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The irony of today’s CPA talent wars is striking. At a time when 
successful CPA firms are seeing positive growth as a result of 
focused strategies, they are also working harder than ever to 
attract and retain the talent needed to sustain that growth.

Firm strategist Allan Koltin, CPA, CEO of Koltin Consulting Group, recently said that 

growth is coming more from consulting and value-added services as firms have gotten 

better at defining goals, communicating performance expectations and holding firm 

leaders accountable.

At the same time, he said, “the war on talent has gone from white gloves off to boxing 

gloves on.”

Letter from the CEO

Closing the talent pool 
gap is up to all of us

Don’t forget!
Dec. 31 is around the corner. CPAs 
in Reporting Group 2 have until then 
to fulfill their CPE requirement. 

Need a few more credits? 
Browse our self-study options at 
ohiocpa.com/ondemand or view 
all courses at store.ohiocpa.com.
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FORBES noted earlier this year in an article predicting future trends in 

accounting that “career development and leadership training will continue to 

grow as the need for quality professional staff at the managerial and partner 

levels turns into a crisis mode.”

In Ohio, members from both the management and public accounting sectors 

have echoed that story again and again, telling OSCPA they are losing good 

talent to the competition, sometimes soon after they get them through the first 

few years of training.

We are committed to being a partner to you in advancing your business and 

ensuring that CPA remains the gold standard among financial credentials. That 

means helping the profession to widen the talent pool earlier. We can’t wait until 

the last baby boomers retire to think about how to fortify the CPA ranks.

In Ohio, the number of high school graduates is expected to decline 8% by 

2023. We are also seeing increased funding for Continued on page 4  

Corporate CPA Conference

Toledo
March 22
Course 
#48591

Cleveland
March 23
Course 
#48053

Columbus
March 29 
Course 
#48590

Cincinnati
March 30 
Course 
#48585

Gain the technical and strategic edge you need to 
position yourself as the trusted business advisor for 
your organization at the 2016 Corporate CPA 
Conference. Toby Groves, Groves Research and 
Consulting, and Cathy Elwood, Elwood Enterprises, 
will walk you through new techniques and activities that 
will provide you with a framework for dealing effectively 
with the challenges of changing business models. 

Where strategy & practice meet

Be the seasoned CPA organizations are fighting over 
– register today at store.ohiocpa.com or 
(800) 686-2727. 
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Letter from the CEO

STEM (science, technology, engineering and mathematics) programs, which attract students with the very 

aptitudes our profession needs into other careers.

The Ohio CPA Foundation, OSCPA’s charitable affiliate, is solidly focused on getting in front of more high school 

students – particularly those from diverse backgrounds – at the very time they are exploring future career options.

This year, we doubled the number of High School Accounting Career Awareness Days held in partnership with 

Ohio universities. Students meet real CPAs at these events, and learn about cool career options, such as forensic 

accounting, and what it’s like to be the corporate controller for the Columbus Blue Jackets or work on accounts 

for some of Ohio’s leading businesses. Last year, 500 students attended these programs and we expect to top 

1,000 by June 2016.

We know from AICPA’s “Trends in the Supply of Accounting Graduates” research that more young African-

American accountants made their career decisions while still in high school. That makes programs like 

Accounting Careers Awareness-Ohio critically important. The foundation each summer hosts 45 high-performing 

minority high school students at this accounting camp, where they connect with CPA role models and tour local 

businesses and firms. 

Since 1995, 768 students have attended ACAP and many have gone on to major in accounting.

The Foundation is now working on an expanded minority high school outreach initiative to follow ACAP-Ohio 

graduates from high school through college. 

The goal is increasing the chances they will major in accounting and earn the CPA. As a follow-up to attending 

ACAP, students and their parents are invited to visit local CPA firms. This increases touch points with CPAs who 

can become mentors for those thinking about accounting as a major. Our Student Ambassadors – accounting 

majors on 17 campuses who promote accounting and CPA careers to college students – are also mentors for our 

ACAP-Ohio graduates, and they plan events on campus for those preparing to go to college.

Finally, we are adding a high school career fair to our ASCEND Leadership Conference, a two-day event for minority 

accounting majors. This will give high schoolers the chance to ask questions about the accounting major and interact 

with CPAs and minority students already earning a degree. 

Filling the talent pool will take time, commitment and ongoing resources from everyone in the profession.

One of the best ways you can ensure the future of your profession is to support The Ohio CPA Foundation’s work. Turn 

to page 25 to learn more about how you can leave a lasting impact and help close the future hiring gap.

It’s up to all of us. Scott D. Wiley, CAE
President & CEO 

The Ohio Society of CPAs
swiley@ohiocpa.com

(614) 764-2727 , ext. 305 (office)
(614) 546-9430 (cell)

Twitter: @ScottDWiley
LinkedIn: www.linkedin.com/in/scottwileycae

Continued from page 3  



5www.ohiocpa.com

Nationwide Insurance has made a financial contribution to this organization in return for the opportunity to market products and 
services to its members or customers.

Products underwritten by Nationwide Mutual Insurance Company and Affiliated Companies. Home Office: Columbus, OH 43215. 
Subject to underwriting guidelines, review, and approval. Products and discounts not available to all persons in all states. 
Nationwide and the Nationwide N and Eagle are service marks of Nationwide Mutual Insurance Company. © 2015 Nationwide  
AFR-0239AO (06/15)

Learn more about our partnership  
and special discounts.

Here’s to you for  
loving what you do.
Nationwide® salutes your commitment and 
passion for being a member of OSCPA.

At Nationwide, we’re passionate about 
making a difference, too. It’s just one  
way we prove that we’re more than  
a business. Another way is helping  
our members save money on  
their car insurance. 

nationwide.com/oscpa     |     Local Agent    |     1-886-688-9144

Achieve excellence with 
OSCPA’s Custom Learning 
Solutions. We offer quality, 

cost-effective continuing 
education designed around your 

organization’s unique needs. 
From technical topics and 

professional ethics to leadership 
and management courses, we 
help your team build mastery. 

THE OHIO
SOCIETY

OF CPAs

EXCELLENCE BEGINS 
WITH MASTERY

For more information, contact Kari Lux at 
klux@ohiocpa.com or call (800) 686-2727, ext. 374.

CONVENIENCE  |  EXCELLENCE  |  COLLABORATION  |  COMMITMENT
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Tax

Beware a tainted ‘fresh start’ 
to bankruptcy 
By Theodore Johnson, CPA, CFE, CFF

After experiencing a downturn 
in the market and other 
financial challenges, 
investment property owners 
might face the prospect of 
losing that property. What 
happens next can be out of 
their control. But sometimes 
that treasured fresh start can 
end up tainted. When an 
individual owning investment 
rental property can’t make his 
or her mortgage payments, the 
mortgage company will file a 
foreclosure action to force the 
sale of the property. When the 
property is sold through the 
foreclosure action, it’s treated 
as a sale by the owner for 
income tax reporting purposes.
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Continued on page 8  

For example, John Doe is single 
and owns investment residential rental 
property that he purchased for $50,000. 
On Jan. 1, 2014 the adjusted basis of 
that property is now $20,000 with an 
unpaid mortgage balance of $50,000.

The mortgage company initiates a 
foreclosure action on January 1, 2014. 
The result of the foreclose action is  the 
property is sold through a sheriff sale 
for $50,000 on June 30, 2014 with a 
redemption period ending on Aug. 31, 
2014. The end of the redemption period 
comes and goes with no action on 
the part of John. The sale paid off the 
mortgage. When John files his 2014 tax 
return, he will have to report this as a 
sale of a capital asset with a sales price/
redemption amount of $50,000 and 
adjusted basis of $20,000 and a capital 
gain subject to tax of $30,000.

Using the above example, let’s add that 
John had unpaid, unsecured debt of 

The IRS publication “Cancelled Debts, 
Foreclosures, Repossessions and 
Abandonments” provides guidance 
in connection with this. It indicates 
when an individual’s property is taken 
through foreclosure and the mortgage 
debt is nonrecourse. The amount 
realized is equal to the lesser of “the 
outstanding debt immediately before 
the transfer reduced by any amount 
for which you remain personally liable 
immediately after the transfer, or the 
FMV of the transferred property.” 

