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When The Ohio Society of CPAs decides to put its influence and 

weight behind an issue, we do it in a way that resonates in both 

public and legislative circles.

Last month, our Ohio Tax Reform Task Force presented a lengthy 

list of tax recommendations to the Ohio 2020 Tax Policy Study 

Commission. The Commission is a group of elected state leaders 

who are evaluating Ohio’s tax climate with an eye toward making our 

state more attractive to outside businesses.

Because OSCPA is also committed to advancing a healthy business environment in Ohio, we formed the 

Task Force comprised of leading CPA tax experts who work for and advise companies in every industry. 

For the past year, this group has studied Ohio’s key tax areas in depth, drawing from firsthand experience 

and research on best practices in other states to identify needed areas of change in Ohio. On June 20, 

members of the Task Force shared their recommended approach for how to move Ohio’s tax code to a 

simpler, more competitive structure and do it in a way that minimizes the impact on any particular group 

of taxpayers or businesses. You can read about their recommendations on page 7.

OSCPA was not the only group to offer ideas for reforming Ohio tax. But our approach was by far the 

most comprehensive. This speaks to why Ohio CPAs have earned the reputation for being credible and 

trusted partners who help Ohio’s leaders find solutions to the state’s biggest financial challenges.

In 2010, CPAs on the Ohio Budget Advisory Task Force offered another set of recommendations when the 

state was facing unprecedented budget deficits. Those ideas spurred a series of laws that reduced red 

tape in government and led to greater cost efficiencies, helping Ohio close its budget hole in the years 

that followed.

This partnership has sometimes evolved from a direct ask for OSCPA to provide input to state leaders, 

but more often it has happened because CPAs have their ear on the ground and are vested in helping 

businesses succeed every day. OSCPA and our members are known for offering objective, reasoned 

solutions devoid of self-interest and that beneft a larger common good.

In recent years, we’ve also leveraged strong relationships with Ohio’s elected leaders to fight an 

expansion of the state’s sales tax and enact significant changes to help businesses reduce the cost and 

administration of municipal tax filings.

Successful advocacy doesn’t happen without a vision for what we’re trying to achieve and significant 

commitment to making it happen. The Ohio Society of CPAs has both.  

Keeping an eye on the goal Every day, your Government Relations team is monitoring legislation, testifying on bills that could impact you 

or your business and educating legislators on the issues you care about. It takes an investment to make your 

association—and the CPA profession—a leading and influential voice for Ohio business and taxpayers. 

But it’s worth the time and effort to help guide well informed policy decisions that will shape Ohio’s financial 

future and make it a magnet for business growth. I am passionate about the work we do, the people we serve 

and the causes we advance on your behalf.

Introducing the new
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 from our CEO
a word

SCOTT D. WILEY
President and CEO

swiley@ohiocpa.com  |  614.321.2218 (o�  ce)  |  614.546.9430 (cell)
Twitter: @ScottDWiley  |  LinkedIn: www.linkedin.com/in/scottwileycae
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insured and self-insured plans if they are 

applicable large employers. Employees 

required to receive the forms include 

all full-time employees who work more 

than 30 hours a week and part-time 

employees enrolled in health coverage.

Good faith effort requirements

The IRS requires that employers make a 

good faith effort to complete the forms. 

Accuracy is critical and because of the 

complexity of the forms, an expert on 

ACA reporting should have been part of 

the process to ensure correct reporting. 

Inaccurate completion, as well as 

missing deadlines or improper coding 

on the part of the employer can be 

viewed as a less than good faith effort 

if the right compliance experts did not 

assist in the process. These experts can 

consist of a CPA, legal counsel, payroll 

or benefits provider.

What were the deadlines?

In Notice 2016-4, the IRS extended 

the deadline for 2015 ACA information 

reporting, and the following applied: 

• Individual participant statements 
due March 31, 2016

• Filing with the IRS on paper due 
May 31, 2016 

• Filing with the IRS electronically 
due June 30, 2016

Providers that file 250 or more 

information returns must file 

electronically and the 250 or more 

requirement applies separately to each 

type of return. Providers that file fewer 

than 250 returns may file electronically 

or on paper.

What are the penalties?

Failure to file correct information return 

with IRS (§ 6721) and failure to furnish 

correct information statement to 

employee (§ 6722) results in a penalty  

as follows:

Within 30 days: $50 per statement  
up to $500,000

By Aug. 1, 2016: $100 per statement 
up to $1.5 million

After Aug. 1, 2016: $250 per  
statement up to $3 million

The penalty applies to both the 

form supplied to the IRS and to the 

employees. Intentional and willful 

noncompliance can result in a penalty of 

$500 per IRS and recipient copy.

Rejections of forms by the IRS

The IRS system used for the ACA 

reporting is (AIR) Affordable Care 

Act Information Returns. Filers must 

register with e-Services and obtain 

an e-Services TCC ACA Transmitter 

Control Code. The TCC has three roles 

that identify the type of filer including: 

Software Developer, Transmitter 

(third-party vendor), and issuer which 

is a business or filer transmitting the 

forms on their own. The format for 

transmission must be XML up  

to 100MB.

The IRS will determine whether the file 

must be replaced in full due to errors 

and therefore the entire submission 

file must be resubmitted or if individual 

records must be updated. There are 

specific details related to the instruction 

process. For example the individual 

corrections for each record containing 

an error is determined by a Unique 

Record ID. The IRS is providing updates 

to the filing process via QuickAlerts  

at www.irs.gov.

Once the forms have been received, the 

IRS will begin their review for accuracy 

and completion. The IRS has stated 

informally that employers will have 60 

days to provide a replacement file if it is 

rejected by the IRS. The 60-day period 

starts from the date the original file was 

transmitted to the IRS and if responded 

to within the 60-day window the rejected 

file will be considered timely filed. Note 

this only applies to transmittals rejected 

by the IRS and not to informational 

returns that were accepted at the initial 

transmission period. 

As the IRS begins to review the 

information, notices to employers 

will include the employer shared 

responsibility payments due to the IRS. 

CPAs will be needed to assist clients 

with responding to the IRS and in 

particular the employer mandate as any 

information that was incorrect in terms 

of coding can result in an assessment 

that may not be accurate. Further help 

will be needed interpreting employer 

mandate penalties overall.

Form 1040 notices

The IRS is issuing notices to taxpayers 

If you are not sure the ACA reporting  

requirements apply

Employers need to review and re-review their reporting 

requirements carefully. The “B Series” forms 1094-B and 1095-

B are used by the IRS to determine which individual taxpayers 

have minimal essential coverage as required by the ACA and 

to determine whether the individual is subject to the mandate 

penalty under Code 6055. Form 1094-B is the transmittal to 

the IRS and 1095-B is the health statement, which identifies 

the person enrolled in the health plan, the employer-sponsor 

and the insurance carrier. There is one Form 1095-B for each 

policy holder with a copy supplied to the IRS. Health insurance 

carriers for individual group plans are required to complete 

these forms, along with employers of self-insured plans with 

fewer than 50 full-time equivalent employees.

The “C Series” forms are used by the IRS to determine which 

applicable large employers offer health coverage (with 50 or 

more full-time and full-time equivalent employees) and will 

be used to determine whether the employer mandate penalty 

applies. The form 1094-C is the transmittal to the IRS and 

1095-C is the employer-provided health insurance offer and 

coverage form which identifies the person enrolled in the health 

plan (policy holder), the employee-offer of coverage and months 

insurance was offered. There is one Form 1095-C for each 

policy holder. Employers must complete this form for both fully-

ACA filing requirements: helping  
your clients with expectations and  
the IRS responses
By now practitioners are thoroughly aware of the informational reporting to the IRS that’s 
required by the Affordable Care Act effective for 2015. The ACA requires certain employers 
to report health coverage information to the IRS on Forms 1094 and 1095, either the B 
and C series, depending on the health coverage option. As the filing deadlines have just 
recently passed, now begins the scrutiny and review by the IRS with related notices and 
potential penalties to taxpayers and clients of CPA practitioners. A review of what can be 
expected will prepare practitioners to better service their clients.

 deadlinestax

By Kimberly Flett, CPA
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who received an Advance Payment of 

Premium Tax Credit on the federal or 

a state exchange who did not properly 

reconcile these amounts on the 2015 

Form 1040. The Advance Premium 

Tax Credit (APTC) is paid to qualified 

individuals who received a subsidy of 

their medical premiums on the Exchange. 

