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It would be an understatement to say that I’m excited about this issue of 

CPA Voice. Already you’ve noticed that it packs a brand new look and a 

pretty big announcement…the unveiling of The Ohio Society of CPAs’ new 

logo and brand.

It’s been a big project getting to this point. For more than two years, our staff and the Society’s 

Executive Board have worked together with leading consultants to evaluate our strengths and 

determine how OSCPA should evolve for the future. Our work involved extensive research with a 

majority of members—both surveys and one-on-one conversations. Through all of these discussions, 

members emphasized OSCPA has a strong foothold in Ohio and nationally as a leading association 

that supports CPAs and positively impacts the public and business environment. We must not lose 

that advantage. 

And we spent considerable time studying the huge impact disruption is having on businesses. Well-

known futurist and trends expert Jim Carroll said business is reaching a dramatic tipping point. The 

pace of change in this new digital society we’re all living and working in is taxing legacy businesses 

and leading to paralyzing fear for some. The success of organizations will be directly dependent on 

how fast they can react and innovate. That’s the lens we’ve used at the Society to map our future.

We also know companies are challenged by finding the right talent in a time of changing 

demographics. We believe OSCPA can play a larger role in attracting a larger and diverse group of 

young talent to the accounting profession and to lead the future of OSCPA as members.

Repositioning an organization is never an easy or clean process. It’s much like deciding to move from 

a house you’ve lived in for decades. It takes time to sort through each room with thoughtfulness and 

care, taking the best with you, and archiving things that no longer fit the future you’re building.

The Society has done just that—figuratively and literally. We’ve carefully evaluated where we’ve 

spent our time and resources, identified gap areas where your needs have changed, and are building 

new ways to drive more value for you. We’re overhauling our portfolio of learning opportunities and 

introducing different learning formats that increase understanding and retention of critical skills.

And we’ve expanded our suite of networking events at members’ request, giving you more ways to 

connect with peers and share solutions.

Writing our next chapter

 from our CEO
a word

This spring, we moved into our new headquarters near Easton Town Center in Columbus. Echoing a trend 

many businesses are following, we designed our space with fewer walls and plenty of light, with open spaces 

that invite staff to pull up a seat and bounce ideas off of a colleague when the inspiration strikes. 

We’re looking forward to welcoming members to our offices to see these positive changes at work. More 

important, I look forward to sharing how we are evolving to be a stronger partner and a vibrant, credible 

community of value for the 85,000 CPAs and accounting professionals and their organizations who are 

advancing business in Ohio. You can read more about where we’re headed on page 10. It’s the next chapter in 

a compelling story that you’re helping us write. 

From leadership and management courses to technical topics and professional 
ethics we help your team build mastery. Achieve excellence with 
OSCPA’s Custom Learning Solutions. We offer quality 
learning designed to meet your organization’s unique needs. 

ExcEllEncE  | collaboration | commitmEnt | convEniEncE

ExcEllEncE bEgins 
with mastery

For more information, contact Tiffany Crosby at tcrosby@ohiocpa.com.

SCOTT D. WILEY, CAE
President and CEO

swiley@ohiocpa.com | (614) 321-2218 (office) (614) 546-9430 (cell) 
Twitter: @ScottDWiley | LinkedIn: www.linkedin.com/in/scottwileycae



4 | CPA Voice May/June 2016 | 5

between the seller and the in-state business prohibiting the in-state host from 
engaging in any solicitation within the state on behalf of the seller. 

The rebuttable presumption standard is significant because it shifts a state revenue 
department’s traditional burden of proving nexus. This presumption requires the 
seller to disprove nexus by demonstrating that the in-state business is not assisting 
with the seller’s establishment or maintenance of a market in the state.

The trend is likely to continue
More than a dozen states, including Ohio, Michigan, and Illinois, have enacted 
some form of click-through nexus law. Many of the states that don’t have 
click-through nexus laws are considering enacting them. In a time where states 
are looking for additional revenue but legislators are reluctant to impose new taxes 
on their constituents, a proposal like click-through nexus tends to win considerable 
support. It extends collection of an existing tax to businesses located in other 
states, so it raises money without any significant impact on existing in-state 
businesses. 

Click-through nexus laws have been challenged in some state courts with differing 
results. The U.S. Supreme Court has yet to consider the specific issue of click-
through nexus. Congress is considering legislation on the issue that would include 
a nationwide threshold of $1 million in U.S. remote sales every year. Until some 
action is taken at the federal level to create a consistent standard, it seems likely 
that more states will enact similar laws. 

What does this mean for Ohio businesses?
Ohio’s enactment of a click-through nexus law will have minimal impact on Ohio-
based businesses, as it creates a collection and reporting obligation on businesses 
outside of the state. However, if your business is paying for web-based advertising 
in other states, it’s important to know if any of those states have click-through 
nexus rules that would require collection and remittance of sales tax by a seller. 

Bob Woolley, CPA, is a partner at Plante Moran. 

One of the most notable trends 

in state and local taxation is the 

enactment of state laws that push 

the envelope on longstanding 

court rulings limiting any state’s 

authority to tax businesses and 

consumers located in another 

state. Recent efforts by states 

(including Ohio as of July 1, 2015) 

to expand the application of affiliate 

nexus principles into the realm of 

“click-through nexus”—a means 

of collecting sales taxes from 

internet-based retailers selling into 

their states—provide an excellent 

illustration of this tactic. 

 nexus
s

States use affiliate nexus to impose sales tax collection obligations on internet and 
mail-order businesses that are related to another business with brick-and-mortar 
stores within their jurisdiction. For example, the ability to return an online purchase at 
a local store owned by a sister company is often deemed to be a significant enough 
enticement that it’s integral to the sales process, so the store’s sales tax obligation 
extends to the affiliated online operation. 

Click-through nexus is a specific type of affiliate nexus designed to expand the reach of 
a state’s sales tax. This nexus applies when an internet retailer with no other nexus to a 
state compensates an in-state business, related or unrelated, for sales originating from 
a website ad hosted by the in-state business. When a resident of the host’s state clicks 
on the retailer’s ad and accesses the retailer’s site from the website of the in-state 
business, most of these laws create a rebuttable presumption that the nexus attaches 
to any sale shipped into that state by the internet retailer. Most of the laws make an 
exception if the sales generated by the click-through are less than a threshold amount 
(in Ohio, it’s $10,000 during the preceding 12 months).

The rebuttable presumption
States tend to set the bar pretty high when it comes to rebutting the presumption. To 
overcome the presumption, states commonly require evidence of a written agreement 

tax

State & local sales tax affiliate nexus: 
Where you pay might depend on where your 
customers click  By Bob Woolley, CPA

fast FACTS
1. Click-through nexus is a 
specific type of affiliate nexus 
designed to expand the reach of a 
state’s sales tax.

2. When a resident of a host’s 
state clicks on a retailer’s ad and 
accesses the retailer’s site from the 
website of the in-state business, 
most of these laws create a 
rebuttable presumption that the 
nexus attaches to any sale 
shipped into that state by the 
internet retailer.

3. To overcome the presumption, 
states commonly require evidence 
of a written agreement between 
the seller and the in-state business 
prohibiting the in-state host from 
engaging in any solicitation within 
the state on behalf of the seller. 

4.  More than a dozen states, 
including Ohio, Michigan and
 Illinois, have enacted some form 
of click-through nexus law.

5. Ohio’s enactment of a 
click-through nexus law will have 
minimal impact on Ohio-based 
businesses.
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Reading an ethical dilemma in a professional responsibilities course, the answers often 
seem obvious, and the observer’s choices clear. We question the person who fell for a 
thin rationalization or personal pressure, and think we would decide differently. But the 
stories repeat themselves.

“We judge ourselves by our intentions and others by their behavior.” 
– Stephen M.R. Covey

  Although different specific rules apply regarding the CPA’s responsibilities  
  when suspecting an illegal act by a client or employer depending on the type of 
  engagement, they all follow a similar path:

 

  

Each stage of that process presents challenges.