The adjusted basis of the property is 
subtracted from this realized amount 
and the gain or loss results. If the 
property is investment property this 
could lead to either a capital gain or a 
capital loss. If the property is personal 
and there is a gain, it is includable in 
the calculation of federal adjusted gross 
income. However if the result is a loss, 
no deduction is allowed. So much for 
fairness in the tax system.

$300,000 and no other assets. Just after 
the initiation of the foreclosure action on 
January 31, 2014, John voluntarily files 
for bankruptcy pursuant to Chapter 7 of 
the U.S. Bankruptcy Code.

Per the bankruptcy code at the time, 
John files bankruptcy and a bankruptcy 
estate is created.  Pursuant to Section 
542 of the bankruptcy code, the estate 
receives all the property and interest 
in property of John (now the Debtor), 
including his rental property.  The 
bankruptcy estate also receives all 
of John’s unpaid debts. John would 
receive a discharge as part of the 
bankruptcy process and would, with 
few exceptions, be relieved from paying 
the petition date debts.

Internal Revenue Code § 1398 
acknowledges that the bankruptcy 
estate is an income-tax-paying entity 

IT Solutions that work
for your business

We have perspective so you can rise to the next level.

Leadership Development
Team Building
Strategic Planning

Business
Leadership
Solutions

Phone: 513-478-0596
Email: info@businessleadershipsolutions.com
Web: businessleadershipsolutions.com

Let us help you succeed!
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Tax

Continued from page 7  

and provides guidance in connection 
with the tax aspects of the bankruptcy 
estate including transfers between the 
estate and the Debtor are not taxable 
events. 

The bankruptcy estate is administered 
by a trustee appointed by the U.S. 
Trustee Department. Where necessary, 
the trustee must prepare and file a 
return on behalf of the bankruptcy 
estate reporting income realized during 
the existence of the estate.  If John’s 
rental property is sold while property of 
the estate, that sale must be reported 
on an income tax return of the estate 
and any income tax becomes a liability 
of the estate.

Bankruptcy trustees are charged with 

examining assets of the debtor that are 
transferred to the bankruptcy estate 
under their administration to determine 
if the liquidation of those assets are 
feasible with the goal being to raise 
cash for the administration of the estate. 
Selling an asset under the administration 
of a bankruptcy trustee that will not yield 
any cash but will incur an added debt is 
a blasphemous act to any trustee.

A trustee examining the financial 
logistics surrounding John’s rental 
property with a $50,000 value and 
$50,000 debt would conclude that no 
cash would come to the estate upon its 
sale. The trustee most likely would move 
to abandon or transfer the property 
back to John. Subsequent to this 
transfer likely the mortgage company 
would continue their foreclosure action 

ultimately selling the property. If the 
property were sold under the sales price 
and basis previously mentioned, John 
would have to report the sale of the real 
estate on his post-bankruptcy return and 
include the $30,000 capital gain and be 
taxed accordingly.

This would mean that after receiving his 
discharge and feeling confident about 
his fresh start financially, John ends up 
with a tax liability and no cash from the 
liquidation of the real estate to help pay 
the tax.

Now what should this circumstance 
mean for John’s tax consultants?
If John has a sharp tax consultant 
at his side when contemplating his 
bankruptcy, the possibility of the above 
events occurring should be seriously 
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Health Care Reform
Paychex has a complete solution to help you 
avoid costly consequences for not complying 
with the employer shared responsibility 
provisions of the Affordable Care Act (ACA).

Paychex is proud to be a preferred provider 
of payroll services for the OSCPA.

Learn more online or by calling:
www.paychex.com/health-reform

Cincinnati 
513-727-9182
Cleveland 
330-342-0530
Columbus 
614-210-0400

► When property is sold through a foreclosure action, it’s treated as a sale by the 
    owner for income tax reporting purposes.
► The adjusted basis of the property is subtracted from this realized amount and 
     the gain or loss results.
► If the property is personal and there is a gain, it is includable in the calculation 
    of federal adjusted gross income. If the result is a loss, no deduction is allowed.
► The result could be a scenario where a  property owner, after filing Chapter 7  
    bankruptcy and receiving a discharge, ends up with a tax liability and no cash 
    from the liquidation of the real estate to help pay the tax.
► A tax consultant can help plan and possibly mitigate the final cost to the client.

TAKEAWAYS

considered. If at all possible, preliminary 
calculations need to be attempted to 
determine what might happen should 
the bankruptcy trustee abandon rental 
investment property back to his client. 
If the trustee moves to abandon the 
property, the debtor should take one of 
two following actions:

The debtor should file a motion with 
the bankruptcy court objecting to the 
abandonment because of the underlying 
violation of the “fresh start” concept 
explaining the reasons why.

Debtor opens communications with the 
bankruptcy trustee to see if they would 
allow the sale of the property through 
foreclosure action while the property is 
in possession of the bankruptcy estate. 
If the bankruptcy estate has no assets, 
the federal income tax debt will remain 
unpaid but not be a liability of the debtor. 
If the estate has assets, likely any fees 
will be paid that could be used to offset 
some, if not all, of the capital gains 

realized upon the sale of the property. 
These items can be discussed and 
pointed out to the trustee, but there’s no 
guarantee the trustee will buy into it.

Though I have used the example of what 
could happen as it relates to rental real 
estate, the same type of challenges 
could be faced with other assets owned 
by a debtor. Filing bankruptcy can 
be a difficult and emotionally trying 

experience for anyone. An experienced 
tax adviser can be an invaluable tool to 
a  client in proactively planning for the 
financial aspects of this possibility. We 
as CPAs can be a critical part of that 
process to the benefit of our clients.
Theodore Johnson, CPA, CFE, CFF 
is a partner at Parms & Co., LLC in 
Columbus, where he heads up the 
firm’s tax, small business and forensic 
accounting services.

Dominate tax season. 

Get the tax answers 
and updates you need 

at OSCPA’s MEGA Tax 
Conference, Dec. 7-8. 

Customize your conference by choosing the 
topics that will get you ready for tax season. 

REGISTER TODAY! 
For more information visit store.ohiocpa.com or 

contact your Member Service Center at (800) 686-2727
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Tax courses
MEGA Tax Conference
Dec. 7-8 | Lewis Center or via webcast | 48009
Get the tax answers and updates you need at OSCPA’s MEGA Tax Conference. Customize your event by choosing from two 
days of the hottest tax topics. Exchange ideas with peers, make new connections and position yourself to conquer the 
challenges of tax season. Can’t join us in person? Register for the webcast!

Face tax season with confidence 
New deadlines and forms are about to hit your desk. Make sure you are prepared 
with the latest courses and resources from OSCPA. 

Tax Resources
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Free federal tax podcast
Get up-to-date news on federal tax legislation, court cases 
and other developments with weekly Federal Tax Update 
podcasts hosted by tax expert E. Lynn Nichols, CPA, and 
other experts from Nichols Patrick CPE.

The podcasts are available on OSCPA’s website. You can 
also download them on iTunes by searching for “The Ohio 
Society of CPAs.”

Join the tax section to keep up with 
state and local law changes.
CPAs serving all sectors participate regularly in the Special Interest 

Tax Section, posting questions seeking knowledgeable advice on 

new issues or laws. Learn from others and review expert advice. 

Section members also receive a weekly digest of the latest tax 

news. Now on LinkedIn, OSCPA has created private groups for Tax 

and all other Special Interest Sections – providing a more dynamic 

and interactive experience. You can easily engage, share and 

consume information, ask questions and get answers in real time.

Sign up now at http://www.ohiocpa.com/news-
interests/communities/special-interest-sections/tax

For more information or assistance, 
contact your Member Service Center at (800) 686-2727.