Qualified individuals generally include 

those with household income below 

400% of the federal poverty limit, 

individuals not enrolled in government-

sponsored coverage including Medicaid 

and Medicare and individuals whose 

employer does not offer coverage or it 

does not meet affordability minimums. 

Form 1095-A is issued by the Health 

Insurance Marketplace for all individuals 

who are enrolled in health insurance 

through the Exchange. The form is used 

to provide information to both the IRS 

and taxpayer to claim the premium tax 

credit or receive premium tax assistance 

through the Exchange. It provides the 

information necessary to complete 

Form 8962 which reconciles any excess 

payments made by the Exchange 

resulting in a tax owed or determines if a 

refund is due to the taxpayer.

Line 61 on the 2015 Form 1040 reported 

whether the individual taxpayer, spouse 

and dependents received minimal 

essential coverage. Taxpayers may 

qualify for an exemption and if so must 

attach Form 8965. Further, the Shared 

Responsibility Payment Worksheet is 

used to determine if the taxpayer owes 

the individual mandate payment with 

Form 1040 as a tax amount due. The IRS 

is currently issuing notices in regards to 

these amounts as well.

Moving ahead

In 2016 employers should be preparing 

information for the current year filing. 

Many of the vendors may have worked 

out the major issues and filing setbacks. 

Keep in mind that many of the vendors 

such as payroll companies had a strict 

deadline during 2015 for engaging these 

services. Proper planning with clients will 

help prepare for adequate informational 

reporting and tax filings.

Kimberly Flett, CPA, QPA, QKA, is a 

senior director in BDO’s Compensation 

and Beneft Services practice. She is 

responsible for all aspects of retirement 

plan administration, including valuations, 

nondiscrimination testing, ERISA, 

and tax compliance. She is also 

responsible for medical plan design 

and administration, including welfare 

beneft, Section 125 plans, health 

reimbursement arrangements and health 

savings accounts and specializes in the 

Affordable Care Act.

FAST FACTS
The ACA requires certain 

employers to report health 

coverage information to the IRS 

on Forms 1094 and 1095, either 

the B and C series, depending 

on the health coverage option.

The IRS system used for 

the ACA reporting is (AIR) 

Affordable Care Act Information 

Returns. Filers must register 

with e-Services and obtain 

an e-Services TCC ACA 

Transmitter Control Code.

CPAs will be needed to assist 

clients with responding to 

the IRS and in particular the 

employer mandate as any 

information that was incorrect in 

terms of coding can result in an 

assessment that may not  

be accurate.

Keep in mind that many of 

the vendors such as payroll 

companies had a strict deadline 

during 2015 for engaging  

these services.

1.  

2.  

3.  

4.

OSCPA advances tax reform ideas to improve Ohio’s 
competitive standing

The Ohio Society of CPAs testified in June before the Ohio 2020 

Tax Policy Study Commission, presenting recommendations 

for making Ohio’s tax structure simpler and a key asset for 

attracting new business to the state. The recommendations are 

the work of OSCPA’s Ohio Tax Reform Task Force, formed in 

2015 to assist Ohio’s leaders in evaluating Ohio’s tax structure 

and competitiveness.

Matt Yuskewich, CPA, and Chair of the Ohio Tax Reform Task 

Force, told the Ohio 2020 Tax Policy Study Commission that 

these recommendations come with years of experience with 

not only Ohio but other state tax structures. Five tenets are 

widely accepted as the key elements of a quality tax system: 

competitiveness, simplicity, stability, equity/fairness  

and neutrality.

Some of the highlighted recommendations include:

Personal Income Tax—Reduce the number of tax brackets in 

Ohio from nine to no more than 3 - 5, eliminate or reduce many 

credits and deductions, and if considering a move to a flat tax 

structure, ensure it would not unintentionally harm the  

state financially. 

Municipal Income Tax—Ohio CPAs recommend centralizing 

municipal tax collection and administration through a small 

number of regional council of governments or the state’s Ohio 

Business Gateway, eliminating municipal throwback rules and 

addressing the growing problem of double taxation on Ohio 

citizens who pay income taxes both where they live and work. 

Commercial Activity Tax (CAT)—Ohio’s business tax is an 

essential source of revenue for the state and local governments. 

Broadly, OSCPA recommends keeping the CAT rate low, the 

base broad, and limiting any exemptions unless a valid public 

policy reason dictates one.

Sales & Use Tax—Limit sales tax exemptions for niche 

industries, only applying them broadly where the practice 

can drive economic development, such as the manufacturing 

exemption. In addition, OSCPA is opposed to expanding sales 

taxes on professional services. 

Other State Taxes—Ohio should apply a more consistent 

approach to taxing within certain business categories. This 

includes evaluating taxing structures around nicotine products, 

lottery and gaming businesses, and ensuring the future 

solvency of Ohio’s Unemployment Compensation Trust Fund.

Potential Revenue Sources—The Ohio Tax Reform Task Force 

also identified areas where the state should evaluate fairness in 

tax treatment and application.

To read the full white paper go to ohiocpa.com

 Task Force
Ohio Tax Reform
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Enhancing Audit Quality update – the 
profession takes charge By Laura Hay, CPA, CAE

In OSCPA’s most recent membership 

research, talent management, the 

regulatory environment, and business 

development were cited as the three 

most critical business challenges for 

CPAs and related professionals. A 

fundamental requirement for growth, 

retention, and addressing regulatory 

challenge is maintaining and elevating the 

trust attributed to the profession for its 

commitment to quality and  

continuous improvement.

The profession’s self-regulatory activities 

are a core tenet of that trust. In May 

2015, the AICPA issued its 6-Point Plan 

to Improve Audits, covered in last year’s 

story “Audit Quality – what happens 

next?” We connected with Susan Coffey, 

CPA, AICPA senior VP - public practice 

and global alliances, to discuss the latest 

developments in the plan.

“Changes led by the profession are 
already making a difference,” said 
Coffey, “some focused on helping firms 
get it right, while others are clearly about 
greater accountability … meaning really 
holding firms to the highest standards.” 

Latest developments and resources 
include:

Pre-licensure
The comment period on the next version 
of the Uniform CPA Examination closed 
Nov. 30, 2015, and the new exam is due 
to launch April 1, 2017. Testing higher-
order cognitive skills such as critical 
thinking and analytical ability, the exam 
will include an increased use of task-
based simulations to test the knowledge 
and skills that a newly-licensed CPA 
must possess.

Standards and ethics
“A number of resources are helping 
firms make the connection that good 
quality is good business,” noted 
Coffey. The AICPA Private Companies 
Practice Section (PCPS) has developed 
a free toolkit to help particularly the 
smallest firms implement quality control 
standards. For all firms, there is also 
a free e-version of the Practice Aid, 
Establishing and Maintaining a System 
of Quality Control for a CPA Firm’s 
Accounting and Auditing Practice.

The Quality Control Task Force of the 

Auditing Standards Board has developed 
free model quality control documents for 
sole proprietors and small- to medium-
sized firms scheduled to be released in 
June 2016, and the AICPA is developing 
a self-study online course on quality 
control for release in July 2016.

CPA learning and support
The AICPA has launched the AICPA/
CIMA Competency and Learning 
website to help practitioners identify 
gaps in audit knowledge and develop 
competencies by mapping their needs 
to relevant resources. The site includes 
competency frameworks for the high-risk 
areas of employee benefit plan (EBP) and 
governmental auditing.

New AICPA certificate programs 
for Single Audit and EBP audits 
include examinations designed by 
psychometricians to go beyond basic 
knowledge testing and focus on 
assessing the participant’s competency 
to perform a given task. “This approach 
will help certificate holders demonstrate 
their competency while distinguishing 
themselves in the marketplace,”  
said Coffey.

Peer review
The Enhanced Oversight Program 
recently completed its pilot year. Subject 
matter experts evaluated “must-select” 
engagements (including EBP audits 
and Single Audits) on a surprise basis 
after they had undergone peer review. 
Forty-four percent of the engagements 
were found to have failed to conform 
to applicable professional standards 
in all material respects, approximately 
five times the rate identified by peer 
reviewers who had looked at the  
same engagements.