Receiving information about an inappropriate activity
You have long expected that your Schedule C client has some “blurred lines” regarding 
personal and business expenses. However, the expenses don’t appear to be material, 
and you don’t have specific information about an inappropriate charge to the company. 
You are, after all, just preparing the returns with the information the client provided.

specifically state that materiality 
is not a consideration in reporting 
requirements, but the client wants to 
correct the reporting prospectively due 
to immateriality.
In the real situation, it can be difficult 
to be objective in the face of personal 
risk. And the CPA may not know 
where they can go for help assessing 
the circumstances without potentially 
violating client confidentiality or 
employer fiduciary responsibilities.

“You Should Have Known”
Considerations when a CPA 
suspects illegal acts     
By Laura Hay, CPA, CAE, executive vice president

     & auditing

Your employee benefit plan audit client 
inadvertently did not include bonuses 
in compensation eligible for a 401(k) 
deduction or match. When you inform the 
client of the error, rather than depositing 
make-up contributions and reporting the 
error, they decide to make the employees 
whole by grossing up additional 
compensation in the current year.

Your not-for-profit employer instructed 
you to record contributions in a manner 
that may not be 100% consistent with 
apparent donor restrictions, but tells you 
they have authoritative support for the 
accounting treatment, and there’s no need 
to contact the auditors.

Compliance testing in your peer review 
client’s A-133 audit turned up questioned 
costs or other non-compliance with 
laws, regulations, contracts or grants. 
Yellow Book and Single Audit guidance 

accounting 

The CPA receives information that might indicate 
fraudulent or other illegal activity. At that point 
the CPA should:

1. Obtain an understanding of the activity (which may require permissible 
professional consultation – see client confidentiality)

2. Inform management of the concern and management’s responsibilities

3. Consult with legal counsel regarding obligations to report to third parties and 
what laws or rules supersede among potentially contradictory requirements

4. Consult with legal counsel regarding whether the CPA can continue to be 
 associated with the client or employer

The real CPA (not the one reading the article) rationalizes:

• This doesn’t meet the “gut test” for me, but who is harmed in this situation?

• When does something cross the threshold into fraud or an illegal act?

• I’m not the person responsible for the potentially inappropriate decision, and at this 
point, I haven’t obtained enough information to know for sure that this is wrong.

• Don’t I have a confidentiality requirement? Can I even ask someone outside the 
organization this question?

Informing management
Statement on Standards for Tax 
Services No. 6, Knowledge of Error: 
Return Preparation and Administrative 
Proceedings, states that “A member 
should inform the tax payer promptly upon 
becoming aware of an error in a previously 
filed return, an error in a return that is the 
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Nationwide Insurance has made a financial contribution to this organization in return for the opportunity to market products and 
services to its members or customers.

Products underwritten by Nationwide Mutual Insurance Company and Affiliated Companies. Home Office: Columbus, OH 43215. 
Subject to underwriting guidelines, review, and approval. Products and discounts not available to all persons in all states. 
Nationwide and the Nationwide N and Eagle are service marks of Nationwide Mutual Insurance Company. © 2015 Nationwide  
AFR-0239AO (06/15)

Learn more about our partnership  
and special discounts.

Here’s to you for  
loving what you do.
Nationwide® salutes your commitment and 
passion for being a member of OSCPA.

At Nationwide, we’re passionate about 
making a difference, too. It’s just one  
way we prove that we’re more than  
a business. Another way is helping  
our members save money on  
their car insurance. 

nationwide.com/oscpa     |     Local Agent    |     1-886-688-9144

subject of an administrative proceeding, 
or a taxpayer’s failure to file a required 
return. A member also should advise the 
taxpayer of the potential consequences of 
the error and recommend the corrective 
measures to be taken. Such advice and 
recommendation may be given orally. 
The member is not allowed to inform the 
taxing authority without the taxpayer’s 
permission, except when required by law.”

Auditing standards discuss:

• The evaluation of audit evidence 
to determine if there is any reason 
to conclude fraud has occurred, the 
impact on the ability to continue the 
engagement, responsibilities for reporting 
to higher levels of management and 
governance, and reporting to regulatory 
and enforcement authorities (including a 
statement that legal responsibilities may, 
in some cases, override the professional 
duty to maintain confidentiality of client 
information.) [AU-C 240.34-.42, .A56 -.A74]

• Non-compliance with laws and 
regulations, essentially applying the same 

framework and mirroring the guidance in 
AU-C 240 above. [AU-C 250.17-.27]

AU-C 260, The Auditor’s Communication 
With Those Charged With Governance, 
further discusses what and how to 
communicate to clients.

Confidentiality versus 
responsibilities to report 
to third parties
The AICPA and OSCPA Codes 
of Professional Conduct [Section 
1.700.001], and the Accountancy Board 
of Ohio administrative rules [OAC 4701-
11-02] state that the member/licensee 
shall not disclose any confidential client 
information without the specific consent 
of the client. 
The rules provide specific exceptions for:

• A validly issued and enforceable 
subpoena.

• Compliance with applicable laws and 
governmental regulations. 

• Compliance with peer review or a 
professional ethics investigation. 

In addition, the AICPA/OSCPA Codes 
have added a section about confidential 
information obtained as a result of em-
ployment or volunteer activities [Section 
1.400.070.] A member would be consid-
ered to be in violation of the Acts Discred-
itable rule [1.400.001] if the member dis-
closes or uses any confidential employer 
information without employer consent, 
unless disclosure is required by law.

“Unless disclosure is required by law.” 
Here’s the rub. From auditing standards, 
“Whether an act is, in fact, illegal is a 
determination that is normally beyond 
the auditor’s professional competence…
The auditor’s training, experience, 
and understanding of the client and 
its industry may provide a basis for 
recognition that some client acts coming 
to his attention may be illegal. However, 
the determination as to whether a 
particular act is illegal would generally 
be based on the advice of an informed 
expert qualified to practice law or may 
have to await final determination by a 
court of law.”

Likewise, legal counsel is necessary to 
determine if other legal or regulatory 
requirements supersede the CPA’s 
requirement for client confidentiality, 
such as a criminal law obligation to 
report a felony, or an obligation to 
report under the Private Securities 
Litigation Reform Act of 1995. Legal 
counsel can also advise on civil 
exposure or potential whistleblower 
protections.

Walking is the 
hardest part
The final step in the above process 
is assessing whether you can continue 
to be associated with the client or 
employer. For a CPA firm, the firm’s 
quality control document should 
address acceptance and continuation 
criteria for a client who has elected 
not to follow legal or regulatory 
requirements. The assessment, at a 
minimum, should consider the ability 
of the firm to rely upon management 
representations given or other 
observed actions.
In both cases, legal consultation 

is recommended throughout the 
standards to assess one’s personal or 
organizational exposures and risks.

Sorting out potentially conflicting 
priorities of federal and state laws, 
regulatory requirements, state 
accountancy board statutes and rules, 
and AICPA/OSCPA Codes of Professional 
Conduct is a responsibility we assume as 
guarantors of trust in the economy. 

The above references are by no means 
complete or all-inclusive. Because of that 
trust the public places on this profession, 
clients, employers and courts have held 
CPAs to a standard of what we “should 
have known” in an ethical dilemma. It’s a 
responsibility that can be difficult, but is 
the most fundamental value we provide 
in serving the public interest.  

Laura Hay, CPA, CAE, is executive vice pres-
ident of The Ohio Society of CPAs and staff 
liason to the Accounting & Auditing Committee. 
She can be reached at lhay@ohiocpa.com or 
614-321-2241

fast FACTS
1. Although different specific 

rules apply  regarding the CPA’s 
responsibilities when suspecting an 
illegal act by a client or employer 
depending on the type of engagement, 
they all follow a similar path.

2. A member should inform the 
client promptly upon becoming aware of 
an error or irregularity. 

3. The AICPA and OSCPA 
Codes of Professional 
Conduct, and the Accountancy 
Board of Ohio administrative rules 
state that the member/licensee shall 
not disclose any confidential client 
information without the specific 

  consent of the client.

4. However, there may be legal 
requirements that supersede one’s 
confidentiality requirement. Professional 
consultation may be necessary. 

PREFERRED SOLUTIONS PARTNER
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We’re living in a world where mobile phone apps have radically 
changed the business models in the sectors of transportation, 
lodging, broadcast media and more.

