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Accounting Shows

Hone your skills and broaden your knowledge of emerging disciplines through general updates and 
specialized content at these two-day, multi-track events.

Download a digital copy of OSCPA’s course catalog, the Society Link, for event information.

Or search the OSCPA store at to browse by topic, format or location.

The 2018 OSCPA Signature Events bring together topics, people and solutions that will keep you ahead 
of the exciting changes that are revolutionizing the profession. Experience engaging and interactive 
learning, expand your professional network, and explore cutting-edge business solutions—all while 
earning the CPE you need to stay on top of your game.

Are you prepared to help 

TRANSFORM 
THE ACCOUNTING INDUSTRY?

Fall Core Conferences

Get current on key updates and signifi cant changes at these one-day, multi-track events offering up to 
8 hours of CPE.

Sector Events

Get the targeted learning you need in specifi c complex practice areas and niche industries.

Date Title Product #

9/26 - 9/27 Cincinnati Accounting Show 51318

10/17 - 10/18 Cleveland Accounting Show 51320

11/8 - 11/9 Columbus Accounting Show (webcast available) 51321

Date Title Product #

9/18 Akron Fall CPE Conference 51598

11/16 Dayton Fall CPE Conference 51595

12/13 Northeast Ohio Fall CPE Conference 51596

12/18 Northwest Ohio CPE Conference (Toledo) 51597

Date Title Product #

6/14 Columbus Not-for-profi t Conference (webcast available) 51592

6/21 Cleveland Not-for-profi t Conference 51594

8/24 Financial Institutions Conference 51818

8/28 Accounting Technology Conference 51393

10/24 Health Care Summit 51601

12/10 - 12/11 Mega Tax Conference (webcast available) 51523
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Last year, I shared with you that OSCPA convened CPAs and business 

leaders from around the state to create a Diversity + Inclusion Task Force. 

Through the hard work and engagement of that group, we put forward 

a strategic plan to take OSCPA’s D+I commitment to the next level. 

This plan aligns with a D+I framework of three focus areas: Leadership, 

Workforce Development and Business Development. Here’s what our 

team has been working on:

Leadership 

As a part of our efforts to lead a better business environment in Ohio, OSCPA joined more than 200 other 

businesses and organizations in the Ohio Business Competes Coalition. The Coalition is a non-partisan group of 

businesses committed to achieving nondiscrimination policies at the state level in order to attract the best talent, 

and to grow Ohio’s economy. In March, the Executive Board voted to formally support House Bill 160 following the 

unanimous recommendation of the Society’s Government Relations Advisory Committee. This legislation seeks to 

expand Ohio’s civil rights laws to provide statewide legal protections for gender identity or expression, and sexual 

orientation to the currently protected classes of race, color, religion, sex, age, ancestry, national origin or disability. 

Workforce Development 

Our STRIVE initiative engages and retains underrepresented high school, college and graduate students in the 

accounting careers pipeline through targeted programming. New this year is CPA Camp, which is a program for 

students in the Cleveland area. These programs enhance the pipeline to the profession, which ultimately fosters a 

more diverse workforce and leadership pool in Ohio.

Business Development 

OSCPA raises the visibility of CPAs and their employers as D+I champions. We highlight initiatives that better our 

community, like the KPMG PhD Project. We amplify the voices of our members to highlight the vast diversity in our 

field through content like our CPAs of Ohio series. We will continue to convene and share resources that will benefit 

our community.

While OSCPA has long acknowledged D+I as the “right thing to do,” we also recognize the business advantage of 

implementing this strategic priority. With disruption and change as the new normal in this ever-globalizing world, 

organizations must take on the important task of diversifying to stay relevant. We are serious about our role in 

helping position this profession locally, nationally and beyond to attract and retain a talented workforce that meets 

the demands of today and tomorrow’s economy, and to help CPAs and their employers be successful in that 

economy. We firmly believe that diversity and inclusion is an essential part of that work.

Diversity and inclusion  
are business imperatives

 from our CEO
a word

Complimentary access to Advance, a dynamic 
program designed to help you succeed in today’s 
complex business environment.

Buy one or more Special Interest Sections and get 
one FREE.

Or contact your Member Service Center at 
OSCPA@ohiocpa.com or 800.686.2727.

INVEST IN YOURSELF
RENEW YOUR MEMBERSHIP TODAY!

Impactful advocacy on issues that matter most 
to you.

A powerful gateway to career advancement and 
talent management.

Quality learning options to help hone your skills.

Proven business solutions that save you time 
and money.

Essential resources to solve your biggest challenges.

•

• •

•

•
•

•

Value-Added Benefi tsThe Ohio Society of CPAs is committed 
to educating, equipping and inspiring you to 
advance the state of business by providing:

Login at:

ohiocpa.com/renew18
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While we have made a measurable amount of progress in our strategic efforts, there is still much work to be done. We are 

committed to building an inclusive profession that values and attracts the best talent and achieves results that are on par 

with that. I hope you’ll join us in this endeavor.

Do you know a CPA or employer who is a D+I champion? I’d love to hear about their work.

SCOTT D. WILEY
President and CEO

swiley@ohiocpa.com  |  614.321.2218 (o�  ce)  |  614.546.9430 (cell)
Twitter: @ScottDWiley  |  LinkedIn: www.linkedin.com/in/scottwileycae
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Buy one or more Special Interest Sections and get 
one FREE.

Or contact your Member Service Center at 
OSCPA@ohiocpa.com or 800.686.2727.

INVEST IN YOURSELF
RENEW YOUR MEMBERSHIP TODAY!

Impactful advocacy on issues that matter most 
to you.

A powerful gateway to career advancement and 
talent management.

Quality learning options to help hone your skills.

Proven business solutions that save you time 
and money.

Essential resources to solve your biggest challenges.

•

• •

•

•
•

•

Value-Added Benefi tsThe Ohio Society of CPAs is committed 
to educating, equipping and inspiring you to 
advance the state of business by providing:

Login at:
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“When did CPAs start winking at responsibility?” asked the 

caller. Frustrated with the quality of work he had acquired from 

multiple prior accountants, the member challenged OSCPA to 

get the topic in front of the membership. Challenge accepted. 

“I love my clients, but I’m not going to put my certificate on the 

line for them,” he said.

We talk about professional ethics and a responsibility to 

the public as hallmarks of the CPA profession, but have 

these terms retained current value and resonance – are they 

something we refer to today in real-time decision making? I like 

to believe so, but in an environment where we are increasingly 

competing with services unbound by the “constraints” 

You’re not alone if you searched for the term “lack of candor” in recent 
weeks trying to decipher national news. Somewhat subjective, a lack of 
candor could involve failing to disclose complete information resulting in 
a misrepresentation (with or without intent). This standard to which the 
nation’s intelligence and security employees are held reminded me of 
the CPA’s standard of professional responsibility, brought into question 
in a recent call with a member.

FEATURE

By Laura Hay, CPA, CAE

CPA  
RESPONSIBILITY 
today
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of professional standards, how is the commitment of a 

professional reinforced?

The primary professional standard in question is Integrity,  

found in the rules of the conduct of the AICPA and OSCPA  

(ET 0.300.040,) and the Accountancy Board of Ohio  

(OAC 4701-9-01). 