Coffey noted these were not nitpicky 
findings. Instances of non-conformity 
included:

• Single Audit – no control testing, 
missing major programs

• EBP audits – no eligibility testing, 
no testing of distributions or 
participant loans

Coffey said this program will be doubled 
in size for 2016.

Enforcement has been enhanced as well. 
To target firm quality and accountability, 
firms that fail to remediate after one 
non-pass report may now be subject 
to termination from peer review. New 
guidance effective in December 2015 
resulted in:

• A streamlined process for 
remediating and removing poor 
performing reviewers.

• Increased qualifications to review 
engagements in specialized must-
select areas.

• New training requirements for 

team captains and reviewers of 
specialized engagements, as well 
as annual knowledge assessments.

AICPA is also working to improve 
the completeness of the peer review 
population. To make sure all firms that 
should be enrolled in peer review are in 
fact enrolled and all engagements that 
should be reviewed are in fact reviewed, 
the AICPA has started gathering 
Employer Identification Numbers (EINs) 
from all firms enrolled in the program. 
Firms that fail to submit their EIN will be 
dropped from peer review.

Starting in 2016, that data will be 
compared with other available 
databases, such as the Department of 
Labor’s EFAST2 for EBP audits and the 
Federal Audit Clearinghouse for Single 
Audits, to help ensure appropriate 
enrollment and inclusion in the scope of 
the peer review.

“The vast majority of members really 
want to do the right things and are doing 
the right things,” said Coffey. “These 
changes are about holding people 
accountable for what most members are 
already doing right, finding those who are 
bypassing the system and damaging the 
profession’s image for all those who are 
upholding it.” 

Peer Review as a Practice Specialty
Will an environment of increased 
requirements and oversight lead to a 
shortage in the pool of quality peer 
reviewers? National statistics are not 
showing a drop off, according to Coffey. 
We spoke with Craig Steinhoff, CPA, a 

Principal at HBK CPAs and Consultants, 
about the firm’s recent decision to 
expand its peer review practice.

“The decision (to grow) was more about 
identifying practice development and 
professional development opportunities 
than about growing revenue,” said 
Steinhoff. “It was a natural extension of 
the firm’s quality control practice.”

“Some of the best conversations that 
arise during a peer review revolve around 
non-compliance topics such as utilization 
of technology, practice management, 
and engagement workflow. However, 
we’ve also been able to identify ways to 
enhance another firm’s best practices in 
planning, reporting and documentation. 
Firms that have chosen us to perform 
their peer review are looking to us for 
that expertise, and I’ve gained a lot 
of personal fulfillment as well working 
toward the greater good of  
the profession.”

“My greatest concern is balance,” 
said Coffey. “Making sure we’re doing 
something that moves the needle in 
a meaningful way, but not so far that 
it breaks the needle.” The best thing 
members can do, advised Coffey, is 
to be part of the feedback loop, and 
“Please, be patient. Changes are being 
made every day in response to  
member feedback.”

Laura Hay, CPA, CAE, is executive vice 
president of The Ohio Society of CPAs 
and staff liaison to the Accounting & 
Auditing Committee. She can be reached 
at Lhay@ohiocpa.com or 614.321.2241. 

FAST FACTS

The new CPA exam will test 
higher-order cognitive skills 
such as critical thinking 
and analytical ability, and 
include an increased use of 
task-based simulations.

1. 2. 3. 4.The Quality Control Task Force 
of the Auditing Standards 
Board has developed 
free model quality control 
documents for sole proprietors 
and small to medium-sized 
firms scheduled to be released 
in June 2016, and the AICPA is 
developing a self-study online 
course on quality control for 
release in July 2016.

The AICPA has launched the 
AICPA/CIMA Competency 
and Learning website to 
help practitioners identify 
gaps in audit knowledge and 
develop their competencies 
by mapping their needs to 
relevant resources.

The Enhanced Oversight 
Program recently completed 
its pilot year. Subject 
matter experts evaluated 
“must-select” engagements 
(including EBP audits 
and Single Audits) on a 
surprise basis after they had 
undergone peer review.

     & auditingaccounting 
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Our general rule of thumb is if you are going to sell your book of business, it will 

be done based on a retention agreement paid out to the retiring partners over four 

or five years. If you are using salary as your retirement benefit calculator, the most 

common multiplier we run across is three times total compensation, based on the 

average of your three highest years’ salary in the last five years. 

As for ownership interest times net revenue, the most common discount we see is 15 

cents on the dollar, resulting in a net benefit of 85 cents on the dollar. The Net Annual 

Revenue (NAR) is usually an average of the last two years to reflect consistency 

of revenues, as well as to ensure games are not played inflating revenues in the 

final year before retirement. However, you also have to subtract any outstanding 

debt owed to retired partners for their benefits (not outstanding loans to operate 

the business, just those amounts still due to owners who have sold their interest in 

the firm). So, if you were a $5 million firm, with $1 million owed to a recently retired 

partner, and if the current retiring partner owned 20% of the firm, the calculation 

would be as follows:

 Average Net Annualized Revenues  $5,000,000

 Outstanding debt to retiring partners 1,000,000

 Average NAR less retirement obligations $4,000,000

 Revenue Discount   85 cents on the dollar

 Equity interest of the Retiring Owner 20%

 Retirement benefit ($4M X .85 X 20%) $680,000

In this example, the 20% owner would be entitled to $680,000, usually paid out over 

10 years, at no interest. While we see some firms pay out the benefit over seven 

years, the most common we find now is 10 years.

In addition to the retirement benefit, an owner will receive a repayment of his or her 

capital. If the firm is a partnership, then the capital account is tracked and that is the 

money the selling owner is returned. In a corporate structure, the owner will receive 

his or her percentage of ownership multiplied times the accrued net book value of 

tangible assets. Thus, it normally includes cash, marketable securities, estimated 

collectible receivables and estimated billable and collectible work in progress, with 

fixed assets adjusted to a reasonable 

market value (this is a number the firm 

and the retiring partner agree to, not 

a number that appraisers are hired to 

ascertain, as we are just trying to use a 

fair number since most firms depreciated 

their assets to zero as fast as possible 

for tax purposes) – minus all liabilities 

– except those representing deferred 

compensation obligations owed to 

retired owners.

Obviously, if we are talking about a 

sole proprietor selling his or her book 

of business, the sole proprietor keeps 

whatever cash is available after the 

dissolution of the company and its 

assets, in addition to whatever is earned 

through the sale of the book.

Although these might be viewed as 

common starting places for retirement 

benefit calculations, there are variations. 

For example, interest or guarantees, or 

shorter payouts modifying the retirement 

benefit discussed above would likely 

end up with the retiring partners being 

paid a premium. Or, if the benefits are 

set at something less than described 

above, like 60 cents on the dollar 

(without a logical and real reason for 

the extra discount) or a three-year 

average of revenues, the odds are high 

that the retiring partner is getting less 

than market. Your numbers can vary 

significantly from what I have described 

above and still be fair, depending on  

the perks.

For example, if the partner wants to 

continue working for the firm after his 

or her sale of ownership, how good or 

bad the terms of post-sale employment 

are will determine whether the entire 

retirement benefit is in line. Or, if a 

partner poorly transitions clients and the 

retirement benefit is not reduced for that 

infraction, then that can make a good 

deal bad to the buyer or a bad deal good 

to the seller. 

In the end, the information above 

assumes predominantly recurring 

revenue, strong infrastructure (trained 

people) and governance that will allow 

the firm to continue. There should be 

a system to hold remaining partners 

accountable to the firm’s strategy and 

direction. The assumption within the 

pricing of any deal other than “selling 

a book of business on retention” is 

that there is an organized firm with 

talent ready to profitably sustain it. So, 

anything short of a sustainable, profitable 

firm means the best practice fair pricing 

discussed here should be in question 

and with some downward adjustment 

under consideration.

Probably 80% of senior partners in 

firms would suggest that their firm, 

without them, is dysfunctional. It could 

be interpreted that I have just given a 

free pass to every senior owner to sell 

the firm out from under its remaining 

partners. I haven’t. If you are one of 

the senior partners getting ready to 

retire and you haven’t built anything 

sustainable, then shame on you. And 

know that you are one of the people 

who needs to be taking a discount in 

retirement benefits for lack of what you 

have built. So, if dysfunctional is how 

you would describe your firm without 

you, then fix it before you leave. That 

will not only be your legacy, but it will 

also justify you getting full benefits (not 

premium benefits, but full benefits).