It’s the age of disruption, says The Ohio Society of CPAs CEO & 
President Scott Wiley, CAE, and in addition to seeing their business 
change, CPAs have the chance to be a driving force.

“In today’s world, disruption is the new reality,” Wiley said. “The Ohio 
Society of CPAs is a community of diverse peers for 85,000 CPAs 
and accounting professionals in Ohio. We’re providing solutions that 
support CPAs in advancing the state of Ohio business.”

The Ohio Society of CPAs is launching a new mission and brand to 
reflect the opportunities of a new business world.

How we got here
Starting in 2014, OSCPA launched a research project to understand 
where our strengths lie and how we can better position the Society 
to support members in the future. Because the business environment 
is so complex, we wanted to make sure we fully understood the day-
to-day day challenges CPAs face so we could build more relevant 
solutions that evolve as the world is changing.

The work started with in-depth research by an independent 
consultant paired with one-on-one conversations with members, 
former members, and those who were never members.

Members said:
•  “We drive business. Thus we 
    drive Ohio.”

•  “We need to be the organization 
for all accountants, not just Ohio 
accountants.”

•  “Boldly driving sustainable growth 
   that enhances the credential, the 

holder of the credential, and the 
employer.”

• “It’s not just about accounting, it’s 
about making my people better 
business people.”

They also told us that though 85% are 
satisfied with how OSCPA supports them 
today, most don’t turn to OSCPA for help 
in solving their professional challenges.

“We recognize that as a huge area of 
opportunity for OSCPA,” Wiley said, 
“especially for CPAs leading larger teams 
at the firm and corporate level.”

Wiley noted that employers in particular 
are challenged today with finding and 
keeping the best talent, and developing 

them in an era of changing demographics and employee expectations for 
how organizations are helping to develop rewarding careers.

Other pain points for CPAs include increasing regulatory oversight and how 
to efficiently operate and grow a business in today’s disruptive marketplace.

A new direction:
A mission and vision are fundamental to any organization – the litmus test for 
deciding what initiatives it will tackle and the programs and services it will 
offer and to whom. At the core, for OSCPA it’s what members say it should 
be, and their voice became clear through our research—OSCPA needs to 
focus on serving CPAs, and helping them succeed as strategic advisors who 
are advancing business in all sectors.

Our mission:
“To empower CPAs and related professionals to drive value as trusted 
business advisors by fostering professional excellence and integrity, building 
community and advocating for members and those they serve.”

Our vision:
“The Ohio Society of CPAs is the leading partner and influential voice for a 
thriving business environment.”

These represent why OSCPA exists. We work through the accounting 
profession to advance the state of business so Ohio can enjoy a healthy and 
sustainable economic environment. We are a hub of business knowledge, 
education, advocacy and community for our members and their colleagues, 
ultimately working with over 100,000 individuals in boardrooms, leadership, 
policy venues and academia.

A finely tuned focus: 
Brand vision cements 
goal of advancing 
the state of business

goals
OSCPA staff report
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BCG & Company
Positioned for future growth
BCG & Company is committed to growing in Akron, the 
firm’s hometown for over 30 years. BCG started with seven 
employees, but now employs over 100 in three separate 
buildings. On April 20, the company broke ground on a new 
office that will expand the firm’s Akron presence and create 
jobs. In addition, on June 1, BCG will merge with Sikich LLP, 
a leading accounting, advisory, investment banking, wealth 
management, technology and managed services firm based in 
Naperville, Illinois. The move will allow BCG to expand its client 
services while maintaining an important presence in Akron as a 
local, successful business.
 

Clark Schaefer Hackett
Winning the talent management war
Recently featured on the cover of Accounting Today, the firm 
profile highlighted CSH’s efforts to attract and retain the best 
employees through the implementation of coaching, mentoring, 
career progression and robust onboarding. According to the 
article, CSH’s “internal structures and processes… are a model 
for firms looking to boost recruiting and retention.”

We have the gravitas of more than 100 years and 22,000 
members. We are driven by our values in professionalism, 
excellence, effectiveness and diversity. 

The result is an active, well-respected organization investing 
in innovative learning, energetic events and vigorous 
regulatory relationships.

“OSCPA is a catalyst for leading advocacy initiatives that 
strengthen Ohio’s business climate and make it easier for 
CPAs to do what they do best – build solutions that put Ohio 
companies on the map,” Wiley said.

We also introduced a new logo to communicate our bold 
new direction for the profession:

Combined, its spectrum of colors represents the vibrancy 
and diversity of the accounting profession.

“We believe a diverse and inclusive accounting profession 
is not an option, but a requirement,” Wiley said. “Today’s 
business realities demand it. That’s why we’re attracting 
top young talent to become the business drivers of 
Ohio’s future.”

Finally, we are reimagining the magazine you are now 
holding through the lens of OSCPA’s new brand. In the new 
CPA Voice, you can look forward to articles on the latest 
trends, opinion pieces, advocacy updates, professional 
advice and more. In addition to learning new information, 
you’ll get the perspectives being discussed by your peers.

Its new, open design reflects our changing membership and 
allows us to tailor our story design and content to you. 
CPA Voice, is not only a reflection of our current 
membership, but also what we aspire our organization’s 
future to be.  

How our members are 
advancing the state of business

What They’re Saying
  

“The new logo, brand and tagline are especially exciting for 
several reasons. First, we pride ourselves as being leaders in 
the state society realm, recognized not only for our work in 
Ohio but for our efforts towards the betterment and support 
of the CPA designation regardless of geography.  Second, 
we commit significant time and effort, resulting in proven and 
important results, to advocate for both the profession and for 
the success of business in the state of Ohio.  Therefore, we 
should be symbolizing these traits via our brand, image, logo 
and tagline, and personally I think this was accomplished 
magnificently.  We are proud of Scott and his team for 
their successful repositioning of the Society, maintaining 
its relevance and importance as well as its appeal to both 
current and prospective members.  We are fortunate to be 
affiliated with a brand so committed to advancing the state of 
business.”  – Bill Chorba, CPA, CGMA,  
                     OSCPA Executive Board Chair 

“The Ohio Society of CPAs is a powerful partner to Ohio 
because it serves as a vehicle of communication and insight 
into issues facing businesses.”  – Ohio Lt. Gov. 
                                                      Mary Taylor, CPA

“At Kaiser Consulting, our alternative approach to project 
arrangements meets a unique need for companies of all sizes 
and types in Ohio. We’re proud to drive business forward in 
our state.”  – Lori Kaiser, CPA

“As a CPA, I’m a strategic partner and business advisor to 
my company. I develop solutions that drive multi-billion dollar 
investment initiatives.”  – Chris Igodan, CPA

“As a CPA – Certified Public Accountant – I believe I have a 
responsibility to protect the public through sound financial 
practices, accurate reporting and compliance with the tax 
laws. But most importantly, through proper business advice 
so clients that I’m engaged with are making sound business 
decisions.”  – Mark Van Benschoten, CPA

“I’m proud to represent OSCPA when meeting with state and 
federal elected officials, regulators and other groups. CPAs 
already are among the most respected professionals 
out there, but when I can highlight the numerous ways our 
members advance business in Ohio, it makes my job that 
much easier.”  – Barbara Benton, CAE, OSCPA vice 
                          president of governmental affairs

“As an educator, I’m responsible for guiding the next 
generation of CPAs. I’m proud to build the pipeline of future 
business drivers in our state.”  – Sandra Richtermeyer, CPA

OSCPA recently asked a few members and staff 

what OSCPA’s new envisioned future means to 

them personally. Here is what they told us:
The Ohio Society of CPAs is proud to partner with our members to spotlight how together, we are advancing 
business across Ohio. Congratulations to the winners of our Facebook contest – the winning entries from BCG 
& Company, Clark Schaefer Hackett, Nationwide Insurance and Rea & Associates best highlight how CPAs 
and their organizations are moving business forward in Ohio. 

We’d love to hear your story. Use the hashtag #CPAsdrivebiz and tell us how you’re advancing the state of business.