“To me, integrity is something greater than honesty,” noted 

Lynn Nichols, CPA, who often works with members sorting 

out situational dilemmas. “It involves not only refusing to be 

associated with information the CPA knows is misleading, 

but also not failing to ask the discerning question when the 

CPA knows the question should be asked, and not failing to 

volunteer important information that is known.”

“Where CPAs are most frequently getting into trouble is when 

providing services that are neither attest nor compliance, 

and are therefore 'not regulated'," added Nichols. “In that 

situation, the practitioner may rationalize that they have no 

official professional responsibility with regard to the client 

or employer’s information; but that responsibility lives in the 

Integrity rule, particularly in ‘subordination of judgment,’ a  

term that’s referenced in multiple professional standards.”  

(ET 1.130.020)

“Simply put, subordination of judgment is when the client or 

employer asks you to do something wrong, you know that it’s 

wrong, and the client or employer tells you to do it anyway. 

Believing that you’ve circumvented subordination of judgment 

because you’re providing a service that does not require a 

CELEBRATING

THE REGION’S LEADING INCOME TAX REDUCTION EXPERTS

Call Craig Miller  Cleveland 440.892.3339 / Columbus 614.949.4185  
 Detroit 248.752.7433 / www.costsegexperts.com

ACCELERATE DEPRECIATION AND SHIELD INCOME TAXES NOW

15 OF COST SEGREGATION

YEARS 2002-2017

• Cost Segregation

•  Energy Efficiency 
Certifications (179D)

•  New IRS Repair v.  
Capitalization
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professional assertion is an absurd defense.”

“Conforming to the client or employer’s desires to the 

subordination of your own judgment compromises your 

integrity and you are no longer abiding by professional 

standards,” Nichols said.

An additional rule that applies to all CPA services is the 

requirement for Due Care, referenced throughout multiple 

professional standards (ET 0.300.060; OAC 4701-09-02). 

“I’d call that ‘not cutting corners,’” Nichols said, “applying a 

standard of care and conscientiousness to all of the work  

we perform.”

Due care requires application of the same degree of 

diligence, skill, and competence that would be exercised by a 

reasonable, qualified member of the profession. And due care 

requires integrity, “Integrity can accommodate the inadvertent 

error and honest difference of opinion; it cannot accommodate 

deceit or subordination of principle” (AICPA and OSCPA Codes 

of Professional Conduct, ET 0.300.040.03).

Why do we care? One can make an economic argument for 

good ethics. (Would you rather spend your dollars in the courts 

or on maximizing value for stakeholders?) But I believe the 

CPA's commitment as a professional extends beyond good 

business. It's essential to our identity.

What do we want our identity and reputation to be?

“I reference the front-page test,” Nichols said. “Would I want 

my name associated with this story on the front page of my 

local newspaper?”

“If you don’t want that responsibility, don’t call yourself a CPA,” 

said my original caller.

In recognition of their importance in the current role the CPA 

profession is exercising for business, essential skills such as 

critical thought and professional judgment have been boosted 

in the CPA exam. But passing the exam is not enough. To 

Register today at

Attend the 2018 Financial Institutions Conference August 24 and fi nd out 
how to navigate fast-moving regulatory changes!

Learn what it takes to be compliant, while gaining knowledge that will 
equip you to be successful. Find out more on today’s hottest topics:

• Developments within the risk profi le such as technology 
disruption and cybersecurity issues

• Data analytics and transactional analysis

• Key considerations for lease changes

• Preparing for CECL

• Deep dive into privacy rules and the impact GDPR will have on 
organizations managing information of European Union citizens. 

or call Member Services at 800.686.2727.

Aug. 24, 2018  |  Product #51818

ohiocpa.com/FIC18
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some extent, ethical maturity does grow with cognitive maturity 

and experience. When a new CPA is exposed to leadership that 

cuts corners, what is the message we are propagating?

Like my caller, so many certificate holders do embrace the 

CPA’s special professional responsibility. That includes:

• Advocating tirelessly for integrity

• Having the courage to decline an engagement/assignment 
and walk away if needed

• Refusing to compromise

Those are the CPAs I know and am proud to represent. It’s not 

just about policing these rules; it’s about exemplifying their 

substance. Does that resonate for you today?

At OSCPA, we’re Ohio CPA Proud – challenge delivered.

Laura Hay, CPA, CAE, is executive vice president of The Ohio 

Society of CPAs and staff liaison to the Accounting & Auditing 

Committee. She can be reached at Lhay@ohiocpa.com.

An OSCPA member communicated 
frustration with receiving poor quality work 
from prior accountants. 

The CPA’s commitment as a professional 
extends beyond good business – it’s 
essential to our identity.

An additional rule that applies to all CPA 
services is the requirement for Due Care, 
referenced throughout multiple professional 
standards (ET 0.300.060; OAC 4701-09-02).

Integrity is found in the rules of the conduct 
of the AICPA and OSCPA (ET 0.300.040) and 
the Accountancy Board of Ohio.

1.

4.

3.

2.

FAST FACTS

Register today at

Attend the 2018 Financial Institutions Conference August 24 and fi nd out 
how to navigate fast-moving regulatory changes!

Learn what it takes to be compliant, while gaining knowledge that will 
equip you to be successful. Find out more on today’s hottest topics:

• Developments within the risk profi le such as technology 
disruption and cybersecurity issues

• Data analytics and transactional analysis

• Key considerations for lease changes

• Preparing for CECL

• Deep dive into privacy rules and the impact GDPR will have on 
organizations managing information of European Union citizens. 

or call Member Services at 800.686.2727.

Aug. 24, 2018  |  Product #51818

ohiocpa.com/FIC18
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But the one example the Committee Report cited is when the 

meal is clearly related to travel—a class of meals no one would 

have doubted was still an allowed expense under the law. That 

leaves open the far less easy-to-resolve question regarding 

what other meals still remain deductible.

This article, written in mid-February 2018, cannot give a 

conclusive, final answer to this question—that will need to 

await IRS guidance or eventual court cases on the issue. 

But we can look at what we do know clearly are or are not 

deductible, as well as recognize those expenditures for which 

no absolute conclusions can yet be drawn.

Entertainment and meals after the Tax Cuts  
and Jobs Act
By Edward K. Zollars, CPA

developments
tax

The Tax Cuts and Jobs Act (Pub. L. 115-97) has created quite a 
stir in the tax community regarding the status of meals in a business 
context. Congress moved in the Act to deny any business deduction for 
entertainment. And the Conference Committee Report allowed that meals 
“associated with operating” a trade or business remain deductible.

WHAT’S BETTER THAN CALLING 
ANY TIME YOU NEED ADVICE 
ABOUT PRACTICE SUPPORT AND 
RISK MANAGEMENT?

REACHING KNOWLEDGEABLE EXPERTS.

Accountants Professional Liability Insurance may be underwritten by CAMICO Mutual 
Insurance Company or through CAMICO Insurance Services by one or more insurance 
company subsidiaries of W. R. Berkley Corporation. Not all products and services are 
available in every jurisdiction, and the precise coverage afforded by any insurer is subject 
to the actual terms and conditions of the policies as issued. ©CAMICO Services, Inc., dba 
CAMICO Insurance Services. All Rights Reserved.

CAMICO® policyholders know that when they call us, they’ll 
speak directly with in-house CPAs, JDs and other experts. 
We have dedicated hotlines for loss prevention, tax, and 
accounting and auditing issues. You can call as often as 
you need and consult with experienced specialists — all 
free of charge. No one knows more about the profession, 
because we provide Professional Liability Insurance and risk 
management for CPAs only — it’s all we’ve done for more 
than 31 years. 