Bill Reeb, CPA, CITP, CGMA, is the CEO 

of The Succession Institute, LLC. The 

Ohio Society of CPAs has established a 

collaborative effort with the Succession 

Institute to provide small firms with 

the tools they need to manage their 

practices and seamlessly transition to 

new leadership. OSCPA members can 

purchase a small firm subscription at a 

deep discount. To learn more, visit www.

ohiocpa.com/succession-institute.

practicepublic
A fair retirement benefit is the 
first key in a succession plan: 
Part two 
In the first part of this article published in our May/June 
issue, we discussed the importance of having a fair 
retirement benefit that acknowledges the contributions a 
retiring partner has made to the firm.

FAST FACTS
The Net Annual Revenue (NAR) 
is usually an average of the last 
two years to reflect consistency of 
revenues, as well as to ensure games 
are not played inflating revenues in 
the final year before retirement.

If the firm is a partnership, then the 
capital account is tracked and that is 
the money the selling owner  
is returned.

Although these might be viewed as 
common starting places for retirement 
benefit calculations, there are variations 
such as interest, guarantees, shorter 
payouts or benefits. 

There should be a system to hold 
remaining partners accountable to the 
firm’s strategy and direction.

1. 3.

2.
4.

By Bill Reeb, CPA, CITP, CGMA



By Randy R. Werner, CPA

Ransomware and cyber extortion represent 
one of today’s more malicious types of hacker 
attacks. It sneaks into computer systems, 
encrypts files and demands a ransom before 
decrypting the files. A major problem is 
ransomware does not always decrypt files 
even after the ransom is paid. Being prepared 
and taking precautions against cyber risk 
exposures such as ransomware is therefore 
essential. Otherwise, you’re at the mercy 
of criminals who prey on unprepared and 
unsuspecting businesses and individuals.

Ransom demands range from a few hundred dollars to 

several thousand, depending on the size of the victim. Not all 

ransomware attacks are reported to authorities, so estimates 

of the total amount paid over the past few years vary widely, 

ranging up to $300 million. The more notorious names among 

ransomware are CryptoLocker, CryptoWall, TorrentLocker and 

Locky, among others. Some attacks rely on software that now 

has known fixes, so a solution might be found online. However, 

other ransomware is technically advanced and has no known 

fix, except for the victim to rely on current backup files. 

The primary defense is to institute frequent backups of the 

files you do not want to lose. Some ransomware even seeks 

out backup copies of files, so best practices include creating 

multiple backups in different locations. Cloud services, or 

remote backup services, and external or USB hard drives are 

options to consider for multiple backups.

Even with backup files in place, a firm may still spend 

many hours gathering, re-entering and reconstructing data. 

Rebuilding work, such as tax returns based on the backups, 

also takes time. If personally identifiable information is 

involved, such as Social Security numbers, the firm might also 

need a professional risk assessment to determine its  

legal responsibilities. 

Such losses can sometimes be avoided by creating user 

awareness and training everyone in your firm to be extremely 

cautious about unsolicited or questionable attachments or 

hyperlinks in email messages. Training can broaden your firm’s 

prevention IQ. It also never hurts to call or contact senders to 

ask if they sent you a document before you open it. Sometimes 

ransomware enters a computer system via innocuous-looking 

Word or Excel documents. There’s a reason why people say, 

“An ounce of prevention is worth a pound of cure.” 

1. Create backup copies of all important data and 

information on a regular basis. The frequency you 

should backup depends on how often your data changes, 

and the impact on your business if you lose the data 

between the last backup and the time of loss. Store and 

secure backup copies away from your office location and 

use encryption to protect any sensitive information about 

your firm and clients. Regular backups better ensure that 

critical data is not lost in the event of a cyber-attack or 

physical incident such as a fire or flood.

2. Do not open attachments or hyperlinks. Avoid opening 

unknown links if you did not request them or if the email 

is suspicious or questionable. Do not follow instructions 

to “enable macros” or “enable content.” Many attacks 

appear to come from a trusted source or someone you 

know, as part of a social engineering scheme. A scheduled 

event, travel plans or user interests can be used to 

create what looks like a legitimate document, along with 

logos and brands to deceive users into performing an 

action such as opening a document, clicking a link or 

changing a password. The action then enables a hacker 

to commandeer accounts and launch attacks. By hovering 

your mouse over a link without clicking it, you can check 

the address for the website. If the address is for a different 

website, that’s a big red flag, as is a misspelled link. 

 

3. Strictly define user permissions and restrictions. 

This way users don’t have any more rights or access 

to a program or system than they need, also known 

as the “least privilege” concept. The same applies to 

administrators, who should not stay logged in as an 

administrator any longer than is strictly necessary. 

Excessive rights and activities can allow malware to do 

extra harm and lead to large losses of data.

4. Apply all software security updates to your computer. 

Once a software vulnerability is identified, most software 

companies automatically issue software updates. If the 

software you are using does not have an automatic update 

feature, develop a business practice to check for  

latest updates.

5. Antivirus software is a must. Antivirus companies 

constantly update virus definitions to defend computers 

against new threats, and for the most part these software 

updates are seamless to the user. Most antivirus software 

includes spyware, adware and e-mail attachment 

protection. If not, they should be deployed along with 

antivirus software.

6. Consider cyber insurance. Coverage for extortion 

expenses incurred as a result of a credible cyber extortion 

threat is a good feature, but remember paying a ransom 

does not always decrypt files.

With more devices becoming connected to the internet, it’s important to take steps toward avoiding cyber threats such as 

ransomware. Have a plan in place for mitigating threats and risks. If and when you are hit by a threat, you’ll at least be in line with 

the Boy Scout motto, “Be prepared.”

Randy R. Werner, J.D., LL.M./Tax, CPA is a loss prevention executive with CAMICO (www.camico.com). She responds to 

CAMICO loss prevention hotline inquiries and speaks to CPA groups on various topics.

Ransomware and  
cyber risk management

Loss  
Prevention Tips

FAST FACTS

Ransomware and cyber 
extortion sneak into computer 
systems, encrypts files and 
demands a ransom before 
decrypting the files. A major 
problem is ransomware does 
not always decrypt files even 
after the ransom is paid.

The primary defense  
against ransomware is to 
institute frequent backups of 
the files you do not want to 
lose, and best practice would 
be to create multiple backups 
in different locations.

Companywide training can 
help to prevent losses and 
teach everyone what to 
look out for in their email 
messages. 

Apply software security 
updates to your computer 
and use antivirus software to 
defend against new threats. 
Consider purchasing cyber 
insurance for extra protection. 

1. 2. 3. 4.

 todaytechnology
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New OSCPA Career Center helps job seekers, 
employers find the best fit By Pattie Stechschulte

Job Seekers: We are your foot in the door 

The enhanced platform is designed to serve professionals at specific career stages, from students and young professionals to 

more experienced CPAs. Targeted by topic and career level, the resources include both articles and videos that provide guidance 

for career growth and transition. 

Employers: We are bringing you the industry’s  

brightest talent

One of the most exciting features of the new Career Center is 

the employers section. The page offers beneficial tools to help 

HR professionals – or members serving in an HR role – find the 

best candidates for open accounting positions.

To help employers quickly identify the best applicants, 

OSCPA’s business development team created a series of 

customizable questionnaires. This valuable screening tool 

allows employers to present candidates with a list of questions 

during the application process that zero in on desired skills and 

experience. The questions can be weighted to allow recruiters 

to easily sift through the applicant pool and select those who 

score the highest.

Based on member feedback, employers’ greatest recruiting 

need is not in attracting new applicants, but in finding qualified 

ones. The questionnaires provide a quick way to determine a 

candidate’s level of experience. The questionnaires can also be 

downloaded and used during the interview process.

The employer section also contains helpful articles and 

videos broken into four categories – hiring and retention, HR 

resources, office culture and business leadership tips.