Nationwide Insurance
Assisting communities in need
“In 2011, I was leading Nationwide’s southeast region when 
a tornado of historic proportions hit Tuscaloosa, Alabama. I 
was on the ground within 24 hours, touring with agents and 
working with the American Red Cross. While inspecting the 
storm’s damage, a colleague and I went to a Nationwide-
insured home. By the time we arrived the house itself was 
all but gone. In the midst of utter wreckage, the homeowner 
walked over to us—full of joy. He said he and his wife were in 
the house when the storm hit and they hid under a stairwell, 
wrapped themselves in a blanket and prayed. He said he 
had lost all of his tangible possessions, but God had kept 
them safe. Now they could rebuild. At Nationwide, we help 
people rebuild their lives after tragic events – to the degree 
that money and caring can.” Terrance Williams, Executive 
Vice President and Chief Marketing Officer

 
Rea & Associates
Committed to giving back
Scott Moyer, CPA, delivers a food donation to the Eastside 
Community Ministry Food Pantry in Zanesville.

At Rea & Associates, community 
service is a core value. In 2015, 
the firm’s team volunteered more 
than 6,000 hours to nearly 200 
different nonprofit organizations 
and, with the help of the Rea 
Foundation, donated thousands 
of dollars (and food) to assist 
community organizations that 
work hard to make a difference.
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practicepublic

When we take our clients through 
succession planning, eventually 
the focus turns to implementing 
best practices for running a firm, 
but first we normally have to start 
with short-term retirement issues. 
Why? Because typically you won’t 
get any buy-in for change until the 
partners have looked at whether 
the current retirement system is 
paying at least roughly a fair mar-
ket value to the near-term retiring 
partners.

Our rule of thumb is that the remaining 
partners in a firm will pay a retiring 
partner up to 120% of the fair market 
price and the partners selling their 
ownership will take as little as 80% of 
the fair market price to turn over their 

ownership. When either group goes 
even a fraction outside this boundary 
(and often even when they start coming 
close to it), then “principle” is invoked 
and bad things begin to happen. The 
conversation shifts from one of win-win 
– where both parties come out okay – to 
win-lose with each party out to hurt the 
other for being selfish and unfair.

Therefore, the first stake to put in the 
ground for building a succession plan is 
a fair retirement benefit. Generally that 
is made up of two components. The first 
is a return of capital and the second is 
the retirement benefit. For small firms 
(one- to two-partner firms), this equates 
to buying the retiring partner’s book. For 
larger firms, it is about paying a benefit 
for the contribution that the retiring 
partner has made to the firm. 

This calculation often comes in the form 
of a multiple of salary or the partner’s 
share of equity ownership applied to the 
revenues of the firm.

Based on the results from the PCPS and 
Succession Institute 2012 Succession 
Planning Survey, here is how those 
results shook out:

On average, about a quarter of firms 
with up to 200 FTEs (full-time equivalent 
employees) use the ownership 
percentage times Net Annual Revenue 
(NAR) to calculate retirement benefits. 
Larger firms clearly favor the multiple-
of-salary approach, while the smaller 
firms prefer to use the book of business 
method. Based on our experience, book 
of business is almost always the default 
model used to sell firms with one to two 
partners, although that statistic is not 
reflected in the survey results below.

Firm size does not affect whether the firm 
pays more or less than $1 for $1 of client 
book or firm revenue. For firms using 
ownership percentage times NAR, 46% 
pay less than $1 for $1 of revenue, while 
slightly less pay a full $1. Just 8% of 
firms pay more than $1 for $1, similar to 
the 2008 responses. Among firms using 
a multiple of salary to determine benefits, 
a little over half pay less than three times 
salary. A little more than a third of the 
firms pay three times salary. Only 13% 
pay more than three times salary, which 
is consistent with 2008 results.

Our general rule of thumb is that if you 
are going to sell your book, it will be 
done based on a retention agreement 
paid out over four or five years. So, 
while the agreed-to purchase price 
would probably default to a $1 for $1 
of revenue, given normal retention the 
final payout to the selling partner over 
the payout period would likely be 60-70 
cents on the dollar (because the selling 
partner only gets paid for clients retained 
each year).

But for firms where a partner is being 
bought out by his/her remaining partners, 
capital is typically returned over three 
to five years (three years if the number 
is low, but five years if that number is 
several hundred thousand dollars or 
more) at the firm’s borrowing rate of 
interest.

If you are using salary as your retirement 
benefit calculator, the most common 
multiplier we run across is three times 
total compensation, based on the 
average of your three highest years’ 
salary in the last five years. Some firms 
throw out the high and low figures 
while others have moved to 2.5 times 

compensation because of the high 
compensation paid to senior partners.

The Ohio Society of CPAs has 
established a collaborative effort with 
the Succession Institute to provide small 
firms with the tools they need to manage 
their practices and seamlessly transition 
to new leadership. OSCPA members can 
purchase a small firm subscription at a 
deep discount. 

Look for part two in the July/August issue. 
Bill Reeb, CPA, CITP, CGMA, is the CEO of 
The Succession Institute, LLC.

 

A fair 
retirement 
benefit is the 
first key in a 
succession 
plan: Part One
By Bill Reeb, CPA, CITP, CGMA

1. In firm succession planning, 
it’s advisable to bake in a fair 
retirement benefit that acknowl-
edges the contributions a retiring 
partner has made to the firm.

2. A majority of firms that use 
a multiple of salary to determine 
benefits pay less than three times 
salary while a third pay the full 
three times salary.

3. In a best practice pricing 
model, the buy out plan includes 
repayment of the retiring owner’s 
capital over 3 – 5 years.

4. General rule of thumb is that 
if you are going to sell your book, 
it will be done based on a reten-
tion agreement paid out over four 
or five years

fast FACTS
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getting your 
head around 
the ever- 
changing 
envrionment of 
data, greek-
copy to be 
documents & 
streaming
 

When I was a new marketing professional 
years ago, I landed a position working 
for a university that served adult learners. 
Since I had graduated from college 
with an English degree and had once 
dreamed of teaching, working in the 
educational industry held a certain allure 
for me. Looking back now, I realize that 
position sparked a love for learning that 
would define my career with The Ohio 
Society of CPAs.

Even though the need for continuing 
education has not decreased in the 
last 15 years, the world around us has 
experienced innovation at an extremely 
rapid pace. There are 3 billion global 
internet users, nearly 7 million mobile 
phone owners and 2 billion active users 
of social media. Everything anyone could 
ever need to know can be searched 
on Google or learned by watching a 

YouTube video. Attention spans are 
getting shorter (we’ve fallen from 

12 seconds in 2000 to just 
eight seconds – the average 
attention span of a goldfish is 
nine seconds!), generations 
in the workplace are 
becoming more diverse and 
the acquiring an education 
is often based on a learner’s 
available time, which is more 

and more limited. 

After several years of working 
outside the education space, 

I began working at The Ohio 
Society of CPAs in 2012 and 

my love for learning was renewed 
once more. Working in the Learning 

Department I quickly realized the 
importance of ongoing skill development 
and how earning CPE was becoming 
more and more challenging as members 
dealt with an ever-changing work 
environment.

As associations, we are trusted business 
partners, advisors and advocates for our 
members and it is our responsibility to 
respond to the demands of the industry 
we represent. For OSCPA, we realized 
we had to anticipate the demands of 
tomorrow’s marketplace, which included 
building and implementing competencies 
and education models that would be 
crucial to the learning, development and 
success of accounting professionals and 
the clients they serve. 

OSCPA had already implemented an 
on-demand product suite that offered 
more flexibility in the way members 
could attain CPE, so why did we feel the 
need to develop microlearning? What it 
boiled down to was that microlearning 
really does reflect the way people obtain 
information today. 

OSCPA currently offers CPE through 
various delivery channels which 
include seminars, accounting shows, 
conferences, webcasts and self-study, 
which is mainly comprised of our on-
demand product suite. However, despite 
all of those delivery options, we identified 
that the learning industry was rapidly 

changing and to remain successful as a 
value added organization we were facing 
several challenges that would impact the 
delivery of education. 