 
Connect with CAMICO. 
Sign up for CAMICO Connection —  
our monthly enewsletter with risk  
management tips and articles.  
www.camico.com/camico-connection

CAMICO 
Rachel Painter, AINS
Senior Account Executive 

T:  800.652.1772 Ext. 6773
E:  rpainter@camico.com
W: www.camico.com 
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Entertainment expenses 
The Tax Cuts and Jobs Act bars any deduction for expenses 

incurred with relation to an activity generally considered to 

be entertainment. This bar took effect for expenses paid or 

incurred after Dec. 31, 2017. But this bar does not mean 

that businesses will not incur such expenses after that date, 

because business necessity is likely going to require continued 

activities to build relationships with customers and clients after 

that date.

The bar on deductions for entertainment also throws into 

question deductions for at least some meals. As Veena Murthy, 

legislation counsel for the Joint Committee on Taxation, was 

quoted in Tax Notes as stating at a District of Columbia Bar 

Community event in early 2018, meals that are entertainment 

are fully disallowed. But, as she also stated, what those 

meals are isn’t necessarily clear from the law or, frankly, the 

Conference Committee report that accompanied the Tax Cuts 

and Jobs Act.

A revised definition of entertainment 
While Congress changed the consequences of paying 

expenses for an entertainment related activity, reducing the 

deduction from 50% to nothing, they made no changes to 

what constitutes entertainment. Thus, Reg. §1.274-2(b), which 

defines entertainment, provides a definition that, unless the IRS 

revises it in light of the change in consequences, should still 

govern our determination of what is entertainment.

Reg. §1.274-2(b)(1) provides a general definition of 

entertainment. The definition begins with two  

sentences that discuss what entertainment is, giving  

specific examples.

For purposes of this section, the term 

“entertainment” means any activity which is 

of a type generally considered to constitute 

entertainment, amusement, or recreation, such 

as entertaining at night clubs, cocktail lounges, 

theaters, country clubs, golf and athletic clubs, 

sporting events, and on hunting, fishing, vacation 

and similar trips, including such activity relating 

solely to the taxpayer or the taxpayer's family. The 

term “entertainment” may include an activity, the 

cost of which is claimed as a business expense by 

the taxpayer, which satisfies the personal, living, or 

family needs of any individual, such as providing 

food and beverages, a hotel suite, or an automobile 

to a business customer or his family.

Obviously, the specific examples in the first sentence 

will almost certainly be challenged in any exam where a 

taxpayer attempts to deduct such expenses, absent unusual 

circumstances that, in the particular situation, would render the 

expense not entertainment.

Also important is to note that the providing of food and 

beverages (that is, meals) to any individual may also be 

entertainment. The sentence is not quite as absolute as 

the statement in the first sentence, but it likely creates a 

presumption that these expenses will be entertainment. 

However, the terminology suggests that exceptions to 

treatment of such expenses as entertainment are not as rare as 

those for expenses mentioned in the first sentence—but they 

still will likely be the exception and not the rule.

The regulation then goes on to provide some examples of 

expenses that, although covered by the “personal expenses” 

category of the second sentence, are not entertainment.

The term “entertainment” does not include activities 

which, although satisfying personal, living, or family 

needs of an individual, are clearly not regarded 

as constituting entertainment, such as (a) supper 

money provided by an employer to his employee 

working overtime, (b) a hotel room maintained by 

an employer for lodging of his employees while in 

business travel status, or (c) an automobile used 

in the active conduct of trade or business even 

though used for routine personal purposes such as 

commuting to and from work. On the other hand, 

the providing of a hotel room or an automobile by an 

employer to his employee who is on vacation would 

constitute entertainment of the employee.

In Reg. §1.274-2(b)(1)(ii) the regulation goes on to provide what 

it calls an “objective test” and to point out that merely because 

the activity might meet some other definition of a deductible 

expense that won’t override the denial of the expense for being 

entertainment generally—§274(a)(1)’s denial only applies to 

items that are “otherwise deductible” under the IRC.

The provision goes on to note some special cases where an 

item may be so intrinsically tied to the taxpayer’s business to 

render it not entertainment in that very particular case.

On-premises meals facility 
The Tax Cuts and Jobs Act made significant changes to the 

employer deduction to employer-provided meals facilities or 

meals provided for the convenience of the employer.

Eventually such expenses will be wholly non-deductible by 

the employer. For years beginning after Dec. 31, 2025, the 

following provision, found at IRC §274(o), will apply:
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(o) Meals provided at convenience of employer

No deduction shall be allowed under this  

chapter for—

(1) any expense for the operation of a facility 

described in section 132(e)(2), and any expense for 

food or beverages, including under section 132(e)(1), 

associated with such facility, or

(1) any expense for meals described in section 119(a).

Note that, in this case, the barred deduction includes items 

covered by the provisions of IRC §132(e)(1) for food costs 

“so small as to make accounting for it unreasonable or 

administratively impracticable.”

In the interim, the law removes old IRC §274(n)(2)(B) which had 

provided protection from the 50% disallowance rule for such 

expenses. The removal is effective for tax years beginning after 

Dec. 31, 2017. Until full disallowance comes in 2026, such 

costs will be only 50% deductible.

Thus, these expenses related to on-premises eating facilities 

are deductible at the following rates for the various years:

• Years beginning before Jan. 1, 2018 – 100%

• Years beginning on or after Jan. 1, 2018 through  

Dec. 31, 2025 – 50%

• Years beginning on or after Jan. 1, 2026 – 0%

Business meals after TCJA 

Prior to 2017, for a business meal (other than a meal for an 

employee traveling on business) to qualify as a deductible 

business expense generally we assumed the parties must 

have a substantial business discussion directly before, during, 

or after the meal. The provision did not apply in the case of 

individuals eating alone while away from home on business 

– that is, travel related meals—as such meals were not 

considered “potentially entertainment.”

TCJA removed the special “substantial business discussion” 

provision applied to entertainment that was found at IRC 

§274(a)(1)(A) was removed from the law. That section  

now reads:

(1) In general

No deduction otherwise allowable under this chapter 

shall be allowed for any item—

(A) Activity

With respect to an activity which is of a type generally 

considered to constitute entertainment, amusement, 

or recreation,

Previously it read like this (pay special attention to the  

bolded text):

(1) In general

No deduction otherwise allowable under this chapter 
shall be allowed for any item—

(A) Activity

With respect to an activity which is of a type generally 
considered to constitute entertainment, amusement, 
or recreation, unless the taxpayer establishes 
that the item was directly related to, or, in the 
case of an item directly preceding or following 
a substantial and bona fide business discussion 
(including business meetings at a convention or 
otherwise), that such item was associated with, 
the active conduct of the taxpayer's trade  
or business.
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Now that language is simply no longer there. So, arguably, any 

deduction that previously required showing that a substantial 

business discussion took place is now simply not deductible 

since the now stricken provision was an exception to 

disallowance of the deduction.

That clause was the source of the oft-cited advice regarding 

the need for such discussions before or after a meal, or to 

show the meal was directly related to the taxpayer’s trade or 

business to claim any deduction for a business meal.

The removal of that language in the Tax Cuts and Jobs Act was 

meant to insure that no entertainment would be deductible. 