Enhanced features

• Access highly-qualified, professional candidates

• Fill open positions and maximize your reach with a wide 

variety of customizable posting packages

• Generate high return on recruitment advertisement 

spending

• Connect with the highly coveted passive job seeker

• Easy-to-use job posting and resume searching capabilities

• Review our resume bank of thousands of qualified 

professionals and only pay for resumes of interested 

candidates

• Manage your search with ease using our applicant tracking 

and management capabilities

• Use the Career Center’s Internal messaging system to 

store communication between you and your candidates

• Set up templates for job postings, filters, letters and 

notifications

OSCPA is committed to helping you manage your career and 

recruit top talent.

OSCPA members have a powerful new tool to help them with career 
and talent management. 
The Society this year launched a new Career Center as a way to better address the needs of today’s business environment. The 

Career Center offers on-target tools and resources to connect employers with top talent.

Enhanced features:

• Access to high quality, relevant job postings; no more 

wading through postings that aren’t applicable to your 

expertise.

• Create personalized job alerts for notifications on relevant 

job opportunities.

• Manage every aspect of your job search by uploading 

multiple resumes and cover letters, adding notes on 

employers and communicating anonymously as you like.  

• Apply anonymously – the resume bank protects 

confidential information, displayed for employers to view 

EXCEPT identity and contact information, which can 

remain confidential if needed.

• Talk with a career coach for advice anytime during the 

application, interview and acceptance process.

 featureCareer Center 
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By Jessica Salerno, OSCPA content managerFEATURE

HIRING IN THE
SOCIAL MEDIA AGE

It’s not a tale as old as time, but it is as old as 
the last 10 years: A recent college grad sends 
resumes to many companies and even gets 
called in for interviews, but is shot down  
every time.

The culprit? An embarrassing social media mistake. A 

questionable Facebook picture or controversial tweet sealed 

her fate before she even made it to salary negotiations.

“People coming out of college often haven’t thought about 

that,” said Marie-Joëlle Khouzam, partner at law firm Bricker & 

Eckler LLP. “They’ve lived in the YouTube world, and when their 

friends videotape them at a bar and then post it online no one 

thinks anything of it.”

One of Khouzam’s specialties is employment and labor law, 

and she has seen how information on the internet can affect a 

company’s hiring decisions. It’s not uncommon for recruiters 

or hiring managers to look up a candidate online to see what 

pops up.

“They sometimes look for verification that their good instinct 

about somebody they met or somebody whose resume looked 

good really passes muster,” Khouzam said.

Luckily for new grads, she said many employers might qualify 

images of college students doing what college students do 

as nothing more than“youthful indiscretion.” However, it’s still 

good practice for those who are job hunting to do a social 

media sweep and consider editing their online presence 

to remove anything inappropriate, 

sometimes even deleting their  

accounts altogether.

“I have gotten feedback from various 

clients before that they’re not interested 

in a candidate because of questionable 

materials they have found online,” said 

Chaz Hixen, director of accounting and 

finance recruiting at CMax Advisors.

However, Hixen said the employer will 

not always tell the candidate they are 

turned down because of what was found 

on the internet. Often they will give a 

“canned response,” something along the 

lines of “we decided to go in a different 

direction or are moving forward with a 

candidate that was a better fit.”

Although depending on the industry or 

demand, the content of social media 

accounts hold varying weight in the 

hiring decision.

“Some hiring managers are not looking 

at it heavily in accounting because the 

market is so competitive,” Hixen said. 

Accounting jobs are 
at an all-time premium 
right now.

“The market is very strong for that 

three-to-five-year experienced person,” 

he said. “It’s becoming so competitive 

that they might not even have time to 

do their own social media checking, 

let alone finding something that would 

change their decision if they’re interested 

in hiring a candidate that was extremely 

difficult to attract in the first place.”

Employers will avoid confirming publicly 

whether they searched the social media 

profiles of candidates, out of fear about 

legal claims. “Checking a candidate’s 

social media presence could make a 

company a target for discrimination 

if they relied on information about a 

candidate’s protected-class status in 

making a hiring decision,” Khouzam said, 

referring to factors such as race, gender, 

disability or other legally  

protected classes. 

If employers rely on information they 

wouldn’t be legally allowed to ask in 

the interview, such as an indication of 

medical or disability status, and that is 

the basis for why the candidate didn’t 

get the job, the employer could face  

a lawsuit.

For example, in C. Martin Gaskell v. 

University of Kentucky, the school 

factored in a top candidate’s religious 

views shown on his website when 

rejecting him for a position in 2010. After 

the applicant sued the university, the 

court rejected the school’s argument 

that the applicant’s religious views on 

evolution would compromise his role as 

a scientist. The school ultimately settled 

shortly before trial for $125,000.

Social media sites aren’t the only way 

for employers to dig up dirt. Criminal 

background checks can be done online 

for as little as $20, but that doesn’t  

mean everything in those checks is  

factually correct.  

There’s a lot of 
misinformation out 
there. I would be very, 
very cautious about 
using information 
I find online about 
somebody.

Khouzam referenced the Fair Credit 

Reporting Act, which governs how 

an employer can handle information 

obtained by credit reporting agencies. 

Using third party vendors means 

a credit reporting agency can only 

obtain information when the applicant 

has signed a consent form. But if the 

background check is done in-house, 

the hiring company does not require a 

consent form to be signed. However, 

Khouzam warned that if the CFO or HR 

person doing the background check 

isn’t trained in that area, they might not 

”

”

Chaz Hixen

Marie-Joëlle Khouzam

“

“
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fully understand the information they 

receive or know what they are or are 

not permitted to rely on. For example, 

information about arrests, even if it is 

in a “public” record, cannot be relied 

upon in making a hiring decision. Even 

information about convictions can 

only be considered if there is sufficient 

indication that there is a business 

necessity (i.e.¸it relates to the position 

being applied for, it is recent enough 

to warrant consideration, and an 

individualized inquiry has been made 

about the relationship between the 

occurrence and the position).

The days of employers asking for social 

media passwords to get into applicant’s 

accounts are long gone, although 

occasionally it still happens. Legislation 

has been introduced or is pending 

in numerous states that prohibits 

employers from requiring or requesting 

passwords to obtain access to social 

media accounts of employees.

“On one hand, people post content 

online that they clearly want people 

to see,” Khouzam said. “On the other 

hand, if they’re smart and have limited 

their security settings to just family and 

friends, they certainly didn’t intend for an 

employer or other unauthorized persons 

to find what they’re doing in their off 

time.”

There’s also the issue of an employer 

doing too little research. If an employee 

who posts sexually aggressive content 

online assaults a coworker shortly after 

being hired, that could potentially give 

rise to a negligent hiring claim based on 

the employer’s failure to sufficiently vet 

the applicant. Nonetheless, Khouzam 

notes she is not convinced that the 

courts are going to put that additional 

level of obligation on an employer, 

because doing so comes with many risks 

for the employer, such as the ones noted 

above. 

“It really is a balancing act,” she said. “I 

agree you have to do due diligence, but 

where do you draw the line?”

When doing background research on a 

potential candidate, Khouzam suggested 

employers ask candidates about gaps in 

unemployment, and verify any degrees 

or certifications they claim to have that 

may be needed for the position.

In today’s virtually obsessed world, 

employers and job seekers would be 

wise to tread lightly.

  

“The internet is a strange and mysterious 

thing,” Khouzam said. “Seemingly 

harmless things can come back to haunt 

you years later.”

Hopefully you never find yourself in a legal battle over social media 
use, but not everyone is so lucky. Here are some recent employment 
cases involving social media:

Reese v. Department of Interior – An applicant filed a claim with the Equal 

Employment Opportunity Commission alleging she wasn’t hired due to age 

discrimination, and that the employer’s recruitment specifically through the use of 

Facebook was discriminating against older workers who do not use social  

media sites.

Yancy v. U.S. Airways – An employee of an airline sued her employer for 

discrimination when a coworker took a provocative picture of her and posted it on his 

Facebook page, alleging she had been subjected to sexual harassment.

Three D, LLC (Triple Play) – A sports bar fired two employees after negative 

comments they made about their employer on Facebook. The National Labor 

Relations Board found that the sports bar had violated federal labor law regarding 

employees’ right to engage in protected, concerted activity under the National Labor 

Relations Act.

SOCIAL MEDIA AND THE WORKPLACE

”

The internet is  
a strange and 
mysterious  
thing. Marie-Joëlle Khouzam

“
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• Cost Segregation  

•  Energy Efficiency  

Certifications ( 179D)  

•  New IRS Repair v.  