Several factors supported our goal to 
implement “bite-sized learning”:

Technology
It is advancing at such a rapid pace 
that it is forcing individuals to adapt to 
new ways of learning. Shorter chunks 
of content delivered in video format 
makes it easier to stay up-to-date on the 
business environment. It also appeals 
to a generation of video-watching 
YouTubers, Viners, Facebookers, 
Instagrammers and Tweeters. Statistics 
show 51% of the millennial generation 
prefers video over text and that number 
will continue to grow!

Cultural shifts
Cultural shifts are occurring everywhere 
and OSCPA’s member dynamic is 
also changing. Fifty percent of our 
membership is nearing retirement 
age and a new generation of tech-
savvy, ambitious and time-constrained 
professionals are flooding the job market. 
Those individuals are accustomed to 
leveraging technology for learning as well 
as social use.

Disruptions
Disruptions to the industry are continually 
challenging accounting professionals, 

including frequent new laws and 
regulations, increased competition, 
new business models and ever-changing 
job roles. Disruption also comes in 
the form of technology and digital 
distractions. The shorter time frame of 
microlearning allows people to fit learning 
into break times. 

Accessibility
Providing a microlearning platform that is 
accessible via multiple devices allows us 
to better leverage CPE, for our members 
in their everyday work environment. The 
courses are available online through 
our storefront and virtual classroom via 
smart phones, tablets and laptops. By 
offering just 10 minutes of microlearning 
downtime training is possible and 
members can create their own learning 
opportunities by utilizing time they 
wouldn’t normally use to earn CPE, i.e. 
in the lunch room or waiting for a flight. 
Since microlearning is so accessible, it 
also allows our members to choose their 
own education timeframe and get 
quicker results.

In December 2015 I was invited to speak 
about microlearning at a technology 
conference in Washington DC and it was 
amazing to see how interested attendees 
were in microlearning and the value it 
brings to education. I often hear people 
question the value of learning in such 
brief increments – the Accountancy 
Board of Ohio approved a minimum of 

Learning in 
bite-sized 
pieces
By Kasi Orcutt, 
Manager, Business 
& Industry Learning fast FACTS

 1. Adult learners need a way 
to learn new information that fits 
their busy lifestyle. 

2. Generations in the 
workplace are becoming more 
diverse and have different 
preferences for learning. 

3. Disruptions come in many 
forms and microlearning serves 
as a way to squeeze education  
between these disruptions. 

4. Accessibility to different 
types of learning platforms 
are key to being able to use 
microlearning on the go. 

10-minutes for OSCPA (which made us 
the first CPA association in the nation to 
offer microlearning) but my response is 
to ask how often they use the internet 
to look up the answer to something they 
need to know. Microlearning occurs in 
many ways, like reading an article or 
watching a video. Offering microlearning 
courses for our members simply makes 
sense for the future of learning.  

Kasi Orcutt is a manager of business and 
industry learning for the Ohio Society of CPAs.
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 featureCareer Center 

As we focus on talent management in 
our coaching resources, the more we 
know about candidate thinking, the 
better decisions employers will make. 
At times it appears as if job seekers 
have no rights. Their struggles include 
attempting to stroll past gatekeepers 
only to have minimal interview time 
with a decision maker. Even more 
discouraging to a job seeker is the 
seemingly great fit scenario followed 
by eternal silence from a less than 
forthcoming employer. 

So what are job seekers’ rights? With 
the goal of getting hired, they are diverse 
and numerous. No two job seekers are 
the same and one size doesn’t fit all. 
Consider each of these carefully:

The Right to Change
No one’s birth certificate says RN or 
PMP after his name and we are not 
sentenced to only one career. But there 
are considerations. 

If your vocation has been outsourced 
to the offshore crowd then perhaps you 
have no choice. If not, then you will 
be well-served to make sure you are 
changing careers for the right reasons. 

The Job 
Seekers’ Bill 
of Rights
By Janice Worthington, MA, CPRW, JCT 
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If you do decide to take the leap, you will fare better if you 
consider using transferable skills, i.e., your talents in
financial analysis in the business development capacity or 
your industry knowledge. Knowledge of client industries is a 
must in the public accounting world, making those who know 
this information very attractive to bring inside. Familiarity 
breeds credibility and compensation value.

The Right to Be Your Age & Act Your Age 
 While not always fair, Baby Boomers and their very 
youngest contenders can be misjudged based on perception. 
Many job seekers aged 50 and older get discouraged by their 
situation, haunted by the ghost of their vanished, youthful 
working selves. Others worry about their youth and lack 
of experience. 

These discouragements, of course, can become self-fulfilling 
prophecy. Lighten up! When you show up for an interview with 
an HR representative or hiring manager who’s significantly 
younger or older, one of you may well be unnerved. Make sure 
it’s not you. Commonality of purpose is the strongest draw. 
Your age must not distract anymore than your eye color.

The Right to Grandstand
By definition, in job search grandstanding is an action that 

seals the deal and results in a job offer. It is usually an un-
expected, unusual method of stating the case that you are 
the best of all candidates. I’ve seen Hail Mary PowerPoints, 
outside endorsements, and special delivery solutions enable a 
candidate to bypass all others to a starting date. Use your in-
stincts, but don’t be afraid to turn the odds in your favor. Never 
be satisfied to “let the chips fall where they may.” There’s 
always more than one opportunity for anyone with the sense of 
adventure that’s willing to take a bit of risk. I coach my clients 
to go down in a blaze of presentation glory rather than retreat 
with a case of introverted self-doubt.

But don’t ever confuse rights with entitlements. We are only 
entitled to compete, and it’s normally on a rough and crowded 
road. There are more talented, educated and well-prepared 
contenders than ever. The only guarantee goes to the contend-
er who is always on top of her game and can’t be discouraged. 
You’ll recognize her as emotionally focused on her journey. 
She may not be the best but she’ll perform the best. 

Janice Worthington, MA, CPRW, JCT, is the president of 
Worthington Career Services, a resume and job search 
consulting firm that provides strategic career coaching to 
professionals at all levels of the corporate ladder.

ARE THERE INCOME TAX 
DEDUCTIONS HIDING IN 
YOUR CLIENT’S BUILDINGS?

• Cost Segregation

• Energy Efficiency Certifications ( 179D)

• New IRS Repair v. Capitalization

THE REGION’S LEADING INCOME TAX REDUCTION EXPERTS

DO YOU HAVE INCOME TAX 
DEDUCTIONS HIDING IN 
YOUR BUILDING?

THE REGION’S LEADING INCOME TAX REDUCTION EXPERTS

Call Dennis Duffy or Craig Miller 
Cleveland 440.892.3339 / Columbus 614.949.4185  

Detroit 248.752.7433  
or visit our website www.costsegexperts.com

Many building owners have millions of dollars in 
income tax deductions they don’t know about.
 
If you own commercial or industrial property and need more 
tax deductions, let our Cost Segregation professionals furnish 
you with an estimate. It won’t cost you anything to find out! 
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Call Craig Miller
Cleveland 440.892.3339 / Columbus 614.949.4185 / Detroit 248.752.7433

www.costsegexperts.com

Accountant Knowledge Center

Our online AKC is loaded 
with FREE, convenient, 
user-friendly tools including 
our NEW Online CPE Courses 
and Client Letter Toolkit.

Learn more by calling or 
online at paychex.com/AKC

Cincinnati - 513-727-9182 
Cleveland - 330-342-0530 
Columbus - 614-210-0400 
Toledo - 419-861-3388

Paychex is proud to be a preferred provider of payroll services for the OSCPA.

powerful solutions | glowing results

Contact us today to brighten up your  
workers’ compensation savings potential!

800.825.6755   |   www.compmgt.com
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TransFirst helps businesses of every size with payment processing products and services to meet every credit card processing need. 

Whether you’re a startup business needing secure payment solutions, an e-commerce retailer looking to 

streamline online checkout process, or a B2B client looking for detailed customized reporting, you’ll find TransFirst’s offerings to be 

comprehensive and affordable.

•  Payroll processing equipment: credit card machines and software to process payments efficiently 

•  Mobile payment solutions: cost effective solutions for accepting payment cards via smartphone or tablet 

•  Point of sale (POS) systems: state-of-the-art technology

•  Online credit payments: virtual terminals and payment gateways 

•  Telephone processing: accept credit card payments efficiently and cost effectively 

Eight out of 10 members saved an average of $1,205 in 2015 with TransFirst. Take advantage of your OSCPA member benefit today 

and explore what kind of savings you could enjoy. Call (800) 613-0146 or visit www.transfirstassociation.com/oscpa to learn more. 