Taxation Events

Advanced Tax Update for 
Experienced Practitioners
Dec. 16 | Toledo | 48030

Business Tax Update
Dec. 9 | Akron | 48017

Current Federal Tax Developments
Dec. 9 | Independence | 48018
Dec. 21 | Holland | 48043

Comprehensive Guide to Tax Depreciation, 
Amortization, and Property Transactions from 
Acquisition to Exchange or Disposition
Dec. 15 | Dublin | 48027

Estate and Gift Taxation: 
Planning and Compliance
Dec. 17 | Dublin | 48034

FILLER /Sandy ???

Manual Sales Tax Syndrome  
(MSTS) is treatable.  
Ask your accountant  
about AvaTax today.

WARNING:  Some side effects of AvaTax implementation are common and well documented. These 
include, but are not limited to: greater sense of ease and well-being, significantly reduced risk of penalties 
and interest in the event of an audit, greater focus on profit-making activities, more free time to enjoy 
the things you love — including family and friends. If you experience any of these very common side 
effects, contact your accountant immediately.

Lucy suffers  
from MSTS.

Manual Sales Tax Syndrome

Find out if Avalara AvaTax™ is right for you:

www.avalara.com/oscpa 
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Accounting & Auditing

A moving target: technology 
requires frequent ethics scrutiny 
By Laura Hay, CPA, CAE
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Changes in technology 
can easily outpace ethical 
standards that govern 
CPAs. A mobile workforce, 
changing expectations of 
privacy, blending of work 
and personal tools and 
increased connectivity and 
systems integration are just 
some of the examples of new 
environments in which the 
profession needs to evaluate 
traditional CPA rules of 
conduct. 

Many have become so 
second-nature to use  
that organizations don’t 
sufficiently take into 
account the resulting ethical 
implications for CPAs in risk 
planning or staff training. 
Changes in opportunity and 
what’s considered the norm 
for individual behaviors have 
presented new workplace 
risks for which CPAs and 
the organizations they serve 
might not have specific 
guidance.

Assessing technology developments 
and their implications is a critical 
competency for CPAs as trusted 
advisors to business. Here are a few 
now-mainstream uses of technology 
that might still be treated informally, 
particularly by smaller entities, posing 
potential risks under CPA ethical rules.

Working from anywhere
Employees’ ability to work from any 
location, constant connectivity and 
portability of information to online 
services as well as both employer and 
employee-owned devices present 
ethical challenges for the CPA and 
business leader.

Client and company records
Mobile work increases the likelihood 
that client or company files exist in 
multiple locations, including online file 
sharing services, home computers or 
smartphones. The employer might not 
be aware of all the locations where 
company files reside, thus making the 
process of reclaiming or deleting them 
after employee turnover a significant 
challenge.

Providing training and enforcing policies 
requiring use of corporate online 
accounts and using enterprise device 
management to provide for security of 
company data can help mitigate these 
risks. Maintaining awareness of how 
information moves in the organization 
and what tools employees are using to 
collaborate will help prevent storage of 
records on unauthorized devices and 
accounts.

Cloud computing
The CPA adviser needs to be aware 
of the security issues involved when 
making a decision to use cloud services 
for sensitive information. While service 
providers enter into agreements to 
provide a safe environment to store 

information, accountants and business 
leaders are responsible for understanding 
the risks.
Awareness of applicable regulations and 
those that the provider is in compliance 
with is necessary to assess whether a 
service is acceptable for the intended 
purpose.

Electronic communication
CPAs are well attuned to the need for 
encryption of sensitive client or employer 
information shared via electronic 
communications or an online portal. 
In addition to getting solid information 

►  Changes in technology can 
      easily outpace ethical standards  
      that govern CPAs.

►  A critical competency for 
      CPAs is the ability to understand   
      the implications of  technology 
      developments.

►  Mobile work increases the 
      likelihood that client or 
      company files exist in multiple 
      locations, increasing the risk.

►  CPAs need to know how to 
     safeguard sensitive client or 
     employer information shared via 
     electronic communications or an 
     online portal.

►  When it comes to social media, 
     consider anything that goes on 
     the Internet to be permanent.

►  Beware the ethical implications 
      of developing technologies,  
      such as posts or photos with 
      geolocation stamps.

TAKEAWAYS

Continued on page 14  
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Accounting & Auditing
activity. Some training on the potential 
business implications of online personal 
activity could help minimize this risk.
Organizations have committed social 
media gaffes by giving unfettered social 
media control to untrained staffers who 
have a savvy online voice, but might not 
have developed sufficient professional 
judgment or have the company’s 
interests at heart. Companies need to 
be sure they don’t isolate this function 
in the organization, and monitor activity 
for appropriate and timely responses. 
Think about the far reach and 
permanency of the medium and the 
potential brand harm that could be 
caused by a wayward employee in the 
role of social media manager.

“Holding out”
If a CPA’s license status should change, 
her credentials could be misrepresented 
in a number of places, including social 
media sites, employer websites and 

security consultation, they need to 
know how to prevent exposures, such 
as viruses, phishing or transmission of 
confidential information via an open or 
otherwise insecure network.

Distribution of information
Information provided electronically can 
be shared, altered or published without 
correct attribution. In an electronic 
environment, a report prepared just for 
the client or the not-for-profit board 
can more easily be distributed without 
appropriate context. Discussions via 
email can be forwarded to anyone; once 
an email is sent, it is out of the sender’s 
control.

CPAs need to write engagement 
letters so they clearly define the work 
product and its intended use, and report 
according to professional standards to 

avoid unintended attestations when they 
didn’t perform that work. Staff training 
should emphasize that email cannot 
be considered a confidential method of 
communication and to document with 
discretion.

Social Media
Consider anything on the Internet to be 
permanent.

Confidentiality
With the rise of social behaviors such 
as checking in to locations or posting 
photos with geolocation, people today 
have less expectation for individual 
privacy. But have you considered 
whether this social activity could impair 
client or employer confidentiality? 

An example could be a visit to a merger 
or acquisition prospect or a confidential 
meeting revealed by online social 

You work hard.
Now earn a salary
that works for you.

© 2015 Robert Half International Inc. An Equal Opportunity Employer M/F/Disability/Vet. 0915-9016

1.800.803.8367
roberthalf.com

You’re good. You deserve a salary to match.  
Our 2016 Salary Guide for accounting and  
finance provides the industry’s most respected  
data on compensation. 

Get the 2016 Salary Guide — so when it’s  
time to talk money, you’ll be ready.

Download yours today at roberthalf.com/salary-center.

Continued from page 13  

Gain the confidence to answer the Social Security 
questions your clients are asking—reinforcing 
existing client relationships, opening the doors 

to new clients, and boosting revenues.

Register: www.premiernssa.com/register-for-nssa-classes/

Increasing Advisor Value Through 
Social Security Education

NATIONAL SOCIAL SECURITY ADVISORS 
CERTIFICATION PROGRAM

see full schedule 
of classes.

Oct 16, 2015
Cincinnati, Ohio

Nov 12, 2015
Columbus, Ohio

Dec 18, 2015
Cincinnati, Ohio

Nov 13, 2015
Cleveland, Ohio

800-518-0761 • PremierNSSA.com
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Be EMV® Ready with TransFirst®!

  
Inventory is limited, so get your

EMV-compliant equipment today!

Call TransFirst at 800.613.0148.

OHIO SOCIETY OF CPAs MEMBERS GET A 

EQUIPMENT 
CREDIT*$200

Are you one of the 66% of merchants who won’t be prepared for the chip card liability switch October 1st?1 

TransFirst can help you get there with a $200 credit!* Use it toward chip card-compatible equipment or your bill. 
1Source: The Strawhecker Group: U.S. EMV Terminal Penetration (SMB centric survey).

*To be eligible for the equipment credit, business must submit signed application and activate the account within 60 days of approval. Credit will appear 
on merchant’s first monthly statement after activation. Offer valid for new TransFirst merchants only and expires October 31, 2015. All accounts subject 
to credit approval. EMV is a registered trademark in the U.S. and other countries, and is an unregistered trademark in other countries, owned by EMVCo. 
Trademarks are the property of their respective owners and are not necessarily affiliated with TransFirst. TF4625_OSCPA0915AD

marketing copy including her biography. 
Policing the use of one’s personal brand 
can be valuable in preventing a licensing 
violation.