But are (or were) meals with customers and others related to 

the taxpayer’s business always entertainment and saved only 

by that clause? Or were only some meals with customers and 

others entertainment?

Guidance on deduction for business meals  
The Committee Report accompanying Pub. L. 115-97 (TCJA) 

provided the following, not terribly clarifying, explanation of 

what meals are still deductible by the taxpayer:

However, taxpayers may still, generally, deduct 

50 percent of the food and beverage expenses 

associated with operating their trade or business 

(e.g., meals consumed by employees on work travel).

What is clear is that any activity that is “generally considered” 

to be entertainment is not deductible and, per Reg. §1.274-

2(b) the provision of food and drink can be considered 

entertainment. For the moment, pending future guidance or 

clarification from the IRS or other sources (perhaps a Joint 

Committee on Taxation Blue Book on the law), it seems 

prudent to advise clients:

• Meals other than those being provided to employees 

traveling or that fit within the exemptions discussed in the 

entertainment section under IRC §274(e) may no longer 

be allowed as a deduction but

• Taxpayers should continue to maintain the required 

documentation for all such meals to take into account the 

very real possibility that guidance may later emerge that 

could allow certain meals other than that limited group to 

be deductible by the taxpayer.

Tax adviser's options while  
awaiting guidance 

Since the revision applies to amounts paid or incurred after 

Dec. 31, 2017, fiscal year taxpayers may have little time to wait 

for additional guidance. Even for calendar year taxpayers there 

is no assurance clarifying guidance will be available prior to the 

date the taxpayer’s return is due.
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FAST FACTS

But the Committee Report cited 

when the meal is clearly related 

to travel—a class of meals no one 

would have doubted was still an 

allowed expense under the law—

that leaves open the far less easy-

to-resolve question regarding what 

other meals still remain deductible.

To be deductible the adviser must 

be able to defend a postion that 

an expenditure either meets one 

of the exceptions to treatment as 

entertainment under either Reg. 

§1.274-2 or IRC §274(e) or show 

the activity that lead to the expense 

in question is not one generally 

considered to be entertainment 

and is an ordinary and necessary 

business expense.

Congress moved in the Tax Cuts 

and Jobs Act to deny any business 

deduction for entertainment. And 

the Conference Committee Report 

allowed that meals “associated 

with operating” a trade or business 

remain deductible.

1. 3.2.

So what is a tax adviser to do in such a case? In the absence 

of any additional guidance, the adviser should attempt to 

present possible reasonable interpretations of the law that can 

be applied. The taxpayer’s position will generally be sustainable 

in the absence of guidance on ambiguous portions of the law 

so as the position is both a reasonable interpretation and the 

positions are consistently applied by the taxpayer to their facts.

But since the IRS might have a contrary view on whether 

a position is reasonable and it may be difficult to persuade 

the agent that a position the agent does not agree with has 

substantial authority, if a return is prepared in a situation where 

guidance does not exist, the adviser should strongly consider 

advising the inclusion of a Form 8275, Disclosure Statement, 

with the return. Such a form will, first, clearly document the 

taxpayer’s basis for his/her position and second, force the IRS 

to demonstrate the position lacks a reasonable basis if the 

agency attempts to impose a penalty on any understatement 

the agency may assert is due.

Advisers also should inform a client that if the client opts to 

take a very conservative position, it may mean that claims 

for refund may be necessary later if and when the IRS issues 

guidance that allows for deductions for amounts not claimed 

on the return. Many clients are anxious to avoid any issue with 

the IRS, so an adviser should expect a significant number of 

clients will want to take an extremely conservative position.

Basically, to be deductible the adviser must be able to defend 

a position that an expenditure either:

• Meets one of the exceptions to treatment as 

entertainment under either Reg. §1.274-2 or IRC §274(e) 

or

• Show the activity that lead to the expense in question is 

not one generally considered to be entertainment that is 

an ordinary and necessary business expense.

This article was shortened for length. To read the complete 

piece go to: ohiocpa.com/news-resources/cpa-voice

Edward K. Zollars, CPA, is a partner in Thomas,  

Zollars & Lynch, Ltd.
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“CPAs play a crucial role in helping 
nonprofit organizations maintain 
compliance and develop a strategic 
approach to their finances.”
When it comes to their financials, nonprofit organizations have 

many things to consider. Not only must these organizations 

keep up with numerous rules and regulations, but they often 

struggle to find a qualified board member who understands 

the intricacies of nonprofit accounting. Further, recent tax 

regulations indicate that the industry is no longer going to 

fly under lawmakers’ radar, which has been the perception 

in recent years. CPAs play a crucial role in helping nonprofit 

organizations maintain compliance and develop a strategic 

approach to their finances.

As an accountant who works with nonprofits and also has 

experience serving on various nonprofit boards, I see both 

sides of the picture. Volunteering has always been an important 

part of my life, and moving to Milwaukee 15 years ago allowed 

me to embed myself into a new community. As my passion for 

volunteering grew, my accounting career also began to shift 

toward nonprofit organizations. Now I serve on the boards of 

local nonprofits in my personal life, while I advise nonprofits on 

tax and accounting strategies in my professional life.

In my professional and volunteer work, I see many 

opportunities for organizations to be more strategic, including 

the opportunity for accountants to coach their nonprofit clients 

on how to be more purposeful with their financial reporting. 

Additionally, accountants should work to ensure their clients 

understand the implications of the new tax law and adapt to its 

various provisions.

Set the board up for success 
The first step an accountant should take when working with 

a nonprofit organization is to team up with a representative 

of the organization who understands financial reporting. This 

individual might be a board or staff member. He or she will 

serve as a bridge between the accountant and the board, 

giving the accountant more seamless access and better insight 

into the internal workings of the organization. The accountant 

can work through this individual to ensure the organization 

better understands the niche and sometimes complex details 

of nonprofit accounting. 

CPAs also should educate their clients’ boards on IRS 

compliance requirements. The industry has very specific 

rules—with complexities at both the state and federal levels. 

While it is inside an accountant’s scope of responsibilities to 

ensure compliance by taking the extra step to educate the 

board, they will better reconcile the organization’s goals with 

the requirements of the IRS or other regulatory agencies.

nonprofit

A different animal: Nonprofit accounting 
requires special care
By Jill Boyle, CPA
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In my work with larger organizations, which often have complex 

investments, an additional layer of planning is required to 

ensure their financial decisions are sound. Ultimately, boards 

of directors are better prepared to tackle strategic financial 

decisions when they work very closely with an  

outside accountant.

Prepare for upcoming tax changes 
The Tax Cuts and Jobs Act will have numerous implications for 

the nonprofit industry. The legislation shows that lawmakers 

are paying much closer attention to the nonprofit industry than 

they seemingly have in years past. Organizations will need to 

keep close watch for any updates and ensure they maintain 

compliance with IRS regulations. 

The increase of the standard deduction has the potential to 

be the most impactful to 501(c)3 organizations because fewer 

individuals will itemize to take a deduction for charitable giving. 

Since many people donate money for altruistic reasons, the 

industry is hoping the total amount of donations does not 

decrease significantly. However, this change will likely impact 

the timing of donations. The law favors bunching donations 

together, so many taxpayers might combine multiple years’ 

worth of donations into one large donation. This means 

nonprofits could see regular annual donors alter their giving to 

every other year instead.

