We’ve packed this two-day event with 
top-notch education sessions from 
some of the industry’s most informative 
and engaging speakers, including:

• Jennifer McClure
• Mackey McNeill, CPA
• Michael Glynn, CPA
• Shelley Menduni

Be sure to take advantage of career 
coaching and the chance to explore 
the business solutions available in our 
exhibit hall. And while you’re here, 
check out the expansive new downtown 
entertainment district that’s part of 
Cincinnati’s exciting renaissance.

Don’t miss the largest annual gathering 
of CPAs and tax professionals in your 
region. Register today!

For more information or to register, visit 
the OSCPA Store at www.ohiocpa.com 
or contact CPAnswers, your member 
service center, at 888.959.1212.

OHIOACCOUNTING SHOW
CINCINNATI

WHAT, WHERE, WHEN, 
WHY AND HOW

What: 
Cincinnati Accounting Show

Where: 
Duke Energy Center
525 Elm St.
Cincinnati, OH 45202

Why:
• Compelling speakers and 

industry thought leaders
• 8 CPE hours per day
• 10 tracks
• 58 sessions
• Networking
• Career coaching
• Exhibit hall featuring an array  

of the latest business solutions
• Win an iPad air from  

Research Credit Group

How: 
Visit the OSCPA  
Store at www.ohiocpa.com  
or Contact CPAnswers,  
your member service center,  
at 888.959.1212

Show Sponsor

OHIO ACCOUNTING SHOWCINCINNATI

Discover. Share. Succeed.

THE OHIOSOCIETYOF CPAs
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Companies investigate candidates more than 
ever. Even before homeland security became 
an issue, corporate espionage and other garden 
variety theft had been a source of paranoia for 
quite some time. It is not unusual to test your 
blood, urine and even hair; it is also routine to 
ask for tax returns, do credit checks and request 
you to document those college degrees. Or 
perhaps a savvy HR department can check with 
the college of your past. Without question, your 
references will be checked. 

So you might find yourself interviewing your heart 
out only to be discovered as misrepresenting 
yourself as you get closer to a job offer. That  
is a lot of work, only to be turned away  
because you lied! What I believe to be even 
worse is the possibility that your fib is not 
discovered until years later. You will then be 
terminated and have a can of worms to deal  

with that you don’t need when attempting  
to find the next job. How does one look good  
to an employer after having been let go for  
lying on his résumé? I have even seen people  
prosecuted for misrepresenting themselves.

Surveys have indicated that in a tight market a 
higher percentage of résumés become inflated. 
The fact that others cheat doesn’t make it 
correct and won’t minimize the consequences 
you may suffer.

Last but not least, no one likes liars and I can 
never see the justification. If your experience  
is that good in the last 15 years, allow that to  
be the reason an employer offers you a job.  
You will be better assured of a good night’s  
sleep and the person you see in the mirror will  
be far more appealing.

After four decades in career coaching, Janice Worthington’s motto is, “If you stay ready, you’ll never 
have to get ready.” While Worthington works with the unemployed, under-employed and unhappily 
employed in job searches, she also offers a wealth of resources to settle workplace conflicts and 
navigate your career on your terms. Visit The Ohio Society of CPAs’ Career Center now now at  
www.ohiocpa.com/careercenter!

Check out the 
Career Center 

resources

Is it ever okay to fib 
on your resume?

 Question Every job opening I see requires an MBA degree. I was forced to quit college 15 years ago 
just six credit hours from completion. My career is filled with great job experience but I’m 
afraid I will miss out because I lack the degree. I see those far less capable than myself 
with college degrees getting hired and I believe that since I’m so close and it’s been so 
long that “fudging” a degree on my résumé may actually do the company that hires me a 
favor. What do you think?

  -Anonymous

 Answer Wow Anonymous! Where do I begin? Please know that while I really do understand the 
temptation to “complete” your degree on paper to garner opportunities that maybe wouldn’t 
be available to you, it would be a really bad idea. Let’s take an objective look at why you 
should not award yourself a degree.
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OSCPA News
section editor: Gary Hunt

Save time, reduce stress with Oswald’s 
Risk Assessment & Compliance Toolkit

The Department of Labor Employee Benefit Services 
Administration has broad enforcement authority and routinely 
conducts audits of Group Health Plans (GHPs). The number  
of routine audits is on the rise and many are resulting in 
findings. In 2013, the department conducted more than  
3,500 audits of which more than 2,500 had issues.