The people factor
Today’s interconnected environment, the 
use of technology can lead to inadvertent 
ethical violations. Organizational controls 
based on traditional views of information 
are evolving as communities and informal 
networks increase in impact and the walls 
separating work and personal life fade.

People are inherently trusting, and tend 
not to think about possible implications 
to their clients or employers of using 
familiar and convenient tools. Employers 
must make them aware of the types of 
information that might be disclosed; 
the CPA’s professional responsibilities 
are in force when such disclosure might 
present an exposure risk.

Laura Hay, CPA, CAE is executive vice president 
of The Ohio Society of CPAs and staff liaison 
to the Accounting & Auditing Committee. 
She can be reached at lhay@ohiocpa.com or 
800.686.2727, ext. 322.
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Insurance 
Save on select Insurance services: 

CompManagement
Workers Compensation 

Nationwide
Auto, Home/Renters, 
Powersports and Pet 

OSCPA’s Risk Purchasing Group
Professional Liability 

Oswald
Employee benefits 

Management Services 
Save on business solutions: 

Accounting Practice Sales
Exit Strategy, selling and practice merging 

Business Leadership Solutions
Business Consulting

Premier Social Security 
Consulting, LLC 
Social Security Benefits 
and NSSA Certification 

Robert Half 
Temporary, Full-Time 
and Projected-Based Staffing 

The Succession Institute
Succession Planning 
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Save on business services: 
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Business Continuity Solutions 

Avalara 
Sales and Use Tax Software 

Citrix FileShare 
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exchange files easily, securely 
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benefits outsourcing

Ruby Receptionists
Virtual Receptionist 

TekCollect 
Cash flow management

TransFirst
Payment processing  

OSCPA has partnered with some of the nation’s leading companies to provide you with a full 
suite of business solutions to help with your day-to-day professional and personal needs. Our                            

Preferred  Solutions Partners have not only met specific requirements, but also share the Society’s                          
commitment to providing the best value to members by offering exclusive pricing, products and           

services not available in the marketplace.

Save time and money with exclusive member benefits



17www.ohiocpa.com

Public Practice

10 Ways to Network Effectively
By Kyle Shumate

For those new to the 

world of networking, the 

whole process can seem 

quite daunting. You’re asked 

to walk into a room filled with 

strangers and talk to them about 

your business, which can seem 

like your worst nightmare if you 

aren’t confident talking to 

new people.

So the time has come: you’ve selected 
the right event, prepared by researching 
the group and expected attendees and 
even contacted some of the attendees 
in advance. You have business cards 
ready and now you’re off to the event. 
How do you make the most of that 
face-to-face time in a room full of 
dozens or perhaps hundreds of people?

1. Determine a goal - Before 
going to a meeting, decide the goal 
you have for attending. Is it to gain new 
leads, develop relationships with other 
people at the meeting or present a new 
service offering? Having a purpose in 
mind will help you be effective in your 
efforts.

2. Prepare an elevator pitch.

3. Ask open-ended questions 
- The goal here is to always ask 
questions that can’t be answered with 
a simple yes or no. Pick questions 

Continued on page 18  Don’t miss out on additional savings for members from Avis, Brooks Brothers, 
Sam’s Club Memberships, UPS, Wolters Kluwer and more!

Insurance 
Save on select Insurance services: 

CompManagement
Workers Compensation 

Nationwide
Auto, Home/Renters, 
Powersports and Pet 

OSCPA’s Risk Purchasing Group
Professional Liability 

Oswald
Employee benefits 

Management Services 
Save on business solutions: 

Accounting Practice Sales
Exit Strategy, selling and practice merging 

Business Leadership Solutions
Business Consulting

Premier Social Security 
Consulting, LLC 
Social Security Benefits 
and NSSA Certification 

Robert Half 
Temporary, Full-Time 
and Projected-Based Staffing 

The Succession Institute
Succession Planning 

Technical Services 
Save on business services: 

Agility Recovery Solutions
Business Continuity Solutions 

Avalara 
Sales and Use Tax Software 

Citrix FileShare 
Software to help businesses 
exchange files easily, securely 
and professionally

Paychex
Leading provider of payroll, 
human resource and 
benefits outsourcing

Ruby Receptionists
Virtual Receptionist 

TekCollect 
Cash flow management

TransFirst
Payment processing  

OSCPA has partnered with some of the nation’s leading companies to provide you with a full 
suite of business solutions to help with your day-to-day professional and personal needs. Our                            

Preferred  Solutions Partners have not only met specific requirements, but also share the Society’s                          
commitment to providing the best value to members by offering exclusive pricing, products and           

services not available in the marketplace.

Save time and money with exclusive member benefits
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Great businesses are driven by 
great customer experiences. 
Which is why small businesses like yours rely on Ruby, the 

highly trained team of offsite receptionists who handle all your 

calls with the perfect mix of friendliness and professionalism.

With Ruby, you’ll elevate your business and stand out from  

the competition by delighting each and every person who  

calls you.

Sign up today and save — specials offers are available to 
members of the Ohio Society of CPA’s:

Rediscover

Visit callruby.com/oscpa 
Or call 866-611-7829

TO LEARN MORE

TAKEAWAYS

► Make the most of your 
networking events by preparing 
beforehand with a goal in mind 
for the event, developing an 
elevator pitch and arriving early.

► Once there, ask open-ended 
questions, limit your drinking 
and don’t be afraid to separate 
from people you already know to 
make new connections.

► While talking with others, learn 
about their business concerns 
and how you could potentially 
solve them, and get their 

    contact information.

► Follow up afterward with a 
LinkedIn connection and an 
invite to lunch, and demonstrate 
your value by shooting them 
a note suggesting an idea or 
product they can use.

► Think long term when making 
these connections; the best way 
to create a solid network is to 
make lasting connections.

TAKEAWAYS

that demand a real answer, like, “How 
has your industry changed in the past 
10 years?” “What are your customers 
asking for the most?” and “Why do 
you think that is?” As a general rule 
of thumb, “why” questions generate 
the most interesting answers and 
conversations.

4. Arrive early - Whatever event, 
meeting, conference or seminar 
you attend - arrive early and stay 
late. Sometimes the most valuable 
connections are made when few people 
are in the room.

5.  Limit your drinking - There’s 
nothing wrong with a drink or two, but 
know your limit. When talking with 
potential employers, clients or referrals, 
you want to be as sharp, clear and on top 
of your game as possible, and alcohol 
doesn’t help in these areas. In fact, recent 
research shows that people are more 
likely to go over their limit when drinking 
at a work function than at a bar or party.

6. Collect information - Giving 
out your business cards isn’t nearly as 
important as collecting others’ and 
making notes, either written or 
mentally, that will allow you to follow 
up effectively. When you meet people, 
use the time to gather information from 
them, including:
• Primary concerns about their business
• Problems they want solved
• Unmet business needs
• Areas where the solutions you provide 
   overlap with their needs
• Their contact information

You’ll also want to have a pen handy 
and make some brief notes on the 
back of their card. This will help you 
remember them, because a card alone 
often doesn’t help the next day when 
you’ve met so many people at once.

7. Go out on your own - If 
there are two or more of you from the 
same company, split up at the event. 
I know it’s hard if you’re nervous and 
haven’t been to many events before, 
but if you split up you can meet twice 
as many people. Similarly, if it’s a 
sit-down event, don’t sit at the 
same table.

8. Follow-up afterward - It’s 
been said time and time again that very 
little business happens at the actual 
event; it’s what you do afterward that 
counts, but how many people actually 
follow-up? If there’s an obvious 
win-win connection with someone 
you’ve met, connect with them 
immediately on LinkedIn and then 
invite them to lunch to explore the 
connection further. When you write the 
networking event in your calendar, set 
aside one or two hours the following 
day for follow-up so that you have time 
to complete the task.