The law also will make some adverse changes in the 

calculations of unrelated business income tax. Nonprofits 

will be unable to offset losses from one unrelated business 

activity against income from another. Large nonprofits that 

have highly paid executives also could see a large excise tax 

on compensation. Additionally, nonprofits offering certain fringe 

benefits to employees, such as transportation benefits, might 

now be taxed on those benefits.

Be strategic with Form 990 
While there are many ways that CPAs can help nonprofits be 

more strategic with financial reporting, an area where I see 

many organizations missing an opportunity is with their Form 

990, a reporting form that most tax-exempt organizations must 

file with the IRS each year.

Many nonprofits don’t realize that this form is both available 

to the public and often a required component of grant 

applications. Accountants should help nonprofits consider their 

audiences and use this form to tell the organization’s story. 

While certain questions are black and white, some parts of this 

form offer more flexibility. For example, if a community group 

depends on a large grant that is typically given to organizations 

helping disadvantaged youth, the group should include details 

about its youth programs and metrics of success in the 

program services description section of Form 990.

As an outside accountant, you won’t always have a deep 

understanding of the organization’s goals and mission. But by 

working closely with the board and thoroughly explaining the 

possibilities and benefits of Form 990, you can ensure that the 

organization tells a clear and powerful story.

Ensure a bright future 
As a member of four nonprofit boards and an accounting 

adviser, I’ve seen how a strong board and strategic approach 

to financial reporting can greatly benefit a nonprofit. And with 

the recent tax changes, accounting issues are of paramount 

importance to these organizations. CPAs must help nonprofits 

confront these tax changes head-on and take a proactive 

approach to developing sound accounting strategies that will 

position them for financial success.

Jill Boyle, CPA, is a senior manager in the accounting practice 

at Sikich. She is a 2018 recipient of the Milwaukee Business 

Journal’s annual 40 Under 40 Awards, recognizing her 

dedication to the nonprofit community. Contact her at  

262-754-9400, ext. 378, or jill.boyle@sikich.com.

First printed in On Balance, the bimonthly magazine of the 

Wisconsin Institute of CPAs (WICPA); reprinted with permission 

from the WICPA.

FAST FACTS

Nonprofits will need to keep close 

watch for any updates when it 

comes to the Tax Cuts and Jobs 

Act and ensure they maintain 

compliance with IRS regulations. 

Accountants should help  

nonprofits consider their audiences 

and use Form 990 to tell the  

organization’s story.

The first step an accountant should 

take when working with a nonprofit 

organization is to team up with  

a representative of the  

organization who understands  

financial reporting.

1. 3.2.
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Expectations for your TPA 
What an employer should expect from their  
third party administrator 

 
Employers rely on third party administrators (TPAs) to be 
their experts in analyzing and quickly grasping the implication 
of new workers’ compensation rules, regulations and 
programs.  Your third party administrator should be viewed 
as part of your team, which comes with the same 
expectations for performance, quality and results that exist 
for any of your direct reports.  Use appropriate due diligence 
when making your selection comparing not only price, but 
reputation, history, type of services and their results. 
 
What type of TPA should an employer partner with? 
First and foremost, ensure that the TPA is full‐service.  There 
are a fair number of organizations that refer to themselves as 
full‐service that are not.  A true full‐service firm provides 
claims management, cost containment solutions, 
administration of alternative rating / premium discount 
programs, rating and actuarial services as well as hearing 
representation for the employer before the Ohio Industrial 
Commission (IC) and Bureau of Workers’ Compensation 
(BWC).  None of these services should be outsourced to 
another organization. 
 
What is the reputation of the TPA and how can it be 
validated? 
You can learn a lot about a TPA from the references that they 
provide, but there are other ways to learn about their 
services.  Ask for information on their results such as 
settlements obtained, handicap reimbursements awarded, 
refunds generated from group performance, experience rates 
of their clients, etc.  Also, speak to their business partners.  In  
 
 

 
 
particular in Ohio, many TPAs work with trade associations 
such as The Ohio Society of CPAs that could provide a 
tremendous amount of feedback about their products and 
services.  Your peers in the industry could also be a valuable 
resource.   Ask which TPA their organization has selected and 
the reasons for their choice. 
 
What type of training and educational opportunities might a 
TPA offer? 
A full‐service organization should offer training opportunities 
in the area of workers’ compensation and safety.  Look for 
topics related to the management of claims, return‐to‐work 
strategies, premium rate calculation, programs impacting 
premium, safety best practices and industry issues so that 
you and your team are kept abreast of all matters impacting 
workers’ compensation today.  Ideally, training should also 
be offered via different media, and cover multiple positions 
such as employee level, supervisor and management training. 
 
Should a TPA have the personnel to offer consultative 
support?   
If your organization is like many today, the person in charge 
of workers’ compensation most likely wears many other hats.  
It’s not realistic to be an expert in all matters concerning 
workers’ compensation if this is the case.  This is where a full‐
service TPA can assist your company and bring an overall 
peace of mind that they are always a step ahead on making 
the right decision for both your injured worker as well as 
your bottom line.  Consultative support should come from all 
levels of the TPA and be consistent and thorough.

 

About the author: 
 
Rejeana Woolum‐Napier is the client services 
representative at CompManagement working 
with the Ohio Society of CPAs and their 
members.  Learn more at 
www.compmgt.com or contact Rejeana at  
Rejeana.Woolum‐Napier@sedgwick.com. 

CompManagement is the OSCPA’s workers’ compensation administrator for their group rating program in Ohio.  This 
OSCPA member benefit offers a discount off your annual premium ranging from 20% to the maximum allowed by the 
Bureau of Workers’ Compensation which has been 53% for the last several years.  The next enrollment deadline is 
November 19, 2018 for the 2019 policy year (July 1, 2019 – June 30, 2020). 
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technology
today

Technology empowers auditors today. But the people and their 

skill sets make the difference. 

It’s important that today’s audit practitioners know which of the 

available advanced technologies are appropriate for deriving 

audit evidence that supports financial reports. It can be 

complex work, and practitioners must know how to choose the 

appropriate tool, and how to use it.

Robotics, natural language processing, predictive analysis, 

cognitive capabilities, workflow automation, etc., are emerging 

tools that can allow more – and better – analyses in a shorter 

time frame. In some cases, tools can analyze up to 100% of an 

organization’s transactions. The end goal of this is always to 

promote audit quality.

Advanced technology: The price of entry 
Companies expect their auditors to use advanced 

technologies. In a recent report by KPMG and Forbes Insights, 

99% of senior corporate financial executives surveyed agreed 

advanced technologies can enhance the quality of financial 

reporting and the external audit.

Advanced technology is playing an increasingly greater role in 

Technology empowers and sets  
businesses apart
Auditors’ skill sets must continue to evolve, and learning must  
evolve accordingly

By Kim Zavislak, CPA
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corporate financial reporting and external audits. Executives 

can use the technology to gather information to identify and 

manage potential risks, analyze trends, drill down into various 

metrics and gain greater insight into operations, financial 

reporting, internal controls and business.

There lies the vision that is coming into focus more and more 

throughout the audit profession. We’re not only looking for 

technologically advanced professionals to join our ranks, we’re 

training them to use our proprietary tools and advancing a 

learning culture.

Advancing an innovative culture 
Executives surveyed said innovation is driving the use of 

advanced technologies that are increasing data reliability 

(36%), improving real-time insights into areas of heightened 

risk and internal controls (27%), raising the visibility of internal 

processes (18%), and heightening their ability to identify 

anomalies (18%). 