Oswald Companies, one of the nation’s largest independent 
insurance brokerage firms, provides value-added guidance  
on a variety of employee benefit and insurance-related  
topics, including GHP audit preparation. Oswald suggests 
that employer-sponsored benefit programs contain certain  
key elements, such as:
• A written plan that describes the benefit structure and 

guides day-to-day operations.
• A recordkeeping system to track contribution, benefit 

payments, participant’s beneficiary information and 

reporting documents.
• A trust fund to hold plans assets.
• Documents to provide plan information to participating 

employees and to the government.

To help you reduce your risk of exposure, Oswald  
Companies offers a Risk Assessment & Compliance Toolkit 
that can guide you through key audit preparation steps 
and answer common questions. Oswald also outlines the 
10 specific areas of focus to enable you to prepare your 
company should you be selected for an audit.

For more information on the toolkit or to learn more about  
how Oswald Companies can help with cost-effective, 
innovative insurance solutions for your organization, visit  
their website at www.oswaldcompanies.com; or contact 
Robert Pierce in Group Benefits at 888.767.4548. OSCPA 
members enjoy significant savings with Oswald Companies, 
including discounted group medical coverage – another  
value-added benefit of your OSCPA membership.
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How prospective billing affects your 
business and that of your clients and 
customers

The Ohio Bureau of Workers’ Compensation (BWC) is 
launching an updated billing system. It will be effective  
for the July 1, 2015 policy year for private employers  
and Jan. 1, 2016 for public employers. The new system  
aligns BWC’s billing with a standard industry practice  
of collecting premiums before extending coverage.

This implementation will create the following changes:
• Earlier deadlines: Beginning fall 2014, selections regarding 

participation in group rating, group retrospective rating or 
other discount programs must be made sooner.
o Group Rating: Monday, Nov. 24, 2014 (previously last 

business day of Feb.)
o Group Retrospective Rating: Friday, Jan. 30, 2015 

(previously last business day of April)
o Destination Excellence Programs: Friday, May 29, 2015 

(previously last business day of April)

• One-time credit: A one-time premium credit will be given 
for all state fund employers that will aid in the transition  
to a prospective billing cycle from the current retrospective 
(in arrears) payroll reporting and premium payment cycle.

o Public employers will receive a credit for 50% of their 
premium on policy year 2015 (payment due May 2016) 
and a 50% credit on their premium invoice for policy 
year 2016 (payment due May 2016).

o Private employers will receive a credit for 100% of  
the period Jan. 1, 2015 through June 30, 2015  
and an additional credit for the period July 1, 2015 
through Aug. 31, 2015 (first prospective payment  
due Sept. 1, 2015)

• True-up process: Employers will pay for prospective 
coverage based on estimated payroll. At the end of the 
policy year a “true-up” will be performed with the BWC; 
actual payroll will be reported and the employer will be 
issued either an invoice or a credit.

STAY IN THE KNOW ON WHAT THIS MEANS TO YOUR 
BUSINESS AND HOW YOU CAN EDUCATE YOUR CLIENTS 
AND CUSTOMERS: www.compmgt.com

CompManagement clients have saved more than  
$1.9 billion in workers’ compensation premiums since 1991. 
CompManagement is a proud strategic partner of The Ohio 
Society of CPAs. Contact Adam Rice/Account Specialist 
adam.rice@sedgwick.com or 614.376.5686 for a quote or 
information on savings programs customized to your needs.
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Members in Motion 

Tom McDermott, CPAChristy Zimmerman, CPATracie Youngless, CPARichard Fedorovich, CPA

CLEVELAND
RICHARD FEDOROVICH, CPA managing partner  
at Bober Markey Fedorovich was selected as a  
member of Leadership Cleveland, class of 2015.

TOLEDO
TRACIE YOUNGLESS, CPA has been promoted  
to principal at William Vaughan Company.

COLUMBUS
CHRISTY ZIMMERMAN, CPA has been promoted  
to senior manager at GBQ Partners. 

TOM MCDERMOTT, CPA has joined Wexner Heritage  
Village as chief financial officer.
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Board. “At this point in my career, 
I’m interested in building a legacy for 
the future,” said Barrett. “Having the 
opportunity to influence and educate 
young people aligns with this desire.” 