9. Demonstrate value - 
Demonstrate the value of your 
expertise or products by sending 
prospects and clients an idea or 
suggestion they can use right away. 
You could present this in an article 
you’ve written or one you’ve read. Your 
contact will then associate you with the 
problems you solve.

10. Think long term - Think of 
networking as a long-term process, 
where you develop a list of contacts 
that you can refer business to and who 
can refer business to you. The best 
way to accomplish this is to create 
lasting relationships.

Kyle Shumate is an Industry Marketing 
Specialist focused on lead generation at 
Clark Schaefer Hackett, a Top 100 
accounting firm. Learn more or connect with 
Kyle at www.linkedin.com/in/kyleshumate/.

Public Practice
Continued from page 17  
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Great businesses are driven by 
great customer experiences. 
Which is why small businesses like yours rely on Ruby, the 

highly trained team of offsite receptionists who handle all your 

calls with the perfect mix of friendliness and professionalism.

With Ruby, you’ll elevate your business and stand out from  

the competition by delighting each and every person who  

calls you.

Sign up today and save — specials offers are available to 
members of the Ohio Society of CPA’s:

Rediscover

Visit callruby.com/oscpa 
Or call 866-611-7829

TO LEARN MORE



INTRODUCING QUICK BYTES – self-study 
video-on-demand CPE in blocks as short as 10 minutes. OSCPA 
makes it easier than ever to get immediate information that 
counts toward your CPE requirement. Designed to fit your busy 
schedule, Quick Bytes deliver essential information on important 
topics in a practical, flexible format. It’s just another way OSCPA 
is working to make your world simpler.

Purchase courses individually – or in bundles – through  
the OSCPA store at https://store.ohiocpa.com or  
call CPAnswers at (888) 959-1212.

QUICK 
BYTES
Bite-sized learning 
that’s right for you
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You’ve been telling us that you want to network with your 
peers. We listened by adding OSCPA Connect! and YCPA 
Connect! networking events around the state in 2015. 
Missed out? Here’s what you can expect from Connect! 

Events:
•  They’re strategic. Our events include opportunities to 
    network not only with accounting professionals, but also 
    other organizations including the Association for Corporate 
    Growth, CFA Institute, the Turnaround Management 
    Association, the Columbus Bar Association, the Financial 
    Planning Association and the Institute of Internal Auditors.

•  They’re inspirational. Our Dream Big luncheon series 
    connects CPAs with the movers and shakers in Ohio. 
    Featured speakers include Brian Ross, CEO of Experience 
    Columbus, the owners of Land Grant Brewery and 
    Watershed Distillery and our very own President and CEO 
    Scott Wiley. 

•  They’re informative. Our new OSCPA Connect! series 
    featured speakers from LOTH and Steelcase on building 
    the office of the future. The sold-out Cincinnati Reds tour 
    gave attendees an inside look at Reds history. 

800-518-0761 • PremierNSSA.com

484 new members and affiliates 
applied in August; 441 in September
The list of new members and affiliates is available on 
The Ohio Society of CPAs’ website at www.ohioscpa.com.

OSCPA Events

•  They’re fun. If you typically dread networking events, try 
    ours. We promise you’ll walk away with new insights, new 
    connections and new energy to bring back to your job.
    You can expect even more networking opportunities from 
    OSCPA in 2016. Visit www.ohiocpa.com/store and search 
    ‘Connect’ to register or call your Member Service Center at 
     (800) 686-2727.

Networking with OSCPA is bigger 
and better than ever
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A letter from a hiring manager

Dear Career Coach:

Tomorrow we begin our search for a new controller. As the chief financial officer I found our newly departed, underperforming 
controller’s goodbye party enjoyable, but the grueling search for his replacement fills me with dread. If I could have a word 
with the candidates who want to work for us, I would give them the following advice:

•  Make sure your résumé defines who you are, what you know and what you’ve done so I can relate your career to what 
    we need in a controller. Use the top quarter of the first page to summarize what you bring to my company, and list 
    specific keywords that identify critical skills that will be meaningful to me. Whatever you do, don’t just make a list of 
    where you work and what you do in your jobs. Include what your employers do and where your accountability fits in with
    in each scenario. Then, once you’ve told me what you do, follow this information with how well you’ve done it all in the 
    form of achievements and performance highlights. Those problems you solved last year might be the very ones I have 
    this year. Remember, a résumé without achievements is like a report card without grades.

•  Please contact me! If I don’t know you exist, I can’t hire you. As a hiring manager I know if I were to look for a job I 
    would try to place myself in front of as many prospective employers as possible. Last year we hired a VP of Finance to 
    replace his underperforming predecessor. We had planned to conduct a search to replace that underperformer, but 
    hadn’t yet had a chance when Charlie Candidate submitted a résumé and followed up with a phone call. The strength of 
    his presentation, his compatibility in meeting our requirements and his tremendous enthusiasm presented a strong 
    contrast to our current underperformer. We think we hired the best candidate who, without invitation from a classified ad   
    or a recruiter, made his presence known.

•  Have your interview strategy together and know why you’re visiting me. It’s your job to make a connection with what 
    my company needs and how you can meet that need. An interview is a meeting, not an interrogation, so don’t expect to 
    sit around passively answering my questions. If you present that demeanor in our meeting, I will visualize you as a 
    passive contributor, and you won’t receive an offer. On the other hand, don’t run me over, either. Learn the concepts of 
    mirroring and modeling. If I am extroverted and animated, you can come out a bit more than if I am on the quiet side.

•  Leave your “opportunity for advancement and stability” at the door! We haven’t met our numbers this year which is why 
    we are replacing our current individual. Our competition is a serious threat and with customer spending so tight we fear 
    we might never recover the market share we had in the 2000s. I am willing to award my new controller with a generous 
    sign-on bonus, a hefty salary, stock options, outstanding benefits and vacation time. Please don’t tell me your primary 
    reason for becoming my next controller is your desire for advancement and stability. Don’t take this personally, but I don’t 
    care; give me a reason to buy!

Well, that’s it for now. Perhaps my lamentations will empower your readers to conduct more powerful job searches. I certainly 
hope so. I really needed that controller yesterday.

Sincerely, 
Hiring Manager & CFO

Career Center

Janice Worthington, MA, CPRW, JCT, is the president of 
Worthington Career Services, a resume and job search 
consulting firm that provides strategic career coaching to 
professionals at all levels of the corporate ladder.

By Janice Worthington, MA, CPRW, JCT
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OSCPA News

Get payment processing and collection help 
with new Preferred Solutions Partners

Don’t forget OSCPA’s Preferred Solutions Partners, here to 
help you with your business needs! 

Practice Sales can provide professional guidance and 
assistance for a successful sale, merger or acquisition. 
History has shown they provide clients the most qualified 
buyers, the best price, acceptable terms and a smooth 
execution and more firm listings than anyone, using these 
simple and successful business techniques:  

•  Valuation:  They know the accounting practice market 

    based on experience.

•  Confidentiality:  They protect confidentiality.

•  Marketing:  They market through various channels and       

    maintain a large database of interested buyers.  

• Buyer Qualification: Potential buyers are thoroughly 

   screened and approved. 

•  Consultation: They work through all aspects of the 

    sale, including practice valuation, terms of sale, financing 

    arrangements, client retention, non-compete and 

    transition issues.

•  Negotiations: They are expert intermediaries, providing 

    third-party negotiation skills to insure deals get done under 

    acceptable terms and with a seamless negotiation process. 

•  Financing: Established relationships with large 

    institutional lenders. 

•  Closing: We have closed a number of deals, and we can 

    assist with a variety of issues here, including work-in-

    process allocations and client transition concerns.

Businesses face the burden of accurately calculating, collecting 
and remitting transactional taxes – or demonstrating that they’re 
exempt from paying these taxes. Before Avalara, most were 
forced to manage this burden with cumbersome and inaccurate 
manual processes, or expensive, overly-complex hardware and 
software systems. Avalara changed all that by pioneering a 
cloud-based software platform.

We believe the time has come for all businesses to outsource 
and automate sales tax, much like companies did with payroll 
years ago. 