Innovation allows audit teams to create new ways to leverage 

tools, automation and technology-enabled analysis to deliver 

audit quality. Simplification and automation of audit processes 

drive increased productivities, lower error rates and have the 

capability to improve clients’ satisfaction.

New technology must be matched with people who know how 

to use it effectively and can exercise professional judgment in 

examining these transactions to arrive at an appropriate  

audit conclusion.

Finding the top technologically skilled practitioners represents 

the root of the ongoing search for the best talent. Talented 

individuals are a company’s greatest asset. Since audit 

professionals are required to take continuing professional 

education classes, training programs are critical to success. 

These opportunities motivate employees, lower turnover and 

increase employee satisfaction.

Auditor skill sets continue to evolve. Yes, auditors often have 

an accounting degree and a CPA license. However, auditing 

teams are no longer just CPAs. They include auditors looking at 

the controls of a company’s digital systems and applications, 

and increasingly will contain data scientists and professionals 

steeped in artificial intelligence and cognitive technologies.

Today’s audit teams have become as diverse as the audits they 

conduct. Advanced technologies will not make an auditor’s 

job simpler, instead, they’ll allow better analysis and require a 

greater skill set.

Companies continue to expect their auditor will utilize the 

most advanced technologies to deliver their audit opinion. 

Innovative, analytical and critical thinkers will make the 

difference. They must demonstrate the ability to ask the right 

questions, understand particular industries and leverage 

advanced technologies. Promotion of a culture of life-long 

learning can ensure our professionals have the skills needed to 

implement advanced enabling technology.

The journey toward building the right teams starts with finding 

the right people. While technology continues to disrupt all 

aspects of the business landscape, we need new ways to 

attract exceptional talent. We’re reaching deeper into schools, 
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advancing the culture of learning and changing internal 

development programs.

For instance, the KPMG Master of Accounting with Data and 

Analytics Program, launched in 2016 in conjunction with The 

Ohio State University Max M. Fisher College of Business and 

the Villanova School of Business, is disrupting the education 

experience for the accounting profession. The first year, 90 

Ohio State MAcc students, including 26 who were sponsored 

by KPMG, participated in the program.

As Laura Hay, CPA, executive vice president of OSCPA 

mentioned in her January/February CPA Voice article “The 

rise of data analytics,” this program integrates courses in 

accounting, auditing and tax with the real-world application 

of technologies and advanced data analytics capabilities. Our 

goal is to develop accountants for an era of machine learning, 

artificial intelligence and other digital advances. Nine leading 

business schools from across the nation participate in the 

program. As part of the program, KPMG is funding master’s 

degrees for students who will be offered a chance to join our 

firm upon graduation.

The industry focus on finding the best people to drive 

knowledge from the most advanced technologies should and 

will continue at a geometric rate.

After all, the tools are only as good as the hands they are in.

Kim Zavislak, CPA, is an audit partner in KPMG LLP’s 

Columbus office. She serves a large number of SEC registrants 

and works with several different boards throughout the U.S. 

She also conducts governance training for both fund advisors 

and their boards and, assists clients with complex matters 

including valuation of hard to value securities, sub-advisory 

relationships, master-feeder fund structures, multi-class 

structures, fund of fund structures, derivatives, reorganizations, 

common trust conversions and fund accounting/transfer  

agent conversions.

FAST FACTS

New technology must be matched 

with people who know how to 

use it effectively and can exercise 

professional judgment in examining 

these transactions to arrive at an 

appropriate audit conclusion. 

Companies continue to expect 

their auditor will utilize the most 

advanced technologies to deliver 

their audit opinion. Innovative, 

analytical and critical thinkers will 

make the difference.

Advanced technology is playing 

an increasingly greater role in 

corporate financial reporting and 

external audits.

1. 3.2.



MAY  |  JUNE  2018  |  23
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In 2016, 97.4% of OSCPA endorsed cadidates were successfully elected.

• Drive meaningful change in Ohio and your profession
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For three consecutive budget bills (2013, ’15, and ’17), OSCPA successfully 
fought off proposed sales tax expansions to professional services.

To donate, visit www.ohiocpa.com/pac or call 800.686.2727
PAC contributions are not tax deductible per Ohio law.

YOUR VOICE IS A POWERFUL FORCE
It’s much stronger when multiplied by the 
power of 25,000
Join your peers in making a difference. 
Invest in the future of the profession and Ohio today!
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Can you hear me now?  
Communicating in the digital age
By Jessica Salerno, OSCPA content manager

 feature
Career Center 
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Miscommunication in business can 
damage even the most promising 
careers. Unfortunately, when it 
comes to communicating digitally, 
this possibility is even greater. 
“You need to be sure you’re using the right level of written 

formality for your audience,” said Kristen Rampe, CPA, of 

Kristen Rampe Consulting. “If you’re talking with a peer you 

might use abbreviations, but if you start sending that stuff 

to your boss or client they’re going to think ‘This is how this 

person always writes.’”

Texts, emails and instant messages are just a few of the 

ways you can communicate without picking up the phone or 

speaking to someone in person. And while it’s nice to have 

more options to connect with others, this means certain parts 

of getting your message across becomes trickier. 

Rampe teaches a business writing class where she developed 

a formula for those looking to hit the right tone in their digital 

communication: relationship + purpose = style/mode. 

“When you think about communicating with any person on any 

topic, consider your relationship with them,” Rampe said. “For 

the purpose, what are you trying to do, achieve or get? When 

you put those things together then you can figure out which 

style is appropriate.” 

If you’re talking to your sibling about grabbing dinner after 

work, shooting a text with only emojis is no big deal. But when 

messaging a superior at work about an upcoming presentation, 

a polite email is more appropriate. This also works when 

speaking with clients.

“You have a higher bar with that client relationship and less 

social capital to chip away at,” Rampe said. “With your peers 

you hang out together and when you are misunderstood you 

can get clarification quicker.” 

How you communicate digitally is also part of your professional 

brand. In some instances, you might communicate with 

someone exclusively through email for an extended period 

of time, where they only know you through what they read 

on screen. If your messages are full of typos, or have a tone 

too informal or inappropriate, this doesn’t bode well for your 

relationship long term.  

Regardless of what form of digital communication you choose, 

there’s a risk of losing the “spirit” of your intended message 

after you press send. You aren’t able to convey the tone 

or body language you can in person, and someone might 

misinterpret your message creating confusion, or worse, 

offense. Keep in mind some things are still best delivered in 

person or through a phone call. 

“When you get into those situations where something could or 

would be misconstrued, or if you think there are going to be 

high emotions, that’s the time to move away from the written 

word and go into spoken word,” Rampe said.

And if you’re not sure how someone prefers to be reached, 

don’t be afraid to simply ask, she said. Avoid assuming that 

someone wants to be reached a certain way solely based on 

their age. 

“What it comes down to in the end is if you want to 

communicate with someone and it’s important your message is 

received, you need to deliver it in a way that you’re not creating 

unnecessary barriers for that person,” Rampe said. 

So if you know your boss isn’t a fan of texting, texting her 

project updates because you think it’s quicker probably isn’t 

the best decision. You don’t need to agonize over every 

message you send, but make it a practice to consider the other 

individual you’re speaking with. There is a lot to conquer when 

it comes to the business world, digital miscommunication 

shouldn’t stand in your way.