Ebonie Jackson has similar aspirations. 
She knows the importance of 
accounting in the business world and 
has made it her mission to stress the 
significance of accounting to others. 

“My interest in recruiting students into  
the profession stems from my 
undergraduate accounting experiences 
at Florida A&M University” said Jackson. 
“As a business student who was not 
initially interested in accounting, I quickly 
learned that to be successful in business 
I needed a sound accounting base.” 

After becoming a CPA, she continued 
to introduce students to accounting and 
the CPA exam at AICPA conferences 
and by coaching the FAMU KPMG 
Accounting Case Study Team. “I love 
this work and find it personally fulfilling,” 
said Jackson. 

Jackson serves on AICPA committees 
such as the AICPA Information 
Management Technology Assurance 
Executive Committee, the AICPA 
Governing Council, and the AICPA’s 
E.D.G.E and Global Manufacturing 
Conference Planning Committees.  
In addition, she has facilitated 
conference workshops for many 
organizations including the AICPA, 
the National Association of Black 
Accountants, Bowie State University 
and Jarvis Christian University. 

The Ohio CPA Foundation funds 
programs that introduce students  
to accounting careers and encourage 
them to pursue the CPA license. 

For more information about  
The Ohio CPA Foundation, its  
programs and volunteer opportunities, 
or to support the Foundation with  
a charitable contribution, visit  
www.ohiocpafoundation.org.

The Ohio CPA Foundation is a 501(c)(3) 
organization. Contributions are tax 
deductible as allowed by law. 

The Ohio CPA Foundation

The Ohio Society of CPAs’ 
Executive Board has approved 
a recommendation from The 
Ohio CPA Foundation Board 
of Trustees to add two new 
members to the board. 

Chris Barrett, CPA, partner at Crowe 
Horwath, LLP in Columbus and Ebonie 
Jackson, CPA, strategic management 
consultant at Health Care Regulatory 
Consultants, LLC in Toledo joined the 
Foundation Board in May. Barrett and 
Jackson are filling seats vacated by 
Trustees whose terms had expired. Each 
will serve a three-year term. 

Barrett has been an active OSCPA 
member and held various leadership 
positions. He served on the board of the 
former Toledo Chapter and also held 
leadership positions with the United Way, 
Opportunity for Hope and most recently 
with Junior Achievement of Central Ohio. 

His passion for educating young people 
about financial literacy led him to 
The Ohio CPA Foundation. “I believe 
providing a strong fundamental financial 
background to students before they 
reach adulthood is critical,” said Barrett. 
“I also am passionate about educating 
students about what a career in public 
accounting truly entails.” 

His experience on the board of Junior 
Achievement and Columbus Chapter  
of the Association for Corporate Growth, 
and his wealth of CPA knowledge and 
experience, has prepared Barrett  
well for his service on the Foundation 

The Ohio CPA Foundation 
expands Board of Trustees

Chris Barrett, CPA Ebonie Jackson, CPA
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No matter your location or the time of day, 
you can gain CPE credit. How? Through the 
self-assessment exam provided in every 
issue of CPA Voice. It’s so convenient and 
portable you can take it anywhere and 
anytime. Simply answer the 12 required 
questions on page 27 based on content in 
CPA Voice and submit your answers to The 
Ohio Society of CPAs. Receive a grade of 
70% or better and earn one hour of CPE 
credit in specialized knowledge. 

Costs
Members  $20
Nonmembers   $40

Note: Exams remain available online for one year  
after publication.

Online Instructions
1. Go to https://store.ohiocpa.com. Log in to receive  

the member rate.
2. Click on “Voice Self Assessments.” This will provide 

links to all active exams through the OSCPA Store.
3. Purchase the exam. 
4. When you are ready to take the exam log in to the 

OSCPA Store and click “current registrations,”  
click on “visit classroom,” and then click “take quiz.”

5. Be sure to print the automatic confirmation page  
for your records.

Print Instructions
1. Take the exam as an open-book test, recording 

your answers on the answer sheet by filling in the 
appropriate circle (pen or pencil is fine).

2. Then, fill out the registration information and payment 
information. Payment must be submitted with the 
exam. Please print clearly.