Tara West, CPA

in motionmembers

CLEVELAND
SKODA MINOTTI was recognized 
by Accounting Today as one 2016’s 
Top 100 firms nationwide for the third 
consecutive year.

BankatFirst.com

Client focused. Success driven.

CENTRAL OHIO                               GREATER DAYTON                     SOUTHWEST OHIO 
Steve Brooks                                    Dan Kane                      Paul Silva
614.310.7647                                      937.425.6733              513.979.5878

NORTHERN OHIO                                         BUTLER-WARREN    
George Brooks                                              Larry Mulligan
419.623.1204                                                513.979.5798  

Your clients trust you to provide guidance based on their unique situation. 

At First Financial, we believe our clients deserve the same personalized service when 
it comes to managing their finances. That’s why we are committed to offering a full 
complement of banking solutions for you, your business and your future.

Contact your local team today.

         partners
preferred

                 Practice Ignition 
Grow your accounting business by winning more clients, onboarding them automatically, tracking performance and getting paid 

faster. Practice Ignition is the accounting industry specific tool to help you automate and grow your practice by helping you:

• Create compelling engagement letters and proposals in just a few clicks

•  Collect signatures on your documents digitally, from any device

•  Capture client payment details and fully automate billing 

•  Sync data to accounting and workflow systems 

Pricing starts for as little as 35 cents per client, per month and OSCPA members receive 15% off their subscription for life. Book 

a free demo or sign up for a free trial today by visiting: ohiocpa.com/my-oscpa/ways-to-save/affinity-partners/practice-ignition 

• Self-study video-on-demand CPE in 
   blocks as short as  10 minutes. 

• Immediate information that counts toward 
   your CPE requirement.

• Fits your busy schedule, 

• Another way OSCPA is working to 
   make your world simpler.

Purchase courses individually – or in bundles – through 
the OSCPA store at https://store.ohiocpa.com 

QUICKBYTES
Bite-sized learning 
that’s right for you

MAUMEE
TARA WEST, CPA, has recently been hired as a consultant at 
WVC RubixCloud.

NEW PHILADELPHIA
REA & ASSOCIATES, INC., was recognized by  Accounting 
Today as one of the top accounting firms in the Great Lakes 
Region.  

• Self-study video-on-demand CPE in 
   blocks as short as  10 minutes. 

• Immediate information that counts toward 
   your CPE requirement.

• Fits your busy schedule, 

• Another way OSCPA is working to 
   make your world simpler.

Purchase courses individually – or in bundles – through 
the OSCPA store at https://store.ohiocpa.com 

QUICKBYTES
Bite-sized learning 
that’s right for you
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Sometimes a plan doesn’t work out 
the first time. For Meaghan Diaz, an 
accounting student at The University 
of Akron, it took a few years of soul 
searching before she was ready to give 
college another try. Her first go-round, at 
Calvin College, wasn’t for her.

“I wasn’t mentally ready to attend 
college right after high school,” Diaz 
said. “I ended up moving back home 
and getting a part-time job at a small 
accounting firm.”

After several years, Diaz felt ready to 
give college another shot. Currently a 
junior, she’s completing her degree 
while holding down a variety of jobs, 
including a recent full-time internship 
at BCG & Company. 

“I have so many advantages going back 
to school later in life,” she said. “I’m in a 
better state of mind, I’m more focused 
and I’m doing well. I didn’t have these 
grades the first time around – I’ve made 
the President’s or Dean’s List every 
semester since I’ve been back in school 
because I know what I’m working for.”

The Ohio CPA Foundation’s Clarke Price 
Accounting Scholarship recognizes 
students like Diaz, who exemplify 
the qualities and characteristics that 
reflect Price’s long, successful tenure 
at OSCPA – leadership, innovation and 
commitment. 

They’re traits that fit Tanner Skelton, also 
a Clarke Price Accounting Scholarship 
recipient, quite well. A sophomore at Xavier, 
Skelton works as the Men’s Basketball 
Program Assistant and participates in the 
Army Reserve Officer Training Corps. He’s 
the Xavier University Accounting Society 
President while maintaining a course load 
that will put him on track to graduate with 
150 hours in four years.

Skelton has no doubts about earning an 
accounting degree and going on to get 
his CPA.

“I wanted to major in accounting since 
my sophomore year in high school,” 
he said. “My dad has an accounting 

Scholarship 
recipients 
embody Clarke 
Price’s legacy
 By Jennifer Rieman, 
CAE, manager, public relations

CPA Foundation
The Ohio

Ohio CPA/PAC is a vital way you can help:
•  Elect state legislators who share your professional interests  

In 2014, 98% of OSCPA endorsed candidates were successfully elected.

• Drive meaningful change in Ohio and for your profession 

With your support, landmark municipal income tax reform took effect in 2016.

• Make your voice resonate with impact

 In 2013 and 2015, OSCPA fought off proposed sales tax on professional services. 

To donate, visit www.ohiocpa.com/pac 
or call (800) 686-2727

PAC contributions are not tax deductible per Ohio law.

Your voice is 
a powerful 
force. It’s much stronger 

when multiplied by the 
power of 21,000.

Join your CPA peers in making a difference.

Invest in the future of the profession and Ohio today!
degree and strongly recommended it. 
I wanted to take a major that was both 
challenging and had a lot of use, and 
accounting is the language of business.”

The one-time award of $2,000 goes a 
long way for both Diaz and Skelton.
“Right now, I still have loans that I’m 
taking out so I can go to school,” 
Skelton said. “My parents are very 
generous and pay for some of my tuition, 
but getting this scholarship will definitely 
reduce the burden on my family and 
allow me to focus on schoolwork.”

For Diaz, going back to school comes 
with a lot of financial responsibility.

“I’m really struggling because I’m 
only able to work part time,” she said. 
“I want to keep my grades up, so I need 
to leave that time for school. Money 
is a bit of a struggle, so the $2,000 
will help immensely. It’s a wonderful, 
wonderful gift.” 

CONTINUED ON NEXT PAGE
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The Ohio CPA Foundation
continued

The Ohio CPA Foundation

For more information or to make your 
contribution online, please visit 
www.OhioCPAFoundation.org.

Check off on your OSCPA dues statement for

Shaping the furture of 
the profession...
one student at a time.
Your $50 dues check-off contribution ensures that students 
understand the benefits of 
becoming a CPA through 
programs ike ACAP-Ohio, 
Student Ambassadors and High 
School Accounting Career Days. 

When you pay your OSCPA 
membership dues, please 
check off for The Ohio CPA 
Foundation. Or, contribute now 
at www.OhioCPAFoundation.org. Your gift will 
make a difference! 

A gift to The Ohio CPA Foundation’s 2016 Annual Fund Campaign will directly support pipeline 
initiatives that 
encourage and support students on the path to the CPA profession. 

To learn more or to make a contribution today, visit www.ohiocpafoundation.org, contact Jerad Wood 
at jwood@ohiocpa.com or (800) 686-2727 ext. 2230. 

Making a planned gift, or legacy gift, is easier than you might think. Consider a bequest in your will or living trust, or 
name The Ohio CPA Foundation as a full or partial beneficiary of a retirement plan, IRA or life insurance policy.

By supporting The Ohio CPA Foundation with a planned gift, you become an exclusive member of the 
1956 Legacy Society, solidifying your personal legacy alongside others who are following the same path in 
supporting the accounting profession now and in the future. Declare your gift before April 30, 2017 and 
become a member of the charter class. 

To learn more about planned giving options with The Ohio CPA Foundation, visit www.ohiocpafoundation.org or              

contact Karen West, executive director, at kwest@ohiocpa.com or (800) 686-2727 ext. 2235. 

Are You Prepared?
If you’re an auditor, CFO, 
controller, tax professional, risk 
manager, lender or CPA 
working for or with banking 
savings institutions, make 
sure you’re prepared. 