Kristen Rampe, CPA, is the owner of Kristen Rampe Consulting 

and can be reached at https://kristenrampe.com/.
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Whitt Butler, CPA Ed Decker, CPA Brian Marita, CPA Monte C. Repasky, CPAJessica Canfield, CPA

AKRON
Whitt Butler, CPA, has been promoted to office managing 
partner at EY.

Jerry Gootee, CPA, has been named Americas Advisory 
Leader for the Diversified Industrial Products and Automotive 
and Transportation sector.

CINCINNATI
Brian Berning, CPA, has been hired as a tax partner at RSM.

CLEVELAND
Ed Decker, CPA, has been hired as principal at HW&Co.

Brian Marita, CPA, managing partner at Ciuni & Panichi, has 
been appointed to the Geneva Group International Board of 
Directors Executive Committee.

Monte C. Repasky, CPA, has been promoted to office 
managing partner at EY.

COLUMBUS
Dan Valerio, CPA, has been named managing office partner  
of EY.

CAMBRIDGE
Jessica Canfield, CPA, has been hired at Perry & Associates.

in motion
members
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Visit us online or call for program details.

CPACharge is a registered ISO of Citizens Bank, N.A.

MORE OPTIONS, 
FASTER PAYMENTS

$1,000

Pay CPA

Card Number                                                     CVV          

Exp.

**** **** **** 9998                       001

NOV                                    2021

Payment Detail
Submit to Smith Johnson, CPA

cpacharge.com/ohiocpa   866-451-6451

Developed for CPA firms
CPACharge is a professional, affordable online payment 
solution that lets you give clients the options they want. 
Unlike other payment solutions, CPACharge deposits 100 
percent of payments, with fees debited the following month, 
for easy, accurate reconciliation. We provide PCI Level 1 
compliance and security, and expert in-house support. Get 
the solution that’s trusted by more than 50,000 professionals 
as the best way to get paid—CPACharge.

Let OSCPA help you keep pace with tax reform changes. As updates happen, we 
will add Quick Byte courses to our On-Demand library to help you stay current.

Find FASB and GASB updates on the topics that matter to you.

Catch a 10-minute summary of FASB and GASB updates within 24 hours of 
their publication. Stay on top of breaking developments or brush up in time 
for implementation.

• Access content from your home, offi ce or anywhere via any mobile device.

• Catch up fast with timely material.

• Earn credits now and avoid the year-end crunch.

The learning you need, 
WHEN & WHERE YOU NEED IT

Visit ohiocpa.com/selfstudy today!
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pipeline
Scholarships for students mean  
validation, possibilities

A scholarship's purpose is to support a 

person's education, but there are long-

lasting effects for students beyond the 

immediate financial assistance. This is 

something the Ohio CPA Foundation 

understands well. 

The Foundation’s College Scholarship 

Program provides $2,000 scholarships 

to students majoring in accounting 

with plans to sit for the CPA exam. 

They awarded 33 students statewide 

scholarships and two the Clarke Price 

Accounting Scholarship this spring. 

“I came into college thinking I was going 

to do management or marketing and 

after I took my first accounting course I 

loved it,” said Jessie Showalter, senior 

at John Carroll University. “It just clicked 

for me.” 

Along with her plans to earn her MBA 

and CPA, Showalter is a recipient of 

the statewide scholarship and will 

start working in Grant Thornton’s audit 

department in the fall of 2019.  

“My dad passed away when I was in 

high school and my mom helps me with 

everything she can, but it’s hard to pay 

for everything,” Showalter said. “This 

scholarship has been a huge weight off 

my shoulders.”

The financial assistance might be the 

most apparent benefits for scholarship 

winners, but they also receive valued 

recognition for their hard work  

and dedication. 

“It’s a financial reward and it’s a 

validation,” said Anthony Durant, 

recipient of the statewide scholarship. 

“Validation that these long nights and 

hard work are paying off. My whole 

college career I’ve been commuting 

and doing a lot of things to finance my 

education by myself. The fact that I got  

a scholarship alleviates a lot of  

the pressure.”

Durant is a senior accounting and 

finance major at Kent State University 

and is enrolled in Kent’s MSA program. 

He said he had excellent professors who 

helped show him early on how he could 

succeed in the profession.  

“Accounting always seemed very 

intimidating, but I had such a good 

support system that helped me through 

it,” Durant said. “It made me confident 

and believe I could do it. They helped me 

unlock my potential.” 

In addition to recognizing potential, the 

scholarship program also acknowledges 

those with a dedication to better 

themselves. Alicia Blake, a nontraditional 

student at 29 years old, had to start 

and stop her undergraduate education 

multiple times due to unforeseen 

life circumstances. But during her 

employment at the Columbus City 

Treasurer’s office, her exposure to 

accounting piqued her interest enough 

that the next time she went back to 

school she chose an accounting major.  

Blake, a winner of the Clarke Price 

scholarship, is enrolled at The Ohio State 

University and ultimately plans to go 

to graduate school and earn her PhD. 

She said she would like to give back to 

her community by one day opening her 

own nonprofit or getting involved with a 

charitable organization. 

“It’s definitely a big confidence boost to 

know that the people at the Ohio CPA 

Foundation believed in me and were 

touched by my story,” Blake said. “It 

gives me the motivation that I’m going 

down the right path.”

Go to www.ohiocpafoundation.org 

to learn more about The Ohio CPA 

Foundation and how you can support  

the Foundation and other student 

outreach initiatives.

By Jessica Salerno, OSCPA content manager

Support for these scholarships are 
made possible by Foundation donors.
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Your dues check-off contribution ensures that students understand 
the benefi ts of becoming a CPA through programs like ACAP-Ohio, 
Student Ambassadors and High School Accounting Career Days. 

When you pay your OSCPA membership dues, please check 
off for The Ohio CPA Foundation. Or, contribute now at 
www.OhioCPAFoundation.org. Your gift will make a difference! 

Your support helps grow 
tomorrow’s talent pool.

for The Ohio CPA Foundation
Check off  on your OSCPA dues statement

For more information or to make your contribution online, please visit www.ohiocpafoundation.org.

Build a professional network to fuel 
your career and business with OSCPA 
networking events 
Make business-building connections at an event near you.

REGISTER TODAY!

To register, visit store.ohiocpa.com or call your 
Member Service Center at 800.686.2727

Date Time Event Location

5/31 11:30 am Cleveland Women’s Initiatives Luncheon Moxie, The Restaurant

6/13 11:30 am Cincinnati Women’s Initiatives Luncheon Seasons 52

6/28 11:30 am
Columbus YCPA Connect Luncheon with 
the North Market

North Market

6/28 6:30 pm Toledo OSCPA Connect Mudhens Game Toledo Mud Hens, Fifth Third Field

7/12 6:00 pm Cleveland OSCPA Connect Indians Game Cleveland Indians, Progressive Field

7/19 6:30 pm Columbus OSCPA Connect Clippers Game Columbus Clippers, Huntington Park
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REGISTRATION INFORMATION

Full Name:  ____________________________________________________

Member ID:  ____________________________________________________

Email: ________________________________________________________

Business Name: _________________________________________________

Business Address:  _______________________________________________

City: _______________________________ State: _____ Zip: ____________

Telephone: _____________________________________________________

PAYMENT INFORMATION

Answer the 12 required questions on the  
next page based on content in CPA Voice 
and submit your answers to The Ohio 
Society of CPAs. Receive a grade of 70% 
or better and earn one hour of CPE credit in 
specialized knowledge. 