Avalara works within a company’s existing accounting, billing, 
ecommerce, or point of sale system to deliver accurate tax 
calculations using a secure Internet connection. Once using 
Avalara, they no longer have to worry about ever-changing 
reporting requirements and filing deadlines. 

PRODUCTS

Avalara AvaTax automatically assigns hundreds of thousands of 
taxability rules and the latest jurisdiction boundaries to deliver 
the right rate and tax calculation.

Avalara Returns allows a business to easily manage remittance 
schedules and ensures the right amount is remitted to the right 
taxing authority at the right time.

Avalara CertCapture creates, validates, stores and manages 
sales tax exemption and reseller certificates, manages expiration 
dates and flags upcoming renewals. 

Avalara 1099 is a web-based tool that helps ensure IRS 
compliance, streamlining the collection, storage and 
management process of 1099s.  

For a complete listing of Avalara products, go to                       
www.avalara.com/products.

OSCPA members receive a 15% discount on first-year acti-

vation fees of any Avalara product.  Chat at avalara.com/chat 

or call 877.780.4848.  Mention code AVATAX4OH.
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Members in Motion 

AKRON                                          

MAGGIE R. ABOUNADER, 
KRISTOPHER W. BROWN and 
DAVID M. CULP, CPA have been 
promoted to supervisors in the audit 
and accounting department at Bober 
Markey Fedorovich.

JENNIFER L. AUBLEY, CPA, and 
DANA MOUNTJOY, CPA, have been 
promoted to managers in the advisory 
and assurance services department at 
Bober Markey Fedorovich.

DANIELLE R. PARENT has been 
promoted to senior accountant in the 
audit and accounting department at 
Bober Markey Fedorovich.

BETSY L. ROBB has been promoted 
to business development coordinator 
at Bober Markey Fedorovich.

SEQUOIA FINANCIAL GROUP, LLC 
has been named to the Billion Dollar 
Club list in Accounting Today’s 2015 
Wealth Magnet survey.

ASHLEY WALLACE has been 
promoted to senior accountant in the 
small business department at Bober 
Markey Fedorovich.

CANFIELD
HBK CPAs & Consultants signed a 
definitive merger agreement under 
which NORMAN, JONES, Enlow & Co. 
of Columbus, Ohio will join the firm.

CANTON

KYLE A. BOWERS, CPA, has been 
promoted to assurance services 
supervisor at Bruner Cox LLP.

CHRISTOPHER T. DAIANU, CPA/ABV/
CFF, CVA, has been promoted to valuation 
services leader at Bruner Cox LLP.

JEFFREY A. GRATER, MBA, and 

BRITTANY N. MARCELLI have been 
promoted to assurance services senior 
associates at Bruner Cox LLP.

JENNIFER GROSSMAN, CPA, and 
MICHELLE L. STECK, CPA, have been 
promoted to assurance services managers 
at Bruner Cox LLP.

SHELLEY L. PLAS, CPA, CGMA, MACC, 
MBA has been promoted to tax supervisor 
at Bruner Cox LLP.

NATHAN R. REMINGTON, CPA, has been 
promoted to tax manager at Bruner Cox 
LLP.

CLEVELAND
SAMUEL CLAYBOURNE II, CAREY 
DENMAN and TORI FUNK have been 
hired as staff accountants at Ciuni & 
Panichi.

COHEN & COMPANY has been selected 
as a NorthCoast 99 winner, naming the 
firm one of the top 99 places to work in 
the region for the seventh time. The firm is 
also a winner of the 2015 Pinnacle Award 
of Summit County in the private sector 
midsize company category.

CIUNI & PANICHI has been selected as 
a NorthCoast 99 winner for the eighth 
consecutive year, naming the firm one of 
the top 99 places to work in the region.

HW&CO. was listed one of the top 200 
Accounting firms in the nation by Inside 
Accounting for the third year in a row. 
The firm has also been selected as a 
NorthCoast 99 winner for the twelfth 
consecutive year.

SKODA MINOTTI has been named 
for the second year in a row as one 
of the 2015 Accounting Today’s Best 
Accounting Firms to Work for.

VICTOR B. SZERPICKI, CPA, has been 
hired as assurance manager by Walthall 
CPAs.

DAYTON
RICHARD (RICK) GIMBERT, CPA, has 
been hired as a director at Brady Ware & 
Company.

MARIETTA
ANNIE YODER, CPA, has been named 
one of the “Top 10 Public Accounting 
Professional Rising Stars” in Ohio 
by The National Academy of Public 
Accounting Professionals.

MAYFIELD VILLAGE
NICOLE REPIE has joined BSB Partners 
as an associate in the tax department. 

Michelle L. Steck, CPAChristopher T. Daianu, CPA Richard Gimbert, CPA Jennifer Grossman, CPA Nathan R. Remington, CPA Victor B. Szerpicki, CPA



25www.ohiocpa.com

The 2015 Annual Fund Campaign: 
Your support makes a difference!

These programs include the Accounting Careers Awareness Program (ACAP-Ohio) and 
High School Accounting Career Days, which encourage and inspire students to pursue 
the accounting major and CPA career paths, to the Statewide Scholarship Program 
which helps accounting majors complete their education with less financial burden. 

Your investment in The Ohio CPA Foundation is an investment in the future of your 
profession. Please support the 2015 Annual Fund with a gift today!

To make your gift:

•  Go to www.ohiocpafoundation.org and click “Donate Today”
•  Call (800) 686-2727
•  Mail a check to The Ohio CPA Foundation, P.O. Box 2032, Dublin, OH 43017

For more information, contact Karen West, CAE, executive director, 
at kwest@ohiocpa.com or (800) 764-2727, ext. 344.

Have you considered how you 
can leave a lasting legacy?
A planned gift to The Ohio CPA Foundation is a thoughtful way to ensure that the 
important work of the Foundation continues well into the future, all while establishing 
the legacy of your generosity and influence.

Consider these options for a planned gift to The Ohio CPA Foundation:

Bequest
One of the most popular planned giving methods used by donors, a bequest is 
a written statement in your will or living trust directing that specific assets, or a 
percentage of your estate, will be transferred to charity upon your death. These can 
be for any dollar amount and made to any number of charitable organizations. We 
are happy to provide you with sample language should you choose to include a 
bequest to The Ohio CPA Foundation in your will.

The Ohio CPA Foundation

By funding scholarships and programs that attract the ‘best and brightest’ to the CPA career 
path, The Ohio CPA Foundation is helping ensure  the profession is as vibrant and strong 
tomorrow as it is today. Your tax-deductible gift to the Foundation’s 2015 Annual Fund 
Campaign plays a critical role in the continued success of our programs.

“The High School 

Accounting Career Day 

provides a great deal of 

exposure and insight into 

what a CPA does that I 

cannot duplicate. You have 

great resources and 

people that help the 

students gain 

perspective with their 

careers. My students said 

it made them excited to 

stay in accounting and 

pursue it in college. I plan 

on being at next year’s 

program. It is too valuable 

for my students to miss!”

– Andy Listerman, 

business teacher, 

Elder High School, Cincinnati
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The Ohio CPA Foundation inspires students to 
follow in your footsteps and become the next 
generation of CPAs. 

Your commitment today to make a planned gift 
to the Foundation will impact students, the 
profession and your legacy for years to come. 

Become a lifetime member of the 1956 Legacy 
Society by including a gift to The Ohio CPA 
Foundation in your will. 

To learn more, contact us at (800) 686-2727 or 
foundation@ohiocpa.com or visit the Planned 
Giving page at www.ohiocpafoundation.org. 
.

INVEST TODAY. 
IMPACT TOMORROW.

Commit today. 
Impact tomorrow.

www.ohiocpafoundation.org 

Retirement plan or IRA
Naming The Ohio CPA Foundation as a beneficiary of a 
retirement plan or IRA can provide you with considerable 
tax savings, along with the ability to make a significant gift. 
This option merely involves obtaining a beneficiary 
designation form from the retirement plan administrator and 
naming the Foundation as the entire, or partial, beneficiary 
of the plan’s assets.