Financial Institutions Conference 

Tuesday, August 26 | Lewis Center, OH 
  Live event: 49018 | Webcast: 49019

Find a job Get career guidance Search for staff

The OSCPA Career Center

The OSCPA On-Demand 
video series is just one of the 
many resources available in 
the Career Center.

Find a job, search for staff, and access career management 
resources through OSCPA’s Career Center. Whether you are 
looking for that perfect employee or exploring opportunities for 
yourself, OSCPA has the resources you need.

www.ohiocpa.com/careercenter

Conquering the Interview 
On-Demand  |  Course #46798

Make A Lasting Impression
Attend an OSCPA networking event
Networking isn’t just about putting yourself out there and passing 
out business cards. It’s about making social connections to 
help you grow personally and professionally.

Join us to:
• Connect with professionals in other disciplines
• Exchange innovative ideas
• Become a resource for others
• Build your professional network
• Find a mentor 

Start connecting today!
to register visit 
store.ohiocpa.com 
or call (614) 764-2727
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For more information about The 

Ohio CPA Foundation’s scholarship 

programs, contact Mandy Hohler at 

mhohler@ohiocpa.com or (800) 686-

2727 ext. 2245. 

Commit today. 
Impact tomorrow. 

Has The Ohio CPA Foundation been 

one of your choices for charitable 

giving? Perhaps you are an annual 

donor through your OSCPA dues 

payment. Or maybe you’ve made 

a larger annual commitment or 

pledge. 

If you support the work of the 

Foundation today to build a thriving 

profession for the future, consider 

how you can have a lasting impact 

through a planned gift. Visit 

www.OhioCPAFoundation.org

 to learn more.

RICKY ANGELETTI, 
Uniontown, 
University of Akron

GARY ANILE, 
Louisville, 
John Carroll University

SIERRA CHEWNING, 
Cincinnati, 
Cincinnati State Technical 
& Community College

JUNE CHRISTMAN, 
Byesville, 
Zane State College

CAN CUI, 
University Heights, 
John Carroll University

AMANDA CUTLIP, 
Youngstown, 
Youngstown State University

CASSANDRA GOODSON, 
Wadsworth, 
Franklin University

ERIC HIPP, 
Holland, 
University of Toledo

LEAH SIMKOFF, 
Columbus, 
The Ohio State University

LEAH STUCKEY, 
Cincinnati, 
University of Dayton

SAM VERRILLI, 
Dayton, 
University of Dayton

LEAH VITEK,
Canfield, 
Youngstown State University

Statewide 
Scholarship 
Recipients 
Through its Statewide Scholarship 
Program, The Ohio CPA Foundation 
will award $50,000 in college 
scholarships this year. 

Congratulations to this 
year’s recipients!

The Ohio CPA Foundation
continued

ELIZABETH HOLECEK, 
Aurora, 
University of Dayton

ANDREW KNAPKE, 
Cincinnati, 
University of Cincinnati

MAN LAM, 
Dayton, 
Wright State University

SETH LEVITT, 
Solon, 
Miami University

ADAM LEVITT, 
Solon, 
Miami University

ALEXANDER MCLAUGHLIN, 
Cincinnati, 
University of Cincinnati

EVAN PAINE, 
Avon Lake,
Miami University

SPARKLE PRATER, 
Richmond Heights, 
The Ohio State University

KATELYN REIER, 
Dayton,
Wright State University

OLIVIA RICHARDSON, 
Liberty Township, 
Miami University

ANNE RUDY, 
Worthington, 
Miami University

CLAIRE SHEANSHANG, 
Cincinnati, 
University of Cincinnati

NICHOLAS SICILIANO, 
Broadview Heights, 
John Carroll University
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GR  WTH
It’s what the CGMA® designation stands for
Officially, it’s Chartered Global Management Accountant®. Established 
by AICPA and CIMA, two of the world’s most prestigious accounting 

bodies, the CGMA designation represents accomplished 
professionals who drive and deliver business success, worldwide.

Find out more at cgma.org

13085-312 CGMA/State Soc CoBrand Ads_HalfPage.indd   1 4/1/13   8:53 AM

ENJOY new benefits

•  12 hours of 
   complimentary learning

•  Buy one, get one free 
   special interest section

The Ohio Society of CPA’s commitment is 
to educate, advocate, equip and 
inspire by giving you:  

ADVANCING
The State of Business

together

Invest in yourself – renew today!

Online at store.ohiocpa.com/dues 
Call Member Services at (800) 686-2727
Mail your invoice

•  A seat at the table with a 
    business-minded advocacy program 

•  Access to a career advancement and
    talent management gateway

•  Connection to a community 
    of professionals 

•  Business solutions that save you 
    time and money 

•  A plethora of options to learn 
    and enhance your knowledge

•  Help solving your day-to-day challenges

RENEW Your MembershipTODAY
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REGISTRATION INFORMATION

Full Name:  ____________________________________________________

Member ID  ____________________________________________________
(Your member ID is located in the upper left of the mailing label on the front cover)

Email: ________________________________________________________

Business Name: _________________________________________________

Business Address:  _______________________________________________

City: _______________________________ State: _____ Zip: ____________

Telephone: _____________________________________________________

PAYMENT INFORMATION
 CHECK ENCLOSED: Make checks payable to The Ohio Society of CPAs 

CREDIT CARD TYPE:  PERSONAL CARD   FIRM CARD
 Visa  MasterCard  American Express  Discover  

Credit Card #: __________________________________________________  

Expiration Date: _________________________________________________

Name on Card: __________________________________________________

Are you . . . (check all that apply)

 Member of The Ohio Society of CPAs  Nonmember 
 Membership pending (Ohio Society)  Other state society member

No matter your location or the time of day, 
you can gain CPE credit. How? Through the 
self-assessment exam provided in every 
issue of CPA Voice. It’s so convenient and 
portable you can take it anywhere and 
anytime. Simply answer the 12 required 
questions on page 31 based on content in 
CPA Voice and submit your answers to The 
Ohio Society of CPAs. Receive a grade of 
70% or better and earn one hour of CPE 
credit in specialized knowledge. 

Costs
Members  $25
Nonmembers   $40

Exams remain available online – and may be completed 
for CPE – through the same month of the following 
calendar year.

Online Instructions
1. Go to https://store.ohiocpa.com. Log in to receive  

the member rate.
2. Click on “Voice Self Assessments.” This will provide 

links to all active exams through the OSCPA Store.
3. Purchase the exam. 
4. When you are ready to take the exam log in to the 

OSCPA Store and click “current registrations,”  
click on “visit classroom,” and then click “take quiz.”

5. Be sure to print the automatic confirmation page  
for your records.

Print Instructions
1. Take the exam as an open-book test, recording 

your answers on the answer sheet by filling in the 
appropriate circle (pen or pencil is fine).

2. Then, fill out the registration information and payment 
information. Payment must be submitted with the 
exam. Please print clearly.

3. Mail this page, along with your payment, in an 
envelope to: The Ohio Society of CPAs CPA Voice 
Exam, 4249 Easton Way, Suite 150, Columbus, OH 
43219. Fax to (614) 764-5880.

Self-Assessment Exam Results
The Ohio Society sends results for print exam 
submissions via email if an email address is provided on 
the form. Respondents taking the exam online receive 
their results immediately. Respondents who pass with 
a grade of 70% or better receive one hour of CPE 
credit in specialized knowledge, as approved by the 
Accountancy Board of Ohio.

 www.ohiocpa.com
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Self-Assessment Exam

Click-through nexus
1. Click-through nexus is a specific type of sales tax 
nexus that is designed to:
A. Increase the number of companies that pay sales tax in a   
    given state.
B. Increase the sales tax liability of a retailer’s in-state     
    hosting service.
C. Increase the amount of business done in a particular state.
D. Encourage retailers to better service those customers 
    located in states other than those where the retailer’s 
    home office is located.

2. What circumstances allow an internet retailer to over-
come the rebuttable presumption that sales taxes attach 
to any sale shipped into a given state by an internet 
retailer? An/A _____  agreement between the internet 
retailer and the in-state hosting service which precludes 
the in-state hosting service from engaging in any solici-
tation within the state on behalf of the retailer.
A. Oral.
B. Oral or written.