Capitalization

DO YOU HAVE INCOME TAX DEDUCTIONS  
HIDING IN YOUR BUILDING?

Make A Lasting Impression
Attend an OSCPA networking event
Networking isn’t just about putting yourself out there and passing out 
business cards. It’s about making social connections to help you grow 
personally and professionally.

Start connecting today!
To register, visit 
store.ohiocpa.com 
or call Member Services at 
800.686.2727

DATE EVENT LOCATION ID #

July 28
YCPA/OSCPA Connect! CPE & the 
Dayton Dragons

Dayton 49549

Aug 2
OSCPA Connect! CPE & Cincinnati 
Reds Game

Cincinnati 49724

Aug 18
OSCPA Connect! CPE & Cleveland 
Indians Game

Cleveland 49726

Aug 25
YCPA Connect! Dream Big Lunch with John 
Lowe, Jeni’s Ice Cream

Columbus 49568

Aug 25
YCPA Connect! Mix & Mingle at the Toledo 
Mudhens Game

Toledo 48898

Sign up in the OSCPA Store at store.ohiocpa.com
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OSCPA recently added Sageworks as a new Preferred 

Solutions Partner. Sageworks is a financial information 

company that provides accounting, risk management, financial 

analysis and business valuation technology solutions to 

financial services firms.  

Sageworks can help firms differentiate, streamline processes 

and build a stronger advisory practice with ProfitCents and 

Sageworks Valuation Solution:  

• ProfitCents is designed to help accounting firms 

differentiate themselves, build client relationships, provide 

more advisory services and perform core accounting 

functions within an easy-to-use software solution.  

profitcents.com/default.aspx

• Sageworks Valuation Solution streamlines the valuation 

process, modeled after SSVS No. 1 standards. Generate 

customized reports and scale existing firm processes to 

increase profitability and create growth opportunities. 

valuation.sageworks.com

OSCPA members can save! Call 866-603-7029 or email 

sales@sageworks.com and mention that you are a member 

of OSCPA to receive a 20% discount on both ProfitCents and 

Sageworks Valuation Solution.

Paychex is the leading provider of payroll, payroll tax, human 

resource and benefits outsourcing solutions for small- to 

medium-sized businesses, providing clients the security of 

being a national company, while still being able to provide the 

trustworthy relationships at local level. 

Members are now eligible for unique benefits for both 

their organization and clients. OSCPA member firms can 

enjoy free payroll processing (for up to 50 employees) upon 

subscribing to the CPA Member Program, providing clients 

401(k) recordkeeping service at a highly reduced rate and over 

5,200 fund choices with the comfort of working with an existing 

financial advisor. 

• Members can save their clients’ money!  

Clients referred by OSCPA members will receive:

- One month of free payroll processing

- Six-month, money-back guarantee

- 401(k) recordkeeping discount

• Paychex, Inc., offers 401(k) plan recordkeeping, section 

125 plans, a professional employer organization, time and 

attendance solutions and other administrative services  

for businesses.

• In addition, OSCPA members have exclusive access to  

a variety of Paychex’ highly-regarded CPA tools at  

no charge.

OSCPA members can call 877.534.4198 for more information.

PPO    RTUNITY
It’s what the CGMA® designation stands for
Officially, it’s Chartered Global Management Accountant®. Established 
by AICPA and CIMA, two of the world’s most prestigious accounting 

bodies, the CGMA designation represents accomplished 
professionals who drive and deliver business success, worldwide.

Find out more at cgma.org
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Proud to 
support 
ACAP-Ohio
and its mission to inspire 
future business leaders.

         partners
preferred
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Butch Rogers, CPA Dale Bradford Eric Meeks, CPA Michelle McCue, CPA Becca Davis Tracey Holecek, CPA

AKRON
Joseph Blaha, CPA, has recently been hired as audit supervisor at Bober Markey Federovich.

Deborah Defer of BDO USA, LLP has recently been named a recipient of Insightful Accountant’s 2016 Top 100 ProAdvisors®.  

Rachel Mancini has recently been hired as staff accountant at Bober Markey Federovich.

Michelle L. McCue, CPA, has recently been hired as a manager at Bober Markey Federovich. 

CINCINNATI
Eric Meeks, CPA, of Meeks Law Firm has been selected as the Audit Committee Chair of The Florida Bar for the current Bar year.

COLUMBUS
GBQ recently opened an office in Chicago. 

Tracey Holecek, CPA, has been promoted to director client services at Kaiser Consulting.

CLEVELAND
Dale Bradford, Esq., has recently joined the Real Estate and 

Construction group at Skoda Minotti.

Grant Deprey, CPA, and Terry LaCorte, CPA, have been 

promoted to directors at Hartland.

Soraya Edmonds has recently been hired as office assistant at 

Skoda Minotti.

Maureen Leneghan, CPA, has been promoted to senior 

associate at Hartland.

Tony Micheli, CPA, has been promoted to managing director 

at Hartland.

James Pruce, CPA, CFP, has been promoted to senior 

managing director at Hartland and has become a shareholder 

at the firm.

DUBLIN 

Brent Ardit, CPA, and Becca Davis of Rea & Associates 

recently completed Leadership Dublin, an eight month long 

leadership program.

Becca Davis of Rea & Associates was named to the 

Association for Accounting Marketing’s board of directors.

WOOSTER
Robert “Butch” Rogers, CPA, CGMA, of RBR Consulting 

& Training, LLC has earned his APA® certification from The 

Council of Petroleum Accountants Societies, Inc.

NEW
tracks &
content!

Find the right content for your organization, 
whatever your size

August 26, 2016 | Columbus
Product ID: In Person #49018 or Webcast #49019

• Discover how the new standards on leases and 
fi nancial instruments will impact your organization.

• Explore key risk areas for fi nancial institutions.
• Pick up proven strategies and technologies for 

combating cybercrime.
• Discuss critical components of the new revenue 

recognition standard.
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Building future CPAs starts with ACAP-Ohio

“But what do you actually do all day?” asked 
ACAP-Ohio student Alexander Ushry to a 
CPA, saying out loud what a lot of high school 
students probably wonder when they think 
about a career in accounting.

It’s that type of uncertainty that ACAP-Ohio is designed to 

clear up, and judging from the results of the program, now in 

its 21st year, it works.

Each June, 45 minority high school students from across 

Ohio gather at The Ohio State University’s Fisher College of 

Business for an immersive week-long experience in all things 

accounting and business.

“It’s my first big experience on a campus,” said Tyler Johnson, 

a student from Grove City. “You have all of these different 

speakers that have accomplished so much in their lives, and 

they’re talking to us and spreading their message. It’s  

really interesting.”

The students meet with CPAs in public accounting and 

industry, learn professional skills and participate in a case 

study competition. By the end of the program, many students 

are convinced that accounting is the career path to pursue.

“I never knew there were so many opportunities in accounting,” 

said Lawrence Arthur, a student from Columbus. “I always 

thought the typical stereotype that accountants sit down and 

crunch numbers and do taxes, but there are so many different 

things you can do.”

Students had a lot of questions about what it takes to succeed 

in the industry. Some were concerned that accountants 

work alone, a myth Plante Moran’s campus recruiter Jennifer 

DiCesare quickly put to rest.

“I want to see someone who has a desire to keep learning,” 

DiCesare said. “You don’t have to be the loudest personality, 

but you do need to feel comfortable in team situations. You 

have to like to collaborate and work with other smart people.”

Beyond educating students about accounting career 

possibilities, ACAP-Ohio motivates students to develop a plan 

for professional success. Kenya Watts, CPA, spoke about 

finding a mentor, doing what you love and finding gratitude, 

even during challenging personal and professional moments.

Speakers and sponsors return year after year because they see 

the difference ACAP-Ohio makes in the lives of students.

The Ohio CPA Foundation is a 501(c)(3) organization that funds 

scholarships and programs that raise awareness for accounting 

and CPA careers. You can help build the pipeline of future 

CPAs by donating to The Ohio CPA Foundation. Learn more at 

www.ohiocpafoundation.org.

By Jennifer Rieman, CAE, 
manager, public relations

THANK YOU TO OUR 2016 ACAP-OHIO SPONSORS!

Reporting Group 2 - it’s your year!

Visit store.ohiocpa.com today!

Take the stress out of reporting – plan 

your CPE now! 