Life insurance
A gift of life insurance provides you the opportunity to make 
a gift at a sizable face value for a minimal outlay of cash. 
You may give an existing policy, either fully paid or partially 
paid, or a new policy. Similar to a retirement designation, 
the proposed gift is accomplished by naming The Ohio CPA 
Foundation as a beneficiary of the policy on the beneficiary 
designation form.

These are just a few options for planned giving. More 
information and additional options can be found on our 

Planned Giving page at www.ohiocpafoundation.org. We 
also recommend you speak with a financial adviser regarding 
your specific financial and philanthropic goals.

Recognizing your commitment
By making a planned gift to The Ohio CPA Foundation, you 
become a permanent member of the 1956 Legacy Society. 
As a member of the 1956 Legacy Society, you will be 
recognized throughout your lifetime and beyond for your 
generosity. There is no minimum gift required for inclusion.

Those who confirm their plans to make a legacy gift to the 
Foundation are among our most valued supporters. If you are 
interested in learning more, or if 
you have already included 
The Ohio CPA Foundation in your 
estate plans, please contact the 
Foundation at (800) 686-2727 or 
foundation@ohiocpa.com.

The Ohio CPA Foundation
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Become an advertiser with The Ohio Society of CPAs. Contact:
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Advertising with The Ohio Society of CPAs means having 
the opportunity to provide great resources to 21,000 CPAs 
and accounting professionals in Ohio. Build valuable and 
rewarding relationships with Ohio’s business leaders.
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No matter your location or the time of day, 
you can gain CPE credit. How? Through the 
self-assessment exam provided in every 
issue of CPA Voice. It’s so convenient and 
portable you can take it anywhere and 
anytime. Simply answer the 12 required 
questions on page 27 based on content in 
CPA Voice and submit your answers to The 
Ohio Society of CPAs. Receive a grade of 
70% or better and learn one hour of CPE 
credit in specialized knowledge. 

Costs
Members  $25
Nonmembers   $40

Exams remain available online – and may be completed 
for CPE – through the same month of the following 
calendar year.

Online Instructions
1. Go to https://store.ohiocpa.com. Log in to receive  

the member rate.
2. Click on “Voice Self Assessments.” This will provide 

links to all active exams through the OSCPA Store.
3. Purchase the exam. 
4. When you are ready to take the exam log in to the 

OSCPA Store and click “current registrations,”  
click on “visit classroom,” and then click “take quiz.”

5. Be sure to print the automatic confirmation page  
for your records.

Print Instructions
1. Take the exam as an open-book test, recording 

your answers on the answer sheet by filling in the 
appropriate circle (pen or pencil is fine).

2. Then, fill out the registration information and payment 
information. Payment must be submitted with the 
exam. Please print clearly.

3. Mail this page, along with your payment, in an 
envelope to: The Ohio Society of CPAs CPA Voice 
Exam, P.O. Box 1810, Dublin, OH 43017-7810 

4. Fax to (614) 764-5880.

Self-Assessment Exam Results
The Ohio Society sends results for print exam 
submissions via email if an email address is provided on 
the form. Respondents taking the exam online receive 
their results immediately. Respondents who pass with 
a grade of 70% or better receive one hour of CPE 
credit in specialized knowledge, as approved by the 
Accountancy Board of Ohio.

 www.ohiocpa.comThe Ohio Society of Certified Public Accountants
VOICE

CPA Self-Assessment 
exam

REGISTRATION INFORMATION

Full Name:  ____________________________________________________

Member ID  ____________________________________________________
(Your member ID is located in the upper left of the mailing label on the front cover)

Email: ________________________________________________________

Business Name: _________________________________________________

Business Address:  _______________________________________________

City: _______________________________ State: _____ Zip: ____________

Telephone: _____________________________________________________
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Beware a tainted ‘fresh start” to bankruptcy
1.  What type of action can a mortgage company 
       take if the property owner can’t make his or her 
        mortgage payment?

A.  File a foreclosure action
B.  File to compel payment
C.  Plea for specific performance
D.  Attach all assets

2. When an individual’s property is taken through fore
       closure and the mortgage debt is nonrecourse, the 
       amount realized is equal to the ______ of the 
       “outstanding debt immediately before the transfer 
       reduced by any amount for which the individual 
       remains personally liable for immediately after the 
       transfer, or the FMV of the transferred property.”

A.  maximum
B.  lesser
C.  greater
D.  total

3. If a bankruptcy trustee moves to abandon debtor property 
held in the bankruptcy estate, the debtor should consider 
which of the following steps?
A.  The debtor should file a motion with the bankruptcy court
     objecting to the abandonment because of the underlying
      violation of the “fresh start” concept explaining the 
      reasons why.
B.   The debtor should open communication with the 
      bankruptcy trustee to see if he or she would allow the sale
     of the property through foreclosure action immediately after 
     the property is released to the debtor.
C.  Sell the property individually and pay the tax.
D.  Both A and B.

4. For income tax purposes, a property sold through 
       a foreclosure action is treated as a sale:

A.  By the owner.
B.  Through the bank.
C.  By the trustee.
D.  By the court that has jurisdiction.

A moving target: technology requires 
frequent ethics scrutiny
5. Which of the following technological changes does the 
       accounting profession need to consider when evaluating 

traditional CPA rules of conduct?
       A.   The client’s expectations of privacy
       B.  The current blending of work with personal needs
       C.  The increase in connectivity and system response times
       D.  The pressures of a more connected world
  
6. Which of the following represent a few now mainstream 

uses of technology that might still be treated informally by 
smaller accounting firms but which if used incorrectly could 
lead to problems for the accounting firm?
A.   A workforce that can work from anywhere
B.   Portable storage devices
C.   Correct attributions of E-mail
D.   All of the above

7. What is one of the major takeaways of this article?
A.  CPAs should consider social media as a relatively inexpensive
      advertising medium.
B.  Clients should bear the risk of sharing sensitive information.
C.  CPAs need to know how to safeguard sensitive client or
     employer information shared via electronic communications
     or an online portal.
D.  Ethical standards should not hinder technological advances.

10 ways to network effectively
8. Which steps should one take before a networking event to 

make the most of the face to face time that will become 
available during the event
A.  Determine your goals for the networking event
B.  Prepare an elevator pitch
C.  Arrive early
D.  All of the above

9. What questions generate the most interesting 
       answers and conversations?

A.  “Who” Questions
B.  “Where” Questions
C.  “Why” Questions
D.  “How” Questions

10.  How should business cards be used at 
        networking events?:

A.  It is important to give out massive amounts of business cards
B.  Giving out your business cards isn’t nearly as important as 
     collecting others’ and making notes
C.  Business cards are a thing of the past – leave them at home
D.  Business cards should be handed out selectively and with
     purpose in mind.

11. What information should be gathered from people you meet 
at various networking events?
A.  Their primary business concerns
B.  The problems they want solved
C.  Their current unmet business needs
D.  All of the above

12. When thinking about networking events, it is important to 
consider them as:

       A.  Short and frivolous events.
       B.  The most important event of your career.
       C.  Part of a long term process where the goal is to create 
            lasting relationships.
       D.  An opportunity to increase business.



30 The Ohio Society of CPAs  |  CPA Voice   |   November/December 2015

CPA Voice is the official magazine of The Ohio Society of Certified Public Accountants (“The Ohio Society of CPAs”). CPA Voice’s purpose is to serve as the primary news and information vehicle for the more than 21,000 Ohio CPA members 
and professional affiliates. Articles are reviewed for technical accuracy. However, the materials and information contained within CPA Voice are offered as information only and not as practice, financial, accounting, legal, or other professional 
advice. While we strive to present accurate and reliable information in regard to the subject matter covered, The Ohio Society of CPAs makes no warranties regarding the accuracy of the information provided herein. Readers are strongly 
encouraged to conduct appropriate research to determine the accuracy of the information provided and to consult with an appropriate, competent professional adviser before acting on the information contained in this publication. The 
statements of fact, thoughts, advice, and opinions expressed in CPA Voice are those of the authors alone and do not represent or imply the Positions, opinions, nor endorsement by The Ohio Society of CPAs or of its publisher, editors, Executive 
Board, or members. It is our policy not to knowingly accept advertising that discriminates on the basis of race, religion, sex, age, or origin. The Ohio Society of CPAs reserves the right to reject paid advertising in its sole discretion. We do not 
necessarily endorse the resources, services or products unrelated to The Ohio Society of CPAs that may appear or be referenced within CPA Voice, and make no representation or warranties about those products or services or the accuracy 
and claims regarding those products and services. Advertisers and their agencies assume liability for all advertisement content and responsibility for all claims resulting from such advertisements made against The Ohio Society of CPAs.