When a CPA suspects illegal acts
3. What should be NOT be done when the CPA receives 
infor mation that might suggest an instance of fraud or 
some other illegal act?
A. Obtain an understanding of the act.
B. Inform management of the concern and educate them on
    their role in the process.
C. Consult with legal counsel to determine whether the CPA
    can continue to be associated with the client or
    employer.
D. Contact relevant authorities and take steps to limit future   
    illegal activities.

4. Knowledge of an Error: Return Preparation and 
Administrative Proceedings states that: a CPA should 
inform the taxpayer promptly upon becoming aware of: 
A. An error in a tax return that has not been filed.
B. An error in a return that is subject to an administrative 
    proceeding. 
C. The taxpayer’s need to file a tax extension.
D. Changes in the tax code that could affect future tax 
    returns.

5. The AICPA’s and OSCPA’s Codes of Professional Con-
duct state a member/licensee shall not disclose confi-
dential client information without specific consent from 
the client. What would not represent an exception to this 
rule? A CPA can disclose confidential information:
A. When served with a validly issued and enforceable 
    subpoena.
B. If such disclosure is needed to be in compliance with 
    applicable laws and governmental regulations.
C. When such disclosure is required as part of a peer review 
    or professional ethics investigation.
D. In all instances where it would be in the CPA’s best 
    interests. 

6. Which of the following should be addressed in the 
CPA firm’s quality control document?
A. Acceptance and continuation criteria for a client who has 
    elected not to follow legal or regulatory requirements.

B. Identifying criteria when a client’s actions meet the 
    threshold of a fraudulent or illegal act. 
C. A list of laws and regulations that each client is required 
    to follow.
D. Categories of client actions that are acceptable in  
    certain circumstances and not others. 

7. ________ should be consulted to determine if other 
legal and regulatory requirements supersede the CPA’s 
requirement for confidentiality, such as the obligation 
to report a felony. 
A. The AICPA
B. The State Board of Accountancy
C. Legal counsel
D. The CPA firm’s quality assurance committee 

A fair retirement benefit 
8. Why must succession plans address short-term 
retirement issues first for these plans to be successful?
A. Partner buy-in cannot be achieved unless the current 
    system is able to pay a fair retirement benefit to the 
     near-term retiring partners. 
B. Succession planning never works unless you can coax 
    the older partners out of the practice.
C. Knowledge of a “fair retirement benefit” is the first step 
    in being able to negotiate a retirement benefit that will 
     be beneficial to the firm’s non-retiring partners. 
D. A fair retirement benefit must be complied with to  
    maintain accounting licenses.
    
9. Non-retiring partners are generally willing to pay 
a retiring partner up to ______ of the value of his/her 
partnership interest while the retiring partner will be 
willing to accept as little as _____ of the value of his/her 
partnership interest. 
A. 80%; 120%
B. 120%, 80%

10. Larger accounting firms tend to:
A. Base retirement benefits on the retiring partner’s book   
     of business while smaller accounting firms tend to base 
    retirement benefits on a multiple of salary.
B. Base retirement benefits on a multiple of salary while  
     smaller accounting firms tend to base retirement 
    benefits on a book of business approach.
C. Emphasize profitability of a book of business over the 
    size of the book of business when determining 
     retirement benefits. 
D. All of the above answers are correct.

11. The most common multiple of salary used in setting 
a retirement benefit equals ______ times salary.
A. 1 
B. 2 

12. Best practice for buyouts of retiring partners 
include a repayment of the retiring owner’s capital 
over what period of time?
A. 3 to 4 years
B. 5 to 7 years

C. 110%; 95% 
D. 110%; 90%

C. 3
D. 4

C. 2 to 4 years
D. 3 to 5 years

C. Written.
D. The rebuttable presumption generally  
     cannot be overcome.



Accounting Practice Sales specializes in the sale of CPA firms and accounting & tax practices.  Our marketing      
and consulting services are focused exclusively on the accounting professional.  We provide guidance and assis-
tance in selling your practice, merging with another firm, establishing a practice continuation plan, growing an existing      
business or acquiring a new practice.

OHIO CPA Practices Available for sale

•  Central – Columbus / Worthington – revenue $315k
•  Central – Columbus / Worthington – revenue $2,000k

•  Northeast – west of Canton – revenue $180k
•  Northeast – Ashtabula County – revenue $225k
•  Northeast – north of Youngstown – revenue $280k
•  Northeast – southwest of Cleveland – revenue $370k
•  Northeast – southeast of Cleveland – revenue $690k

•  Northwest – west of Toledo – revenue $315k
•  Northwest – Toledo area – revenue $75k

•  West – south of Dayton – revenue $700k
•  West – north Dayton area – revenue $840k
•  West – northwest of Dayton – revenue $1,280k

Visit  www.AccountingPracticeSales.com to inquire              
on details.  Or call 800-272-7355 ext 3

Do you need an exit strategy       

or practice continuation plan?  

Are you thinking of selling? 

If so, please contact us 

for a FREE, no obligation                               

consultation and business        

valuation.  

E-mail steve@APSmidwest.

com or call 1-800-272-7355.
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Naab Consulting

 Classified
Thinking of retirement or a career change?

Naab Consulting has been assisting sellers of accounting and tax practices in Ohio since 1997. We spe-
cialize in selling only accounting practices and understand the market. We offer no-obligation, confidential 
on-site personal consultations to discuss your situation personally. We offer a large database full of qualified 
buyers, financing for your buyer and confidentiality throughout the entire process. 

If you like the idea of an experienced professional to guide you through the selling process, please contact 
us today at 888.726.6282 or Retire@NaabConsulting.com. Mention promo code #24 for additional incentives. 

Accounting Practices for Sale

Exceptional Opportunity

For Sale:  Established CPA Firm serving the eastern suburbs of Cincinnati for over 25 years.  

Revenues consistently over $300K.  Owner is approaching retirement, motivated to sell, but willing to assist in 
transition.  Seeking 1 X Revenue.

For more information contact Steve at Krieger Acquisition Consultants:

(513) 608-2667 or steve@kacquire.com

Exceptional OpportunityGleim CPA Review. Members of the Ohio Society of CPAs receive an exclusive 20% discount on Gleim CPA 
Review.  Simply visit the OSCPA member page or call 800.874.5346 to learn more about Gleim CPA Review.

Gleim has helped millions of candidates pass their accounting certification exams since 1974.  Authored by 
professional educators, the Gleim CPA Review System gives you all the tools you need to pass the CPA Exam.  

The Gleim Premium CPA Review includes exclusive access to our team of experts, over 100 hours of videos, 
the largest test bank in the industry, and a true Access Until You Pass® Guarantee.  

Did you know that we have an entire team dedicated to providing you with exam guidance throughout your 
study process? Contact our team today to learn why Gleim has been trusted by CPA Exam candidates for over 
40 years.
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CHAIR OF THE BOARD
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Xavier University
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Zaino Hall & Farrin LLC

VICE CHAIR, FINANCE
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Kaplan Trucking Company
 

PRESIDENT AND CEO
Scott D. Wiley, CAE

The Ohio Society of CPAs 

DIRECTORS

189 new members and affiliates applied 
in February, 244 in March
The list of new members and affiliates is available on 
The Ohio Society of CPAs’ website at www.ohiocpa.com
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Win big this season with game changing 2016 R&D tax code including AMT 
and payroll tax offsets. RCG ’s team leads the league in R&D Studies for:  

 ●  Manufactur ing   ●  Aerospace   ●  Sof tware  
 ●  Engineer ing    ●  Agr icu l ture   ●  Oi l  & Gas  
 ●  Tool  & Die         ●  P last ics   ●  Food & Dr ink  
 ●  Chemicals    ●  Metals    ●  And Much More  

RCG delivers winning client support, rock solid documentation and professional 
R&D tax credit studies on time, all the time… at reasonable fees.  

RCG & You. We do the work. You get the credit.  

R&D Tax Credits   ◆ Cost Segregations 
 

Ron Antal, Managing Director 
(330) 689-1778 x 225 
ron.antal@rcg-inc.com 
 

Marla Schleider, Associate Director 
(330) 689-1778 x 224 
marla.schleider@rcg-inc.com 