Costs
Members .......... $25
Nonmembers  ... $40

Exams remain available online – and may be completed 
for CPE – through the same month of the following 
calendar year.

Online Instructions
1. Go to ohiocpa.com/VoiceExamMJ18. Log in to 

receive the member rate.
2. Purchase the exam. 
3. When you are ready to take the exam log in to the 

OSCPA Store and click “current registrations,”  
click on “visit classroom,” and then click “take quiz.”

4. Be sure to print the automatic confirmation page  
for your records.

Print Instructions
1. Take the exam as an open-book test, recording 

your answers on the answer sheet by filling in the 
appropriate circle (pen or pencil is fine).

2. Then, fill out the registration information. Check 
payment must be submitted with the exam. Please 
print clearly.

3. Mail this page, along with your payment, in an 
envelope to: The Ohio Society of CPAs CPA Voice 
Exam, 4249 Easton Way, Suite 150, Columbus,  
OH 43219.

Self-Assessment Exam Results
Respondents taking the exam online receive their 
results immediately. Respondents who pass with 
a grade of 70% or better receive one hour of CPE 
credit in specialized knowledge, as approved by the 
Accountancy Board of Ohio.

 www.ohiocpa.com

ANSWER SHEET
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3.
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6.
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CPA

VOICE Self-Assessment Exam

The Ohio Society of Certified Public Accountants

Pay online at ohiocpa.com/VoiceExamMJ18

Complete this form and return with check made payable  
to The Ohio Society of CPAs:

OR

ONLINE

The Ohio Society of CPAs
4249 Easton Way
Suite 150
Columbus, OH 43219

MAIL



CPA responsibility today
1. How is subordination of judgment defined? 
A. Subordination of judgment is when an accountant bases 

his/her decision concerning a reporting matter strictly on 
professional guidance and not on common sense. 

B. Subordination of judgment is when the client or employer 
asks an accountant to do something wrong or unlawful, the 
accountant knows it is wrong/unlawful and the accountant 
follows the directions of the client/employer.

C. Subordination is the substitution of one person or group 
by another in respect of a debt or insurance claim, 
accompanied by the transfer of any associated rights  
and duties.

D. All of the above are correct.

2. An additional rule that applies to all CPA services is the 
requirement of ______ 
A. Due Process.

B. Due Negligence.

C. Due Care.

D. Due Date.

3. What is identified as one of the CPA profession’s  
ultimate responsibilities?
A. Advocating tirelessly for integrity
B. Having the courage to decline an engagement/assignment 

and walk if needed
C. Refusing to compromise
D. All of the above are correct.

Entertainment and meals after the Tax Cuts and Job Act
4. The Tax Cuts and Jobs Act bars any deduction for 
expenses incurred with relation to an activity generally 
considered to be ________
A. a meal.

B. the use of a vehicle.

C. a gift.

D. entertainment.

5. What would be considered “entertainment” under the 
new tax bill?
A. Taking a client to the theater to watch a play.

B. Taking a client to an athletic club for a round of golf.

C. Taking a client to a cocktail lounge for some drinks.

D. All of the above would be considered entertainment.

6. Under the new tax bill, what would not be  
considered entertainment?
A. Supper money provided to an employee as a show of 

appreciation.

B. A hotel room maintained by an employer for lodging of 
employees while in business travel status

C. The personal use by an employee of a company automobile 
in order to attend a sporting event. 

D. Providing an employee the use of an automobile while they 
are on vacation.

7. Under the new tax law, expenses related to on-premises 
eating facilities will be limited going forward. Specifically, 
expenses for on-premises eating facilities will be deductible 
at what rate for the years beginning on or after Jan. 1, 2018 
through Dec. 31, 2025?
A. 50%

B. 60%

C. 0%

D. 100%

Nonprofit accounting requires special care 
8. The first step an accountant should take when working 
with a nonprofit organization is: 
A. Team up with a representative of the organization who 

understands financial reporting. 

B. Team up with a representative who they’ve worked with 
before. 

C. Try to understand the culture of the organization.

D. Call the director and sit down to discuss financials.

9. Boards of directors are better prepared to _________ when 
they work very closely with an outside accountant. 
A. fire negligent employees

B. tackle strategic financial decisions

C. tackle strategic staffing decisions

D. contact the IRS

10. An area where the author sees many nonprofits miss 
opportunities is with:
A. The executive team of the organization

B. Choosing the right location for their headquarters

C. Form 990

D. Their long-term financial strategy

Technology empowers those who set businesses apart
11. In a recent report by KPMG and Forbes Insights, ________ 
of senior corporate financial executives surveyed agreed 
advanced technologies can enhance the quality of financial 
reporting and external audit.
A. 100%

B. 99%

C. 95%

D. 96%

12. What was not identified as one of the advantages that 
new technology brings to audit teams?
A. Increased data reliability

B. Enabling auditors to gain real-time insights into areas of 
heightened risk

C. Enabling auditors to identify areas of financial opportunity for 
clients

D. Raising the visibility of internal processes
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Chatter
Social

Our series “CPAs of Ohio” highlights 

accounting professionals every week 

on our Facebook page in a personal, 

authentic way. We ask questions that 

go beyond professional success to 

get to the heart of the individual. The 

result? Our members are an exciting, 

diverse and dynamic group! On 

the right are some members we’ve 

featured, and we would love for YOU 

to be next!

If you, or someone you know, would like to be interviewed contact  

Jessica Salerno, jsalerno@ohiocpa.com.  

CPAs of Ohio

CLASSIFIED
Accounting Practices for Sale

Accounting Practice Sales specializes in the sale of CPA 

firms and accounting & tax practices. Our marketing and 

consulting services are focused exclusively on the accounting 

professional. We provide guidance and assistance with 

selling your practice, merging with another firm, establishing 

a practice continuation plan, growing an existing business or 

acquiring a new practice.

Are you thinking of selling? Do you need an exit strategy?

Contact us for a FREE, no obligation consultation  
and business valuation.

E-mail steve@APSmidwest.com or call  
1.800.272.7355 ext 3.

For more information visit is at APS.net 

Interested in CPA Practices available for sale? 
Visit APS.net to inquire on details.

The list of new members and affiliates is available 
on The Ohio Society of CPAs’ website at  
www.ohiocpa.com/quick-links/about-oscpa

174

80

new members and affiliates 
applied in February

new members and affiliates 
applied in March

and affiliates
New members
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The 2018 OSCPA Accounting shows are your one-stop-shop for the learning you need 

to strengthen your skills and enhance your value while diversifying your knowledge base. 

There’s a lot in motion that will shake up the profession and it’s crucial that you have the 

skill set you need to stay ahead of the game. Join us at this two-day interactive event and 

discover the latest industry trends that are shifting the accounting and fi nance landscape. 

In addition to new speakers and content, this year’s event will incorporate engaging and fun 

opportunities beyond the classroom to maximize your member learning experience!  

Strengthen your skill set at the

2018

Cincinnati 
Sept. 26-27, 2018
Product #51318

Cleveland 
Oct. 17-18, 2018
Product #51320

Columbus 
Nov. 8-9, 2018
Product #51321

ohiocpa.com/2018

Register now at
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