3. Mail this page, along with your payment, in an 
envelope to: The Ohio Society of CPAs CPA Voice 
Exam, P.O. Box 1810, Dublin, OH 43017-7810 

4. Fax to 614.764.5880.

Self-Assessment Exam Results
The Ohio Society sends results for print exam 
submissions via email if an email address is provided on 
the form. Respondents taking the exam online receive 
their results immediately. Respondents who pass with 
a grade of 70% or better receive one hour of CPE 
credit in specialized knowledge, as approved by the 
Accountancy Board of Ohio.

 www.ohiocpa.comThe Ohio Society of Certified Public Accountants
VOICE

CPA Self-Assessment 
exam

REGISTRATION INFORMATION

Full Name:  ____________________________________________________

Member ID  ____________________________________________________
(Your member ID is located in the upper left of the mailing label on the front cover)

Email: ________________________________________________________

Business Name: _________________________________________________

Business Address:  _______________________________________________

City: _______________________________ State: _____ Zip: ____________

Telephone: _____________________________________________________

PAYMENT INFORMATION

 CHECK ENCLOSED: Make checks payable to The Ohio Society of CPAs 

CREDIT CARD TYPE:  PERSONAL CARD   FIRM CARD
 Visa  MasterCard  American Express  Discover  

Credit Card #: __________________________________________________  

Expiration Date: _________________________________________________

Name on Card: __________________________________________________

Are you . . . (check all that apply)

 Member of The Ohio Society of CPAs  Nonmember 
 Membership pending (Ohio Society)  Other state society member

ANSWER SHEET
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August 2014
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Going global: 4 hot issues in international tax
1. A(n) _____ is designed to receive commissions on export 

sales on a tax advantaged basis.
A. AC-DISC
B. IC-DISC
C. EC-DISC
D. AV-DISC

2. According to the author, what is a transfer price?
A. Prices at which goods are transferred between parties.
B. Prices at which goods are transferred to related parties.
C. Prices that are set artificially by the parent company
D. Prices at which goods are transferred to a related party  

in a cross-border transaction.

3. Form 114 is required if the aggregate value of your foreign 
accounts such as bank accounts, brokerage accounts, 
mutual funds or trusts exceeds _______ at any time during 
a calendar year. 
A. $10,000
B. $5,000
C. $7,000
D. $15,000

4. What is the purpose of FATCA (Foreign Account Tax 
Compliance Act)?
A. To provide US taxpayers with the opportunity to move assets 

overseas without tax implications
B. To improve accounting practices
C. To prevent US taxpayers from hiding assets overseas
D. All of the above 

Revenue recognition transition 
5. Under the FASB’s and IASB’s revenue recognition standard, 

the timing of when to recognize revenue will be determined 
using a new five-step process. Which of the following is not 
included as one of these five-steps?
A. Identify the contract with a customer
B. Identify the separate performance obligations in the contract
C. Determine the transaction price
D. Recognize revenue when the customer is required to pay

6. According to the article, the underlying principle governing 
the new revenue recognition standard is:
A. That an entity will recognize revenue for the transfer  

of goods or services to customers in the amount to  
which the entity expects to be entitled in exchange  
for those goods or services.

B. That an entity will recognize revenue for the transfer of 
goods or services to customers in the amount to which the 
entity is entitled in exchange for those goods or services 

C. That an entity will recognize revenue whenever  
an exchange of goods or services occurs.

D. That an entity will recognize revenue only when goods 
or services are delivered to the customer; the notion of 
FOB destination and FOB shipping point will no longer be 
important in determining when revenue is recognized. 

7. According to the article, the new revenue recognition 
standards will cause significant changes to the current 
revenue recognition rules. Which of the following represent 
one of these changes? 
A. An end to industry specific revenue recognition rules
B. A decrease in revenue disclosure requirements
C. The timing of revenue recognition will change considerably 

for most companies
D. Variable consideration will be excluded from the transaction 

price in all cases.