Search the OSCPA Store and fi nd 

courses by topic, date, location 

or format. 

In a hurry to get CPE? Browse our 

On-Demand catalog for convenient 

CPE available whenever you are.

CPA Foundation
The Ohio

RSM supports The Ohio CPA Foundation

RSM US LLP has joined the list of prestigious firms and 

companies committed to the work of The Ohio CPA 

Foundation. With a generous, five-year gift, the firm joins a long 

list of partners striving to build the pipeline of future CPAs.

“Attracting, retaining and continually developing a diverse team 

lies at the heart of who we are at RSM,” said Jay Moeller, CPA, 

partner. “The Foundation’s focus on attracting students to the 

profession coupled with a focus on diversity and inclusion is a 

perfect fit for our firm and what we’re trying to do.”

A gift to the Foundation’s Annual Fund Campaign directly 

supports pipeline initiatives that guide students on the path 

to the CPA profession. Moeller encourages other firms and 

individuals to follow RSM’s lead and give generously.
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The list of new members and affiliates is available 
on The Ohio Society of CPAs’ website at  
www.ohiocpa.com/quick-links/about-oscpa

993

190

new members and affiliates 
applied in April

new members and affiliates 
applied in May

powerful solutions | glowing results

Contact us today to brighten up your  
workers’ compensation savings potential!

800.825.6755   |   www.compmgt.com Visit www.ohiocpa.com/ondemand today!

On-Demand: 
Quality learning 
for your busy l i fe

• Stay current with timely 

material on the topics 

you need most.

• Discover bite-sized 

micro-learning in segments 

as short as 10 minutes.

• Access courses on a 

variety of topics and skil l 

levels from any computer 

or mobile device.

• Enjoy the convenience 

of starting, stopping and 

resuming courses wherever 

and whenever you want.

• Start earning credits now and 

avoid the year-end crunch.

A new voice for women CPAs
Women CPAs have equaled the number of 
men in the profession for over 20 years. But 
only 19% hold executive positions in public 
accounting. Cultural trends and the lack of 
fully dimensional leadership models are just 
part of the challenge. But a rapidly retiring 
workforce demands that organizations 
make the advancement of women a top 
priority for future success.

Join the conversation on LinkedIn!

The Women’s Initiatives Group explores:

 Leadership development best practices
 Career models for success
 Realistic work/life integration and more!

Stay tuned for regional networking events this year!

Visit http://tinyurl.com/oscpawomensinitiative 
or call CPAnswers at 888.959.1212.

A new voice for women CPAs
Women CPAs have equaled the number of 
men in the profession for almost 20 years but 
account for only 14.3% of Executive Officer 
positions in business and industry and 19% 
of partners in CPA firms nationwide. Cultural 
trends and the lack of fully dimensional 
leadership models are just part of the challenge. 
But a rapidly retiring workforce demands that 
organizations make the advancement of women 
a top priority for future success.

Join the conversation         OSCPA Women’s Initiative 
The Women’s Initiatives Group explores:

 Leadership development best practices
 Career models for success
 Realistic work/life integration and more!

Stay tuned for regional networking events this year!

Visit http://www.ohiocpa.com/news-interests/
communities/women’s-initiatives
or call CPAnswers at 800-686-2727.

A voice for women CPAs
Women CPAs have equaled the number of 
men in the profession for almost 20 years but 
account for only 14.3% of Executive Officer 
positions in business and industry and 19% 
of partners in CPA firms nationwide. Cultural 
trends and the lack of fully dimensional 
leadership models are just part of the challenge. 
But a rapidly retiring workforce demands that 
organizations make the advancement of women 
a top priority for future success.

Join the conversation in the OSCPA Women’s 
Initiative’s Group on Linkedin 
The Women’s Initiatives Group explores:

 Leadership development best practices.
 Career models for success.
 Realistic work/life integration and more!

Stay tuned for regional networking events this year!

and affiliates
New members
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Your $50 dues check-off contribution ensures that students understand the 

bene� ts of becoming a CPA through programs like ACAP-Ohio, Student 

Ambassadors and High School Accounting Career Days. 

When you pay your OSCPA membership dues, please check 

off for The Ohio CPA Foundation. Or, contribute now at 

www.OhioCPAFoundation.org. Your gift will make a difference! 

Shaping the future of the profession...
one student at a time.

A c c o u n t i n g  C a r e e r s

A w a r e n e s s  P r o g r a m

The Ohio 
CPA Foundation

Check off  on your 
OSCPA dues statement for

For more information or to make your contribution online, please visit www.OhioCPAFoundation.org.

From leadership and management courses to technical topics and 
professional ethics, we help your team build mastery. Achieve excellence with 
OSCPA’s Customized Learning Solutions. We offer quality learning 
designed to meet your organization’s unique needs. 

EXCELLENCE  |  COLLABORATION  |  COMMITMENT  |  CONVENIENCE

EXCELLENCE BEGINS 
WITH MASTERY

For more information, contact Tiffany Crosby at tcrosby@ohiocpa.com.

Advance
Fuel your future

Advance your strategic mindset as OSCPA 

President & CEO Scott Wiley looks beyond 

the horizon to help you identify and capitalize 

on emerging trends and opportunities. This 

program helps you envision what can be by 

challenging your thinking and encouraging 

you to explore a new approach to succeeding 

in today’s increasingly complex and global 

business environment. Learn more at 

ohiocpa.com/advance.

SAVE THE DATE

Coming in September! - 2 hours of On-Demand complimentary Advance programming

Fall Advance Program Dates
Nov 2 Cleveland East 8:00-11:30 am

Nov 2 Cleveland West 2:00-5:30 pm

Nov 3 Toledo 8:00-11:30 am

Nov 3 Findlay 2:00-5:30 pm

Nov 4 Columbus 8:00-11:30 am

Nov 7 Cincinnati East 8:00-11:30 am

Nov 7 Cincinnati North 2:00-5:30 pm

Nov 8 Dayton 8:00-11:30 am

Nov 10 Akron 9:00 am-12:30 pm

Nov 11 Columbus 8:00-11:30 am
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REGISTRATION INFORMATION

Full Name:  ____________________________________________________

Member ID  ____________________________________________________
(Your member ID is located in the upper left of the mailing label on the front cover)

Email: ________________________________________________________

Business Name: _________________________________________________

Business Address:  _______________________________________________

City: _______________________________ State: _____ Zip: ____________

Telephone: _____________________________________________________

PAYMENT INFORMATION
 CHECK ENCLOSED: Make checks payable to The Ohio Society of CPAs 

CREDIT CARD TYPE:  PERSONAL CARD   FIRM CARD
 Visa  MasterCard  American Express  Discover  

Credit Card #: __________________________________________________  

Expiration Date: _________________________________________________

Name on Card: __________________________________________________

Are you . . . (check all that apply)

 Member of The Ohio Society of CPAs  Nonmember 
 Membership pending (Ohio Society)  Other state society member

No matter your location or the time of day, 
you can gain CPE credit. How? Through the 
self-assessment exam provided in every 
issue of CPA Voice. It’s so convenient and 
portable you can take it anywhere and 
anytime. Simply answer the 12 required 
questions on page 31 based on content in 
CPA Voice and submit your answers to The 
Ohio Society of CPAs. Receive a grade of 
70% or better and earn one hour of CPE 
credit in specialized knowledge. 

Costs
Members  $25
Nonmembers   $40

Exams remain available online – and may be completed 
for CPE – through the same month of the following 
calendar year.

Online Instructions
1. Go to https://store.ohiocpa.com. Log in to receive  

the member rate.
2. Click on “Voice Self Assessments.” This will provide 

links to all active exams through the OSCPA Store.
3. Purchase the exam. 
4. When you are ready to take the exam log in to the 

OSCPA Store and click “current registrations,”  
click on “visit classroom,” and then click “take quiz.”

5. Be sure to print the automatic confirmation page  
for your records.

Print Instructions
1. Take the exam as an open-book test, recording 

your answers on the answer sheet by filling in the 
appropriate circle (pen or pencil is fine).

2. Then, fill out the registration information and payment 
information. Payment must be submitted with the 
exam. Please print clearly.

3. Mail this page, along with your payment, in an 
envelope to: The Ohio Society of CPAs CPA Voice 
Exam, 4249 Easton Way, Suite 150, Columbus, OH 
43219. Fax to 614.764.5880.