The Ohio Society of CPAs does not guarantee delivery dates for CPA Voice and disclaims all warranties, express or implied, and assumes no responsibility whatsoever for damages incurred as a result of delivery delays.

CPA Voice (ISSN 0749-8284) is published six times per year by The Ohio Society of CPAs, 535 Metro Place South, P.O. Box 1810, Dublin, OH 43017, (614) 764-2727, or (800) 686-2727, fax (614) 764-5880. Subscription price for non-
members: $39.95.

Copyright © 2015 by The Ohio Society of CPAs; all rights reserved. No part of the contents of CPA Voice may be reproduced by any means or in any form, or incorporated into any information retrieval system without the written consent 
of CPA Voice. Permission requests may be sent to the Editor at the address above. While care will be given to all materials submitted for publication, we do not accept responsibility for unsolicited manuscripts, and they will not be returned 
unless accompanied by a self-addressed postage prepaid envelope.

Periodicals postage paid at Dublin, OH and at additional mailing offices. POSTMASTER: Send address changes to: CPA Voice, The Ohio Society of CPAs, 535 Metro Place South, P.O. Box 1810, Dublin, OH 43017.

EDITORIAL OFFICES
CPA Voice
535 Metro Place South  |  P.O. Box 1810  |  
Dublin, OH 43017–7810
Tel:  (614) 764-2727  |  Fax:  (614) 764-5880
Email:  CPAVoice@ohiocpa.com
Website:  www.ohiocpa.com

ARTICLE SUBMISSIONS
We welcome submissions of analytical articles 
on issues relevant to Ohio CPAs. Desired length 
is 500-800 words. Send an electronic copy 
with a cover letter to the editor at the email 
address above. Please note that CPA Voice is 
not a peer-reviewed journal.

REPRINTS
To order reprints of CPA Voice articles, or for 
reprint permission, contact the editor at the 
address above.

SUBSCRIPTIONS/CIRCULATION
Members of The Ohio Society of CPAs receive 
CPA Voice as a member benefit. Nonmembers 
may subscribe for $39.95 annually. To update 
your mailing address or to subscribe to CPA 
Voice, contact CPAnswers, the member 
service center, toll-free at (888) 959-1212 or 
via email, cpanswers@ohiocpa.com.

ADVERTISING
For our display advertising rates or a  
copy of our media kit, contact us at  
sales@ohiocpa.com or by calling  
(800) 686-2727.

EXECUTIVE EDITOR:
Amy Bonacuse, CAE 
abonacuse@ohiocpa.com
MANAGING EDITOR: 
Gary Hunt 
ghunt@ohiocpa.com
GRAPHIC DESIGN: 
Elizabeth Haworth-Wagner
ewagner@ohiocpa.com

THE OHIO SOCIETY OF CPAs 2015-2016 EXECUTIVE BOARD

The Ohio Society of Certified Public Accountants
VOICE

CPA

CHAIR OF THE BOARD
Tom Zaino, CPA, JD
Zaino Hall & Farrin LLC

CHAIR- ELECT
William Chorba III, CPA, CGMA
NineSigma Inc.

PAST CHAIR 
Mark Van Benschoten, CPA
Rea & Associates, Inc.

VICE CHAIR, FINANCE
Robert A. Bosak, CPA
Kaplan Trucking Company

PRESIDENT AND CEO
Scott D. Wiley, CAE
The Ohio Society of CPAs 

DIRECTORS
Marie A. Brilmyer, CPA
BDO

Summer Cogar, CPA
Mount Carmel Health Systems

Paul R. Etzler, CPA
Skoda Minotti CPAs

Donald Mellot, CPA
Mellott & Mellott PLL

Jamie Menges, CPA
PDS Planning

Russell Meyer, CPA
White Castle Management Co

Timothy Michaels, CPA
TimeLess Consulting LLC

Sandra Richtermeyer, CPA, CMA, Ph.D
Xavier University

Eileen R. Sass, CPA
Sass Accounting Services LLC

Thomas Seiler, CPA
Dean, Ross College of Business

John J. Venturella, CPA
Clark Schaefer Hackett & Co.

Owen Wyss, CPA
Thompson Concrete Foundations, Inc



31www.ohiocpa.com

Advertisers Index 
Accounting Practice Sales  . . . . . . . . . . . . . . . . . . . . . . . . . 8, 31

Avalara . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 11

Business Solutions . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 7

Duffy & Duffy Cost Segregation  . . . . . . . . . . . . . . . . . . . . . . . . 5

Nationwide  . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 4

Oswald Companies . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 27

Accounting Practice Sales specializes in the sale of CPA firms and accounting & tax practices.  Our marketing and 
consulting services are focused exclusively on the accounting professional.  We provide guidance and assistance 
in selling your practice, merging with another firm, establishing a practice continuation plan, growing an existing 
business or acquiring a new practice.

  •  Central Ohio: Columbus / Worthington area: OH2050: 315k

  •  Central Ohio: Columbus / Upper Arlington area: OH2060: $900k

  •  Central Ohio : Columbus / Worthington area: OH2075: $2,000k

  •  North Central Ohio: Sandusky county : OH2058: $275k 

  •  Northeast Ohio: north of Akron: OH2073: $285k

  •  Northeast Ohio: east of Cleveland : OH2081: $420k

  •  Western Ohio: northwest of Dayton area : OH2063 - $1,230k

  •  Western Ohio: south Dayton area: OH2027: $500k

Visit  www.APSmidwest.com to inquire on details..

Accounting Practices for Sale

Classified

Paychex . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 9

Premier Social Security Consulting, LLC . . . . . . . . . . . . . 14, 21

RCG . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 32

Robert Half  . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 14

Ruby Receptionists  . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 19

TransFirst . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 15

CPA Firms for Sale  (location:       listing #:         Revenue)

Do you need an exit strategy       
or practice continuation plan?  

Are you thinking of selling? 

If so, please contact us 
for a FREE, no obligation                               
consultation and business        
valuation.  

E-mail steve@APSmidwest.
com or call 1-800-272-7355.

CPA OFFICES SPACES AVAILABLE FOR RENT (6 spaces only). 

Included are full access to Lacerte Tax Software Programs for Individual, Businesses (1065,1120, 1120S, 1041, 
etc.), the 50 states and many cities. Servers, phone lines, high speed copiers, E-File Cabinet, Drop Box, and 
QB remote access capabilities, etc., Circular 230 Compliant. Applicant must be an OSCPA active member with 
active PTIN. Ideal for single practitioners and start-up CPA firms. Contact: Business Management Services, 
LLC. Email contact: alex@bmscincy.com.



Add more jingle to your Kringle with tax credits from RCG. Our team helps 
you unwrap tax savings with Cost Segregations and R&D Tax Credit Studies. 
We lead the R&D route in: 

 ●  Manufactur ing   ●  Archi tecture   ●  Sof tware  
 ●  Engineer ing    ●  Agr icu l ture   ●  Oi l  & Gas  
 ●  Const ruct ion   ●  P last ics   ●  Food & Dr ink  
 ●  Chemicals    ●  Metals    ●  And Much More  

RCG delivers outstanding client support, rock solid documentation and polished 
reports on time, all the time… at reasonable fees.  

RCG & You. A merry pair. 

R&D TAX CREDITS   ◆ COST SEGREGATIONS  

RCG-INC.COM  ◆ 330.689.1778  

 