Evaluating if a cloud solution is right for you 
8. Which of the following was not mentioned in the article as 

an advanced computing application that can be improved 
on by using cloud technology?
A. Customer relationship management 
B. Information exchange
C. Client portals
D. Production planning and scheduling

9. _____ allows a company to meet the confidentiality 
requirements of its customers without having to internally 
support sophisticated infrastructure requirements.
A. An information portal
B. Social media
C. A client portal
D. A secure Internet site

10. According to the author, by combining an integration 
applications strategy with cloud delivery what can 
businesses focus less on?
A. Their employees 
B. Their finances
C. The underlying technology
D. Cost effective growth

Business intelligence: a tool that could help  
your business
11. Unlike relational databases that most Enterprise Resource 

Planning systems are built around, BI databases can assign 
_____ to a singular fact.
A. multiple addresses
B. singular addresses
C. singular attributes
D. multiple attributes

12. Which of the following is an example of an OLAP database?
A. A single-dimension database
B. A multi-relational database 
C. A relational database
D. An overlapping database
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Classified ads

NAAB Consulting

 
Thinking of Retirement or 
want a career change?

Naab Consulting has been assisting 
sellers of accounting and tax 
practices in Ohio for over 17 years. 
We specialize in only accounting 
practices and understand the market. 
We offer no-obligation, confidential 
on-site personal consultations to 
discuss your situation personally. 
We offer a large database full of 
qualified buyers, financing for 
your buyer and confidentiality 
throughout the entire process. 

If you like the idea of an experienced 
professional to guide you through 
the selling process, please contact 
us today at 888.726.6282 or Retire@
NaabConsulting.com. Mention promo 
code #24 for additional incentives. 

Vinton County National Bank 
Hiring Chief Internal Auditor

Requirements: Bachelor’s 
Degree required, in Accounting 
Preferred. Previous audit 
experience also referred.

Position Description: Conducts 
detailed reviews and audits of 
bank activities which include: 
examining assets, liabilities, 
income and expense accounts, 
accounting systems, and all 
related records in accordance 
with GAAP and established 
bank policies, procedures, and 
regulatory guidelines. Supervises 
audit staff, prepares formal reports 
documenting examinations 
performed. Formulates procedures 
for practical internal controls and 
audit trails to be incorporated 
into the operations of the bank. 
Provides recommendations for any 
deficiencies found in the course of 
reviews and appraises the adequacy 
and effectiveness of correction 
action taken. Presents reports to 
bank management and the Board 
of Director’s Audit Committee. 

Pay Range: Minimum: $51,543 
annually, Maximum $77,315 
annually. Please send all resumes/
qualifications and cover letters to: 

Annamarie Qualls,  
EVP/Human Resources  
Vinton County National Bank 
521 E. Main Street 
Lancaster, Ohio 43130

or: annamarie.qualls@
vintoncountybank.com

Accounting Practices for Sale

Accounting Practice Sales 
specializes in the sale of CPA firms 
and accounting & tax practices.  
Our marketing and consulting 
services are focused exclusively  
on the accounting professional.  
We provide guidance and assistance 
in selling your practice, merging  
with another firm, establishing a 
practice continuation plan, growing 
an existing business or acquiring  
a new practice.

CPA Firms for Sale (location / revenue)

• Indiana: Indianapolis area:  
$1.7 million

• Central Ohio: Northeast of 
Columbus: $1.0 million

• Central Ohio: South of 
Columbus: $140k (non-CPA)

• Central Ohio: Northwest 
Columbus: $550k

• North Central Ohio: Crawford 
County: $350k

• Northeast Ohio: West of 
Cleveland: $570k

• Northeast Ohio: Youngstown 
area: $800k

• West Central Ohio: East of 
Dayton: $700k

Visit www.AccountingPracticeSales.com 
to inquire on details.

Are you thinking of selling? Do you 
need an exit strategy or practice 
continuation plan? If so, please 
contact us for a FREE, no obligation 
consultation and business valuation. 
Email steve@APSmidwest.com or 
call 1-800-272-7355.

Private Office Space Available - 
Walnut Creek, OH

Financial services firm located in 
Walnut Creek, OH serving primarily 
pastors and churches seeks CPA 
interested in private office space. 
Ideal candidate will welcome 
joint efforts in speaking before 
groups in an educational setting. 
Limited administrative and office 
equipment support provided. 
Please forward indication of interest 
to Neal@GetCovenant.com.
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David Bruce Allardyce, CPA 
Cincinnati

Charles M. Wesley, CPA  
Cambridge

In memory of our friends and 
colleagues:

42 new members and affiliates 
applied in June
The list of new members and affiliates is available on  
The Ohio Society of CPAs’ website at www.ohiocpa.com.
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