Self-Assessment Exam Results
The Ohio Society sends results for print exam 
submissions via email if an email address is provided on 
the form. Respondents taking the exam online receive 
their results immediately. Respondents who pass with 
a grade of 70% or better receive one hour of CPE 
credit in specialized knowledge, as approved by the 
Accountancy Board of Ohio.

 www.ohiocpa.com

ANSWER SHEET
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ACA filing requirements
1. What series of forms are used by the IRS to determine 
which individual taxpayers have minimal essential 
coverage as required by the Affordable Care Act and 
to determine whether the individual is subject to the 
mandate penalty under Code 6055?
A. The A Series
B. The B Series
C. The C Series
D. The D Series

2. How will the IRS use the “C series” forms? To 
determine which applicable large employers…
A. offer health coverage.
B. will be charged the employee mandate penalty.
C. will be charged the employer mandate penalty.
D. Answer A and C are both correct.

3. In Notice 2016-4, the IRS extended the deadline 
for 2015 ACA informational reporting. This notice 
established the following due date for individual 
participant statements:
A. April 1, 2016.
B. April 15, 2016.
C. March 31, 2016.
D. June 30, 2016.

4. The Advance Premium Tax Credit is paid to qualified 
individuals whose household income is below _____ of 
the federal poverty limit.
A. 500%
B. 300%
C. 200%
D. 400%

Enhancing audit quality update - The profession  
takes charge
5. Which of the following was not mentioned in the 
article as a step the profession is currently taking to 
improve audit quality?
A. Taking steps to test higher level cognitive skills on the 
    CPA exam. 
B. Developing toolkits to help small accounting firms  
     implement quality control standards.
C. Requiring CPAs to obtain minimum levels of continuing 
     education each year.
D. Having subject matter experts review must-select 
     engagements on a surprise basis after the completion of 
     the peer review.

6. The AICPA/CIMA Competency and Learning website 
is available to help practitioners identify gaps in audit 
knowledge and to help them develop their competencies 
by mapping their needs to relevant resources. This 
website includes competency frameworks for:
A. performing bank and saving and loan audits.
B. performing compilation and review services. 
C. performing first year audits for newly obtained clients.
D. performing employee benefit and government audits.

7. To improve the completeness of the peer review 
population, the AICPA has started to gather: 
A. Employer Identification Numbers from all firms enrolled in  

  the peer review process.
B. individual client lists from all firms enrolled in the peer 

  review process.
C. information from other accounting firms about the clients 

  serviced by practitioners operating in overlapping service 
  regions.

D. background checks for all engagement partners. 

8. Peer reviews of “must select” engagements 
by subject matter experts found that ___% of 
the engagements failed to conform to applicable 
professional standards in all material respects. 
A. 10%
B. 25%
C. 65%
D. 44%

A fair retirement benefit is the first key in a  
succession plan: part two 
9. Common multipliers used in determining retirement 
benefits include:
A. Two times total compensation, with total compensation 

  equaling the average of the three highest years’ salary 
  over the past five years.  

B. Three times total compensation, with total 
  compensation equaling the average of the three highest 
  years’ salary over the past five years.  

C. 85% of the firm’s average net revenue over the prior 
  two years factoring in the retiring partner’s ownership 
  interest and netted for the retiring partner’s share of the 
  outstanding debt owed to retired partners.

D. Both B and C are correct answers
    
10. All payments to retired partners are predicated on:
A. their legal enforceability. 
B. recurring revenue, strong infrastructure and governance 

  that will enable a firm to continue and prosper.
C. who retires first and how much they are paid for their 

  interests. 
D. the firm’s ability to retain the retired partner’s clients 

  over the long-run.

Ransomware and cyber risk management
11. Which of the following are considered appropriate 
tools to create back up files?
A. Cloud services
B. Remote back up services
C. External hard drives
D. All of the above

12. Which of the following loss prevention tips are 
recommended by the article?
A. Create backup copies of all important data and 

  information.
B. Only open attachments and hyperlinks addressed to 

  you or your firm.
C. Allow open access to computers to assure more 

  frequent updates.
D. Antivirus software is a must; spyware, adware and 

  e-mail attachment protection is optional.

CPA

VOICE Self-Assessment Exam

The Ohio Society of Certified Public Accountants
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CLASSIFIED

Thinking of retirement or a career change?

Naab Consulting has been assisting sellers of accounting and tax practices in Ohio since 1997. We specialize in selling only 

accounting practices and understand the market. We offer no-obligation, confidential on-site personal consultations to discuss 

your situation personally. We offer a large database full of qualified buyers, financing for your buyer and confidentiality throughout 

the entire process. 

If you like the idea of an experienced professional to guide you through the selling process, please contact us today at 

888.726.6282 or Retire@NaabConsulting.com. Mention promo code #24 for additional incentives. 

Naab Consulting

Accounting Practices for Sale

CPA Review

CPA Practice looking for mergers

Accounting Practice Sales specializes in the sale of CPA firms and accounting & tax practices. Our marketing and consulting 

services are focused exclusively on the accounting professional. We provide guidance and assistance in selling your practice, 

merging with another firm, establishing a practice continuation plan, growing an existing business or acquiring a new practice.

OHIO CPA Practices Available for sale
•   Central – Columbus / Worthington – revenue $315k

•   Central – Columbus / Worthington – revenue $2,000k

•   Northeast – Ashtabula County – revenue $135k

•   Northeast – southwest of Cleveland – revenue $370k

•   Southwest – northeast Cincinnati area – revenue $345k

•   Southwest – western Cincinnati area – revenue $650k

•   Southwest – east of Cincinnati area – revenue $400k

•   West – north of Dayton area – revenue $1500k

•   West – northwest of Dayton – revenue $1,280k

Gleim CPA Review. Members of the Ohio Society of CPAs receive an exclusive 20% discount on Gleim CPA Review. Simply visit 

the OSCPA member page or call 800.874.5346 to learn more about Gleim CPA Review.

Gleim has helped millions of candidates pass their accounting certification exams since 1974. Authored by professional educators, 

the Gliem CPA Review System gives you all the tools you need to pass the CPA Exam.

The Gleim Premium CPA Review includes exclusive access to our team of experts, over 100 hours of videos, the largest test bank 

in the industry, and a true Access Until You Pass® Guarantee.

Did you know that we have an entire team dedicated to providing you with exam guidance through your study process? Contact 

our team today to learn why Gleim has been trusted by CPA Exam candidates for over 40 years.

Retirement minded CPA looking to merge with younger CPA with eventual sale of practice. The practice has been located in West 

Chester, Ohio for 20+ years. Revenues exceeds $300,000 with approximately 50% tax and 50% in compilations/reviews.  The firm 

presently has three full time employees.  Please send responses and inquires to sales@ohiocpa.com.

Visit www.AccountingPracticeSales.com to inquire on details. Or call 800.272.7355 ext 3.

Do you need an exit strategy or 

practice continuation plan?

Are you thinking of selling?

If so, please contact us for a 

FREE, no obligation consultation 

and business valuation.  

E-mail steve@APSmidwest.com 

or call 1.800.272.7355.

THE OHIO SOCIETY OF CPAs 
2016-2017 EXECUTIVE BOARD

DIRECTORS

CHAIR OF THE BOARD
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Focus 
on what matters

2016 OSCPA 
Accounting 
Shows

Explore new topics and tracks that let you focus on the 
issues relevant to your work, including learning paths for:

Plus, brush up on the fundamentals with sessions on accounting 
and auditing, tax compliance, and professional standards.

• Human Resources
• Financial Planning & Analysis
• Professional Skills

• Tax Planning
• Technology
• Business & Industry

COLUMBUS
Nov. 9-10
7:45 a.m. - 4:50 p.m.
Nationwide Hotel 
& Conference Center
In Person Product #48975
Webcast Product #48980

CLEVELAND
Oct. 19-20
7:45 a.m. - 4:50 p.m.
I-X Center
In Person Product #48965

CINCINNATI
Sept. 20-21
7:45 a.m. - 4:50 p.m.
Sharonville Convention Center
In Person Product #48962

For more information or to register, visit store.ohiocpa.com or contact your Member Service Center at OSCPA@ohiocpa.com or 800.686.2727.

Single day registrations available both live and via webcast.


